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The War on Terrorism: 
The Not-So-New Television News Landscape1 

Was journalism, or at least that of network television, changed by the events of 
September 11th?  

Despite the war on terrorism and conflict in the Middle East, the news Americans 
see on network television has softened considerably since last fall, to the point that it now 
looks more like it did before the terrorist attacks than immediately after, according to a 
new study. 

Celebrity and lifestyle coverage, which last fall had all but vanished from evening 
news and was subordinated even in morning news, has returned to levels close to those of 
last summer, according to the study by the Project for Excellence in Journalism.  

Traditional hard news, meanwhile, has shrunk, reestablishing a trend toward the 
softening of network news evident since the late 1970s. 

At night, stories about national and international affairs have fallen by 33% since 
October—to just over half of all stories. Lifestyle coverage, which had disappeared 
almost entirely, again makes up 18% of the evening newscasts. Evening news in other 
words, now looks much as it did before September 11th. 

The return to form of morning news is less complete. Lifestyle and celebrity 
coverage again dominate—up three fold since October. Hard news has fallen by more 
than half. 

Still, viewers now can get a diet of some hard news in the mornings, something 
that was not true last summer, the 
study found. Topics in the Evening News 

Percent of Total Stories 
 
All Networks  June’01 Oct.’01 2002 
 
Hard News  45.5% 80.2% 53.9% 
  Homeland Sec.    na na    4.5 
Celebrity/Entertainment 4.7 0 1.8 
Crime/Law Courts   11.7 3.5 11.7 
Business/Economy  14.1 4.5 11.2 
Science/Technology  4.2 10.9 1.9 
Lifestyle Features  18.3 1.0 17.5 
Religion   1.4 0 2.0 
Total   100 100 100 

The findings seem to refute 
the idea that television journalism 
was somehow scared straight or 
fundamentally changed by the 
attack on America and the war on 
terrorism. 

Rather, the data suggest 
that traditional broadcast networks 
have established levels—perhaps a 
formula—of how much hard news 

                         
1 Due to a coding error, the evening news percentages for 2002 have been 
recalculated to match earlier studies. Some percentages changed 
slightly. The percentage of so-called hard news, for instance, rose by 
2.2 percentage points. The percentage of celebrity news rose by .1 
percentage points. The percentage of lifestyle coverage dropped by .8 
percentage points. The largest change was in crime coverage, which rose 
by 3.4 percentage points. The new percentages, reflected throughout, do 
not change any of the conclusions of the study. 
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As people thought better of journalists and their coverage, more people started 
watching TV news, reading newspapers and using news websites, again in contrast with 
long-term trends. 

Between late September and mid November last fall, all three evening newscasts 
enjoyed sizable increases in viewership over the year before, in contrast with long-term 
declines. Morning news shows were seeing a smaller but still real increase.4 

This year, the number of total viewers is still up in the first quarter over the year 
before, though not as much as last fall. According to figures from Nielsen Media 
Research, ABC World News Tonight is up 6%, NBC Nightly News up 2% and CBS 
Evening News up 1%. 

The morning shows, which saw more subtle increases last fall, have actually done 
a better job of holding on to some of that audience. ABC’s Good Morning America, 
which was up 8% last fall in total viewership, is now up 11% compared to the same 
period last year while NBC Today Show is up 5%.  Total viewership for the CBS Early 
Show, however, has fallen by 1%. 
 
The Face of Evening News 
 The new findings do not mean the evening news programs are identical to 
before September 11th.  
 While the amount of hard news contained in the programs is similar, , the 
makeup of that hard news has shifted.  
 Coverage of the military and foreign affairs, 
for instance, has supplanted many domestic issues. 
Military stories are up three-fold since last summer, 
to 16% of all stories. Coverage of domestic issues, 
such as concerns of an energy crisis or the HMO bi
of rights, is down from 18% of stories in June to 12%
this year. 

ll 
 

                        

And if homeland security stories are removed, covera
year drops further, to just 7% of the nightly news. 

 
Gov
Mili
Dom
   Ho
Fore
Tota

The number of homeland security stories on the eveni
some people as surprisingly low. And the bulk of these storie
suggesting that on the network news at least, that topic was c
out by early this year.  

This decline in domestic affairs coverage, including th
security stories, seems significant. It suggests that in the face
networks are less inclined to shift from feature coverage than
certain areas of hard news—exchanging one area of hard new

It is “like an on-off switch,” according to Tyndall.  “U
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In the morning, in the four-week period following
biggest winner was ABC’s Good Morning America, up
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“What was remarkable about the September 11th crisis (and before that the Florida 
recount, the Lewinsky impeachment and the Gulf War, for example),” he adds, “was the 
protracted sequence of successive days on which that rule was violated.” 

Traditionally religion and business don’t rise to front-page coverage and are 
considered something in between hard news and feature stories.  Religion stories are 
often more about spirituality and morality, and business more about your money or Wall 
Street interests. This year, however, saw two significant news events that fell under these 
topics: the sex scandals in the Catholic Church and the collapse of Enron. 

Adding all of these stories, many of which were feature side stories rather than 
straight news accounts, to the traditional hard news, would bring that category to 63%. 

Still, roughly one in five stories was a traditional lifestyle feature such as male 
nannies gaining acceptance as caregivers on NBC, the fattest cities in America on ABC 
or predictions for next winter’s El Nino on CBS. 

Why is this? 
One possible explanation is that this is audience-driven—that Americans will 

watch only a certain amount of serious news before they need the program leavened by 
something else. Audience demand is usually hard to pin down in television.  The fact is 
audiences have shriveled as network news has gotten softer over the years. And the last 
six months have seen an upturn in audience as the broadcasts, at least initially, carried a 
greater percentage of hard news. 

There are other explanations to consider as well.  
The first is that the dramatic and sustained cutbacks in resources and staffing at 

the networks have made it enormously difficult for network television journalism to 
cover world events, especially over any sustained period of time. The networks, in effect, 
were staffed for a pre-September 11th world and basically remain so. 

When it comes to foreign coverage, for instance, Tyndall’s numbers show that 
“the consequence of mid-90’s cutbacks in foreign coverage has never been that major 
overseas stories suffer.”  Often, however, the networks jump from crisis to crisis, 
parachuting in reporters, producers and photographers. What gets cut, Tyndall finds, are 
the medium-sized, more sustained stories like the financial collapse of Argentina this 
year.   

The second factor is that even if the networks’ staffs could be stretched, the cost 
of doing so—or adding the staff to do so—is no longer considered acceptable.  

Instead, the nightly network newscasts have redefined news as breaking or 
feature. With this definition, they are capable of doing a superb job of covering hard 
news that is fast-breaking—temporarily throwing their limited resources all in one 
direction. 

But as these breaking stories slow down, whether they are the war on terrorism, 
the implications of Enron or the crisis in the Catholic Church, the networks return to 
more familiar formulae, even if the stories themselves remain unresolved.  

Sustained coverage of the incremental has largely been lost.  It is the kind of 
journalism that advances stories perhaps more slowly through what used to be a normal 
practice—beat reporting. Assigning a journalist to cover a particular topic, region or issue 
day-in and day-out was for the most part lost as budgets shrank. Yet this may be precisely 
the kind of journalism that builds an informed audience over time. Because of the reach 
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of network news, even now, the absence of this kind of sustained coverage influences the 
news agenda of all other journalism.     

The third explanation is that the executives, after over 20 years of lightening the 
diet of network news, have come to program their newscasts a certain way. They have 
developed certain assumptions, beats and sources, and have shed themselves of hard 
news reporters in favor of feature reporters who can service their magazine programs.  
Again, Tyndall finds this formula of half-hard half-softer in roughly 90%-to-95% of 
evening broadcasts each year.  

Some combination of all these factors is probably at play.  But they suggest the 
idea that network television news can substantially change is far more complicated, and 
unlikely, than some observers had hoped last fall.  

In foreign news, for example, the Arab-Israeli conflict, the bulk of it coming since 
March 15, accounted for more than half (58%) of all the foreign affairs coverage on the 
nightly news this year. The kidnapping and subsequent death of reporter Daniel Pearl 
comprised another 7%, a sign of TV journalism’s capacity to be captivated by stories 
focused around one individual. 

All other foreign stories paled. Afghanistan, for instance, made up just 4% of all 
foreign coverage. President Bush’s trip to Asia and various stories involving Iraq each 
made up 3%. Tensions between India and Pakistan and the Yemen terror crackdown 
came next, each accounting for 2%.   

Why the big jump in serious news again in March with the Israeli-Palestinian 
flareup, after months of getting softer? The news itself doesn’t fully explain it. Al Quaeda 
and Taliban troops remain in Afghanistan to this day. The heaviest fighting with 
American and allied troops, indeed, occurred in 2002, with the battle during operation 
Anaconda in March. The second heaviest fighting may be occurring now, with operation 
Condor. The stories of the search for Osama Bin Laden and the struggle for stable 
democracy in Afghanistan could easily have become major stories. 

One reason may be that Israel remains a place where the networks, even with their 
cutbacks in resources, still maintain bureaus. 

Other topics that can be treated as either serious or soft news shifted between this 
year and last. Crime coverage, which some researchers argue has been rising in recent 
years, dropped to almost nothing (4% of stories) last Fall. It is back up to 12%, the same 
as last summer. 

  
 
The Face of Morning News 

While morning news has softened, it does not strictly resemble its image from last 
summer. 

What were largely lifestyle and celebrity programs last June--and became serious 
sources of information of overnight events last fall--have now become something of a 
hybrid. Americans can now see some level of serious news each morning on the 
networks. 

Roughly a quarter of what appears on morning news shows could be categorized 
as traditional hard news about national and international affairs. That is triple the amount 
last June, when fewer than one in ten stories (7%) fit that description. 
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On the other hand, it is still significantly less than the nearly six-in-ten stories 
(58%) that hard news comprised of morning news in our sample period in October. 
 And make no mistake, these morning shows are still dominated by stories about 

gardening, recipes, celebrity
chatter and product promotion. 
The lifestyle and celebrity fare 
this year has made up roughly 
three-fifths (58%) of all morning 
stories, after dropping to just 24% 
last fall. That, however, is 
somewhat lower than last 
summer, when celebrity and 
lifestyle stories made up nea
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letcher’s reflection for the Today Show on what it is like to live in the Middle East. 

f the morning shows. 
Indeed, most of the increase in hard news comes at the expense of lifestyle featur

stories. Those stories are down 9 percentage points since June 

Topics on ver Time  the Morning News O
Percent of Total Stories 

 
All Networks  June ’01 Oct.’01 Early ‘02 
Hard News  6.9% 58.1 22.5   % %
   Homeland Security     na     na    3.6 
Celebrity/Entertainment 25.3 12.2 20.0 
Crime/Law/Courts  11.5 1.7 13.4 
Business/Economy  4.3 2.6 3.3 
Science/Technology  5.1 13.5 1.7 
Lifestyle    46.7 12.0 38.3 
Religion   .2 0   .8 
Total   100 100 100 

The quotient of interviews with stars of the latest movies and news of celebrity 
gs has declined only slightly, from 25% of the stories in June to 23% this year.  
If someone were turning to morning programs for news of the day about a subje

such as a bombing in the Middle East, 
m day to day or hour to hour.  
Tyndall finds that morning shows are regularly divided into two compo

first half hour and the final 90 minutes (the Today Show’s final hour has been 
disregarded for this study).  The first half hour, he says, is a balance between hard news, 
business and economic news and crime stories including true crime, such as the Andr
Yates case. The next 90 minutes are filled with celebrity and lifestyle features. “The 
massive impact that post-September 11th stories had on the morning programs was in 
their final 90 minutes where celebrity/lifestyle [features] were temporarily supplanted,” 
Tyndall remarks, adding,  “The same dis

rida General Election recount.”   
At times, the coverage consists of live, on-scene reports of the sort seen

Ground Zero following the attacks and Pakistan in the early days of the war in 
Afghanistan. The Today Show, for exampled, featured Tom Brokaw reporting live from
Tel Aviv about a bombing that took place overnight. Or there might be interviews with 
some of the principal newsmakers such as The E

a where one of the bombings occurred.  
Those harder stories, though, are scattered amid a largely human-interest 

approach to the news. At one point, a morning show might give a detailed news report. 
Another time, this same news might come in quick anchor reads to make room for any 
number of a features: Good Morning America’s piece about how children of a war zone
live a normal life, an interview on The Early Show with a man who had near mis
both the World Trade Center and the bombing in Jaffe, or correspondent Martin 
F
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 The Enron scandal also stood out, particularly in the evening news. Though, 
perhaps to the surprise of many, it did not dominate, accounting for just 9% of the stories
on the nightly news in the first 13 weeks of the year. Mostly—by a factor of abou
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to-one—it was covered as strictly a business story. Only 34 stories in all focused on the 
regulatory, or political aspects of the Enron case. And in all only two stories focused on 
Enron as a crime. Most of the Enron coverage, too, was conce d
 In the mornings, Enron was a story, but not a huge one, accounting for less than 
3% of all stories. Interestingly, morning news was twice as likely to push th

ory focus of the Enron story as the nightly news was.  
  By comparison, the Andrea Yates case about the Houston woman who drowned 
her children was actually a bigger st

The child molestation scandal in the Catholic Church was also a notable story 
television, though smaller than Enron. It made up 2% of all stories in the evening news, 
and 1% of stories in the mornings

Valentines Day, and wa
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In evening news, nearly half of th
example, casualties and military conditions in t
concerned domestic affairs, such as airport
stories such as the kidnapping of Daniel Pea
or the terror crackdown in Yemen. 
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c ook writers, PBS’s intention to have Sesame Street address the attacks and 
charity concerts accounted for 2% of their war stories. 
 
 
Methodology 
 The study examined the three network evening news programs and three ne
morning news shows weekdays from January 1 – April 5, 2002.  The specific programs 
studied were ABC World News Tonight, CBS Evening News, NBC Nightly News, 
ABC’s Good Morning America, The CBS Early Show, and NBC’s Today Show.  [No
Only the first two hours of the Today were coded to match the other morning sho

twork 

te: 
w time 

eriods.] All topic breakdowns were based on data compiled by media researcher p
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Andrew h to 

e 

Intercoder Reliability  Intercoder reliability measures the extent to which 
dividual coders, operating independently of one another, reach the same coding 

decision. In adapting the data compiled by Andrew Tyndall, tests were performed 
throughout the project. When necessary, the coding supervisor reviewed decisions on 
content variables to be sure coders were in agreement.  
 
 

 Tyndall for the Tyndall Report. The Project then adapted Tyndall’s researc
the topic breakdowns it has used in earlier studies.  For the evening news programs, the 
study included all news segments 30 seconds or longer.  For the morning shows, th
study monitored all packaged and live segments outside the local newsbreaks.   
 

in
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Evening News Topics, January 1 – April 5, 2002 (weekdays) 
 ABC CBS NBC  TOTAL 

Hard News    
1 Government 23 4.22% 32 6.04% 32 5.70% 87 5.32%
2 Military 78 14.31% 103 19.43% 77 13.73% 258 15.77%
3 Domestic affairs 43 7.89% 35 6.60% 39 6.95% 117 7.15%
24 Domestic feature 0 0.00% 0 0.00% 0 0.00% 0 0.00%
25 Domestic security/terror 28 5.14% 20 3.77% 25 4.46% 73 4.46%
4 Foreign affairs 118 21.65% 110 20.75% 119 21.21% 347 21.21%
Total 290 53.21% 300 56.60% 292 52.05% 882 53.91%

    
Celebrity News    
5 Entertainment/celeb 9 1.65% 8 1.51% 9 1.60% 26 1.59%
7 Celeb crime/scandal 0 0.00% 0 0.00% 3 0.53% 3 0.18%
Total 9 1.65% 8 1.51% 12 2.14% 29 1.77%

    
9 Crime/law/trials 60 11.01% 77 14.53% 54 9.63% 191 11.67%

    
10 Business/economy 62 11.38% 56 10.57% 66 11.76% 184 11.25%

    
Science and Technology    
11 Science 10 1.83% 13 2.45% 5 0.89% 28 1.71%
12 Technology 1 0.18% 1 0.19% 1 0.18% 3 0.18%
Total 11 2.02% 14 2.64% 6 1.07% 31 1.89%

    
14 Religion 12 2.20% 10 1.89% 10 1.78% 32 1.96%

    
Lifestyle Features    
6 Fashion/lifestyle 2 0.37% 0 0.00% 1 0.18% 3 0.18%
8 Personal health 27 4.95% 22 4.15% 36 6.42% 85 5.20%
13 High arts/culture 1 0.18% 0 0.00% 0 0.00% 1 0.06%
15 Sports 26 4.77% 8 1.51% 40 7.13% 74 4.52%
16 Weather/disaster 18 3.30% 14 2.64% 15 2.67% 47 2.87%
17 Sci-Fi/Supernatural 0 0.00% 0 0.00% 0 0.00% 0 0.00%
18 Other 11 2.02% 5 0.94% 8 1.43% 24 1.47%
19 Family/parenting 3 0.55% 1 0.19% 6 1.07% 10 0.61%
20 Cooking/food 0 0.00% 0 0.00% 0 0.00% 0 0.00%
21 Travel 5 0.92% 9 1.70% 4 0.71% 18 1.10%
22 Oddball 5 0.92% 2 0.38% 1 0.18% 8 0.49%
23 Consumer/product 3 0.55% 4 0.75% 10 1.78% 17 1.04%
Total 101 18.53% 65 12.26% 121 21.57% 287 17.54%

 545 100.00% 530 100.00% 561 100.00% 1636 100.00%
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Morning News Topics: January 1-April 5, 2002 (weekdays) 
 

  ABC        CBS        NBC      TOTAL Total % 
Government 20  25 12 57 2.1%  
Military  43 43 39 125 4.7% 
Domestic Affairs 71 75 70 216 8.2% 

 Homeland Security(sub cat.)  37  31  28  96  3.6% 
Domestic Feature 2 0 2 4    .1% 
Foreign Affairs 82 62 51 195 7.4% 
  219 205 174 597 22.5%  
  24.2% 22.2%    21.5%   
 
Entertainment/celebrity 141 189 176 506  
Celebrity crime/scandal 11 3 7 21   
  152 192 183 527 20.0% 
  16.8% 20.8%   22.6%    
 
Crime/law/courts 167 103 83 353 13.4%  
  18.4% 11.2%     10.2%   
 
Business/economy 31 38 17 86 3.3%  
  3.4% 4.1% 2.1%   
 
Science  7 11 2 20 
Technology 6 13 5 24   
  13 24 7 44 1.7% 
  1.4% 2.6% .9%   
   
Religion  8 5 9 22 .8%  
  .9% .5% 1.1%   
 
Fashion/lifestyle 35 29 24 88 
Personal health 72 81 50 203 
High arts/culture 10 13 14 37 
Sports  52 60 162 274 
Weather/natural disaster 7 7 6 20 
Sci-Fi/supernatural 3 2 0 5 
Other  15 39 15 69 
Family/parenting 50 40 17 107 
Cooking/food 17 31 14 62 
Travel  15 10 9 34 
Oddball news 13 14 8 35 
14 Consumer/product 28 30 18 76   
 317 356 337 1010 38.3% 
 35.0% 38.6%   41.6%  

 
Total 906 923 810 2639 
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Evening News Topics 

All Networks 
 

   June  October  Change 
Hard News    
Government   11  15      4 
Military   12  58    46 
Domestic Affairs  35  62    27 
Domestic Affairs feature   3    6      3 
Foreign affairs  36  21  -15 
Total   97  162    65 
Percentage of newscasts 45.5%  80.2%  
    
Celebrity News    
Entertainment/celebs   9  0    -9 
Celebrity crime/scandal   1  0     -1 
Total   10  0  -10 
Percentage of newscasts 4.7%  0.0%  
    
Crime/law/courts 25  7  -18 
Percentage of newscasts 11.7%  3.5%  
    
Business/economy 30  9  -21 
Percentage of newscasts 14.1%  4.5%  
    
Science and Technology    
Science   5  21  16 
Technology  4    1   -3 
Total   9  22  13 
Percentage of newscasts 4.2%  10.9%  
    
Lifestyle Features    
Fashion/lifestyle    1  0    -1 
Personal health  11  2    -9 
High arts/culture    0  0     0 
Religion     3  0    -3 
Sports     2  0    -2 
Weather/natural disaster   9  0    -9 
Sci-Fi/supernatural   0  0     0 
Other     6  0    -6 
Family/parenting    1  0    -1 
Cooking/food    0  0     0 
Travel     6  0    -6 
Oddball news    1  0    -1 
Consumer/product   2  0    -2 
Total   42  2  -40 
Percentage of newscasts 19.7%  1.0%  
    
Total   213  202  -11 
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Evening News Topics June Versus October, 2001 
All Networks 

 
   June  October  Change 
Hard News    
Government   11  15      4 
Military   12  58    46 
Domestic Affairs  35  62    27 
Domestic Affairs feature   3    6      3 
Foreign affairs  36  21  -15 
Total   97  162    65 
Percentage of newscasts 45.5%  80.2%  
    
Celebrity News    
Entertainment/celebs   9  0    -9 
Celebrity crime/scandal   1  0     -1 
Total   10  0  -10 
Percentage of newscasts 4.7%  0.0%  
    
Crime/law/courts 25  7  -18 
Percentage of newscasts 11.7%  3.5%  
    
Business/economy 30  9  -21 
Percentage of newscasts 14.1%  4.5%  
    
Science and Technology    
Science   5  21  16 
Technology  4    1   -3 
Total   9  22  13 
Percentage of newscasts 4.2%  10.9%  
 
Religion     3  0    -3 
   1.4%  0%   
    
Lifestyle Features    
Fashion/lifestyle    1  0    -1 
Personal health  11  2    -9 
High arts/culture    0  0     0 
Sports     2  0    -2 
Weather/natural disaster   9  0    -9 
Sci-Fi/supernatural   0  0     0 
Other     6  0    -6 
Family/parenting    1  0    -1 
Cooking/food    0  0     0 
Travel     6  0    -6 
Oddball news    1  0    -1 
Consumer/product   2  0    -2 
Total   39  2  -37 
Percentage of newscasts 18.3%  1.0%  
    
Total   213  202  -11 
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Evening News Topics, June Versus October 2001 
Network-by-Network breakdown 

 
 
 ABC   CBS   NBC   

   June October Change June October Change June October Change 
Hard News          
Government   3 5 2 5 4 -1 3 6 3 
Military   5 16 11 3 22 19 4 20 16 
Domestic Affairs  9 26 17 15 19 4 11 17 6 
Domestic Affairs feature 1 2 1 1 3 2 1 1 0 
Foreign affairs  14 4 -10 13 9 -4 9 8 -1 
Total   32 53 21 37 57 20 28 52 24 
Percentage of newscasts 44.4% 75.7%  52.9% 86.4%  39.4% 78.8%  
          
Celebrity News          
Entertainment/celebs 5 0 -5 1 0 -1 3 0 -3 
Celebrity crime/scandal 0 0 0 0 0 0 1 0 -1 
Total   5 0 -5 1 0 -1 4 0 -4 
Percentage of newscasts 6.9% 0.0%  1.4% 0.0%  5.6% 0.0%  
          
Crime/law/courts  10 4 -6 9 0 -9 6 3 -3 
Percentage of newscasts 13.9% 5.7%  12.9% 0.0%  8.5% 4.5%  
          
Business/economy 7 5 -2 12 2 -10 11 2 -9 
Percentage of newscasts 9.7% 7.1%  17.1% 3.0%  15.5% 3.0%  
          
Science and Technology          
Science   2 7 5 0 6 6 3 8 5 
Technology  2 0 -2 1 0 -1 1 1 0 
Total   4 7 3 1 6 5 4 9 5 
Percentage of newscasts 5.6% 10.0%  1.4% 9.1%  5.6% 13.6%  
 
Religion   2 0 -2 1 0 -1 0 0 0 
   2.8% 0%  1.4% 0%  0% 0% 
          
Lifestyle Features          
Fashion/lifestyle  1 0 -1 0 0 0 0 0 0 
Personal health  4 1 -3 1 1 0 6 0 -6 
High arts/culture  0 0 0 0 0 0 0 0 0 
Sports   1 0 -1 1 0 -1 0 0 0 
Weather/natural disaster 4 0 -4 3 0 -3 2 0 -2 
Sci-Fi/supernatural  0 0 0 0 0 0 0 0 0 
Other   2 0 -2 1 0 -1 3 0 -3 
Family/parenting  0 0 0 1 0 -1 0 0 0 
Cooking/food  0 0 0 0 0 0 0 0 0 
Travel   0 0 0 1 0 -1 5 0 -5 
Oddball news  0 0 0 0 0 0 1 0 -1 
Consumer/product  0 0 0 1 0 -1 1 0 -1 
Total   12 1 -11 9  1 -8 18 0 -18 
Percentage of newscasts 16.6% 1.4%  12.9% 1.5%  25.4% 0.0%  
          

Total 72 70 -2 70 66 -4 71 66 -5 
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Morninging News Topics June Versus October, 2001 
 
          ABC          CBS         NBC       All Nets  
   June Oct.  June Oct.  June Oct.  June Oct. 
Hard News         
1 Government   0 8  1 7  2 8  3 23 
2 Military  0 29  0 23  1 20  1 72 
3 Domestic Affairs  4 44  4 40  1 44  9 128 
24 Domestic Feature 1 2  1 3  0 3  2 8 
4 Foreign affairs  4 18  2 10  5 13  11 41 
Total   9 101  8 83  9 88  26 272 
Percentage   7.6% 62.7%  5.9% 52.9%  7.4% 58.7%  6.9% 58.1% 
 
Celebrity News         
5 Entertainment/celebs 15 11  31 22  31 22  77 55 
7 Celeb crime/scandal 7 2  5 0  6 0  18 2 
Total   22 13  36 22  37 22  95 57 
Percentage  18.6% 8.1%  26.7% 14.0%  30.3% 14.7%  25.3% 12.2% 
 
9 Crime/law/courts 16 4  7 3  20 1  43 8 
Percentage of newscasts 13.6% 2.5%  5.2% 1.9%  16.4% 0.7%  11.5% 1.7% 
 
10 Business/economy 4 4  6 3  6 5  16 12 
Percentage of newscasts 3.4% 2.5%  4.4% 1.9%  4.9% 3.3%  4.3% 2.6% 
 
Science and Technology         
11 Science  2 23  4 19  2 18  8 60 
12 Technology  4 1  3 2  4 0  11 3 
Total   6 24  7 21  6 18  19 63 
Percentage of newscasts 5.1% 14.9%  5.2% 13.4%  4.9% 12.0%  5.1% 13.5% 
 
14 Religion  0 0  1 0  0 0  1 0 
   0% 0%  .7% 0%  0% 0%  .2% 
 
Lifestyle Features         
6 Fashion/lifestyle  11 0  8 2  5 1  24 3 
8 Personal health  10 1  16 2  9 1  35 4 
13 High arts/culture 0 2  1 1  2 1  3 4 
15 Sports   2 4  7 3  4 3  13 10 
16 Weather/disaster  4 0  2 0  2 3  8 3 
17 Sci-Fi/supernatural 0 0  0 0  0 0  0 0 
18 Other   20 3  16 5  16 1  52 9 
19 Family/parenting 10 4  6 4  4 1  20 9 
20 Cooking/food  2 0  7 5  1 0  10 5 
21 Travel   1 0  5 1  1 3  7 4 
22 Oddball news  0 0  1 0  0 0  1 0 
23 Consumer/product 1 1  1 2  0 2  2 5 
Total   61 15  70 25  44 16  175 56 
Percentage of newscasts 51.7% 9.3%  51.8% 15.9%  36.1% 10.7%  46.7% 12.0% 
 
Total   118 161  135 157  122 150  375 468 
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