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Methodology  

NOTES  

9 Prior to January 2005, question wording was “Do you ever go online to access the Internet 

or World Wide Web or to send and receive email?”  

10  Prior to January 2005, question wording was “Please tell me if you ever do any of the 

following when you go online. Do you ever...?/Did you happen to do this yesterday, or not?”  

1 1  In August 2006, item wording was “Use an online social networking site like MySpace, 

Facebook or Friendster” .  Prior to August 2006, item wording was “Use online social or 

professional networking sites like Friendster or LinkedIn”  

12  In August 2008, item wording was “Use Twitter or another “micro-blogging” service to 

share updates about yourself or to see updates about others”  

One in five internet users are now on Twitter or another status 

update service 

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 20081 and April 2009, when 11% of internet users 

said they use a status-update service.

Three groups of internet users are mainly responsible for driving the growth of this 

activity: social network website users, those who connect to the internet via mobile 

devices, and younger internet users – those under age 44. 

   

Social network users  

Internet users who already use social network sites such as MySpace, Facebook or 

LinkedIn are likely to also use Twitter: 35%, compared to 6% of internet users who do 

not use such social network sites. 

Statistical analysis of the Pew Internet Project’s September 2009 survey data shows that 

internet users who use social network sites are more likely to use Twitter or another 

status updating service, independent of other factors such as that group’s relative youth 

or propensity to go online via mobile devices.2 

  

Mobile internet users  

As of September 2009, 54% of internet users have a wireless connection to the internet 

via a laptop, cell phone, game console, or other mobile device. Of those, 25% use Twitter 

or another service, up from 14% of wireless users in December 2008.  By comparison, 

8% of internet users who rely exclusively on tethered access use Twitter or another 

service, up from 6% in December 2008.

  

Statistical analysis also shows that wireless access is an independent factor in predicting 

whether someone uses Twitter or another status update service.  It is not simply because

this group is likely to be young or tech-savvy.  Owning and using a wireless internet 

device makes an internet user significantly more likely to tweet.

In April 2009, the Pew Internet Project asked wireless internet users why they value 

their mobile connections.3 Not surprisingly, Twitter scratches an itch among mobile 

internet users to stay in touch with other people and to share or post content online.

  

Indeed, the more devices someone owns, the more likely they are to use Twitter or 

another service to update their status.  Fully 39% of internet users with four or more 

internet-connected devices (such as a laptop, cell phone, game console, or Kindle) use 

Twitter, compared to 28% of internet users with three devices, 19% of internet users with

two devices, and 10% of internet users with one device. 

  

Younger internet users  

Age is another strong, independent predictor for use of Twitter and other status updating

services. Internet users age 18-44 report rapid uptake of Twitter over the last nine 

months, whereas internet users ages 45 and older report slower adoption rates. For 

example, 37% of internet users age 18-24 use Twitter or another service, up from 19% in 

December 2008. 

The median age of a Twitter user is 31, which has remained stable over the past year.4 

The median age for MySpace is now 26, down from 27 in May 2008, and the median 

age for LinkedIn is now 39, down from 40. Facebook, however, is graying a bit: the 

median age for this social network site is now 33, up from 26 in May 2008.

  

Further research  

Twitter has attracted the attention of other researchers, who find that it is a widening 

network with as many listeners as contributors:

l comScore’s continuous surveys of internet users and real-time network data capture 

confirm our findings: Twitter traffic exploded over the last year, going from about 2 

million unique visitors per month in December 2008 to over 17 million in May 

2009.5  

l Harvard Business School researchers analyzed a random sample of 300,000 Twitter 

accounts and found that “the top 10% of prolific Twitter users accounted for over 

90% of tweets.”6  

l Sysomos analyzed 11.5 million Twitter accounts and found that most people post just

once per day (and one in five have never posted).78  

It will probably become more difficult to track status updating as an independent 

activity as social network updates feed into Twitter and vice versa. For now, it is clear 

that a “social segment” of internet users is flocking to both social network sites and 

status update services. This segment is likely to grow as ever more internet users adopt 

mobile devices as a primary means of going online.

Infographic 

Portrait of a Twitter user: Status update demographics  

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 2008 and April 2009, when 11% of internet users 

said they use a status-update service.

View » 

Fall Tracking Survey 

This report is based on the findings of a daily tracking survey on Americans' use of the 

internet. Unless otherwise noted, the results in this report are based on data from 

telephone interviews conducted by Princeton Survey Research International between 

August 18 to September 14, 2009, among a sample of 2,253 adults, 18 and older. The 

survey was conducted on landline and cell phones. Interviews were conducted in both 

English (n=2,179) and Spanish (n=74). For results based on the total sample, one can 

say with 95% confidence that the error attributable to sampling and other random 

effects is plus or minus 2.3 percentage points. For results based on internet users 

(n=1,698), the margin of sampling error is plus or minus 2.7 percentage points.  In 

addition to sampling error, question wording and practical difficulties in conducting 

telephone surveys may introduce some error or bias into the findings of opinion polls. 

The response rate to the survey was 15.6%.

September Tracking Survey 2009  

Princeton Survey Research Associates International for the Pew Internet & American 

Life Project 

Sample: n= 2,253 national adults, age 18 and older, including 560 cell phone interviews 

Interviewing dates: 08.18.09 – 09.14.09  

l Margin of error is plus or minus 2 percentage points for results based on Total 

[n=2,253] 

l Margin of error is plus or minus 3 percentage points for results based on internet 

users [n=1,698] 

 

Q6a     Do you use the internet, at least occasionally? 

Q6b     Do you send or receive email, at least occasionally?9 

  

 

WEB1   Please tell me if you ever use the internet to do any of the following things.  Do 

you ever use the internet to.../Did you happen to do this yesterday, or not?10 

Based on all internet users [N=1,698]  

     Use a social networking site like MySpace, Facebook or LinkedIn.com11

 

  

 

     Use Twitter or another service to share updates about yourself or to see 

updates about others12 

  

For more information on survey design, please see:  The Twitter Question  

View Report Online: 

http://www.pewinternet.org/Reports/2009/17-Twitter-and-Status-Updating-Fall-2009.aspx  

Pew Internet & American Life Project 
An initiative of the Pew Research Center 

1615 L St., NW – Suite 700 

Washington, D.C. 20036 
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9 Prior to January 2005, question wording was “Do you ever go online to access the Internet 

or World Wide Web or to send and receive email?”  

10  Prior to January 2005, question wording was “Please tell me if you ever do any of the 

following when you go online. Do you ever...?/Did you happen to do this yesterday, or not?”  

1 1  In August 2006, item wording was “Use an online social networking site like MySpace, 

Facebook or Friendster” .  Prior to August 2006, item wording was “Use online social or 

professional networking sites like Friendster or LinkedIn”  

12  In August 2008, item wording was “Use Twitter or another “micro-blogging” service to 

share updates about yourself or to see updates about others”  

One in five internet users are now on Twitter or another status 

update service 

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 20081 and April 2009, when 11% of internet users 

said they use a status-update service.

Three groups of internet users are mainly responsible for driving the growth of this 

activity: social network website users, those who connect to the internet via mobile 

devices, and younger internet users – those under age 44. 

   

Social network users  

Internet users who already use social network sites such as MySpace, Facebook or 

LinkedIn are likely to also use Twitter: 35%, compared to 6% of internet users who do 

not use such social network sites. 

Statistical analysis of the Pew Internet Project’s September 2009 survey data shows that 

internet users who use social network sites are more likely to use Twitter or another 

status updating service, independent of other factors such as that group’s relative youth 

or propensity to go online via mobile devices.2 

  

Mobile internet users  

As of September 2009, 54% of internet users have a wireless connection to the internet 

via a laptop, cell phone, game console, or other mobile device. Of those, 25% use Twitter 

or another service, up from 14% of wireless users in December 2008.  By comparison, 

8% of internet users who rely exclusively on tethered access use Twitter or another 

service, up from 6% in December 2008.

  

Statistical analysis also shows that wireless access is an independent factor in predicting 

whether someone uses Twitter or another status update service.  It is not simply because

this group is likely to be young or tech-savvy.  Owning and using a wireless internet 

device makes an internet user significantly more likely to tweet.

In April 2009, the Pew Internet Project asked wireless internet users why they value 

their mobile connections.3 Not surprisingly, Twitter scratches an itch among mobile 

internet users to stay in touch with other people and to share or post content online.

  

Indeed, the more devices someone owns, the more likely they are to use Twitter or 

another service to update their status.  Fully 39% of internet users with four or more 

internet-connected devices (such as a laptop, cell phone, game console, or Kindle) use 

Twitter, compared to 28% of internet users with three devices, 19% of internet users with

two devices, and 10% of internet users with one device. 

  

Younger internet users  

Age is another strong, independent predictor for use of Twitter and other status updating

services. Internet users age 18-44 report rapid uptake of Twitter over the last nine 

months, whereas internet users ages 45 and older report slower adoption rates. For 

example, 37% of internet users age 18-24 use Twitter or another service, up from 19% in 

December 2008. 

The median age of a Twitter user is 31, which has remained stable over the past year.4 

The median age for MySpace is now 26, down from 27 in May 2008, and the median 

age for LinkedIn is now 39, down from 40. Facebook, however, is graying a bit: the 

median age for this social network site is now 33, up from 26 in May 2008.

  

Further research  

Twitter has attracted the attention of other researchers, who find that it is a widening 

network with as many listeners as contributors:

l comScore’s continuous surveys of internet users and real-time network data capture 

confirm our findings: Twitter traffic exploded over the last year, going from about 2 

million unique visitors per month in December 2008 to over 17 million in May 

2009.5  

l Harvard Business School researchers analyzed a random sample of 300,000 Twitter 

accounts and found that “the top 10% of prolific Twitter users accounted for over 

90% of tweets.”6  

l Sysomos analyzed 11.5 million Twitter accounts and found that most people post just

once per day (and one in five have never posted).78  

It will probably become more difficult to track status updating as an independent 

activity as social network updates feed into Twitter and vice versa. For now, it is clear 

that a “social segment” of internet users is flocking to both social network sites and 

status update services. This segment is likely to grow as ever more internet users adopt 

mobile devices as a primary means of going online.
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Portrait of a Twitter user: Status update demographics  

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 2008 and April 2009, when 11% of internet users 

said they use a status-update service.

View » 

Fall Tracking Survey 

This report is based on the findings of a daily tracking survey on Americans' use of the 

internet. Unless otherwise noted, the results in this report are based on data from 

telephone interviews conducted by Princeton Survey Research International between 

August 18 to September 14, 2009, among a sample of 2,253 adults, 18 and older. The 

survey was conducted on landline and cell phones. Interviews were conducted in both 

English (n=2,179) and Spanish (n=74). For results based on the total sample, one can 

say with 95% confidence that the error attributable to sampling and other random 

effects is plus or minus 2.3 percentage points. For results based on internet users 

(n=1,698), the margin of sampling error is plus or minus 2.7 percentage points.  In 

addition to sampling error, question wording and practical difficulties in conducting 

telephone surveys may introduce some error or bias into the findings of opinion polls. 

The response rate to the survey was 15.6%.

September Tracking Survey 2009  

Princeton Survey Research Associates International for the Pew Internet & American 

Life Project 

Sample: n= 2,253 national adults, age 18 and older, including 560 cell phone interviews 

Interviewing dates: 08.18.09 – 09.14.09  

l Margin of error is plus or minus 2 percentage points for results based on Total 

[n=2,253] 

l Margin of error is plus or minus 3 percentage points for results based on internet 
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Q6a     Do you use the internet, at least occasionally? 

Q6b     Do you send or receive email, at least occasionally?9 

  

 

WEB1   Please tell me if you ever use the internet to do any of the following things.  Do 

you ever use the internet to.../Did you happen to do this yesterday, or not?10 

Based on all internet users [N=1,698]  

     Use a social networking site like MySpace, Facebook or LinkedIn.com11

 

  

 

     Use Twitter or another service to share updates about yourself or to see 

updates about others12 

  

For more information on survey design, please see:  The Twitter Question  
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9 Prior to January 2005, question wording was “Do you ever go online to access the Internet 

or World Wide Web or to send and receive email?”  

10  Prior to January 2005, question wording was “Please tell me if you ever do any of the 

following when you go online. Do you ever...?/Did you happen to do this yesterday, or not?”  

1 1  In August 2006, item wording was “Use an online social networking site like MySpace, 

Facebook or Friendster” .  Prior to August 2006, item wording was “Use online social or 

professional networking sites like Friendster or LinkedIn”  

12  In August 2008, item wording was “Use Twitter or another “micro-blogging” service to 

share updates about yourself or to see updates about others”  

One in five internet users are now on Twitter or another status 

update service 

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 20081 and April 2009, when 11% of internet users 

said they use a status-update service.

Three groups of internet users are mainly responsible for driving the growth of this 

activity: social network website users, those who connect to the internet via mobile 

devices, and younger internet users – those under age 44. 

   

Social network users  

Internet users who already use social network sites such as MySpace, Facebook or 

LinkedIn are likely to also use Twitter: 35%, compared to 6% of internet users who do 

not use such social network sites. 

Statistical analysis of the Pew Internet Project’s September 2009 survey data shows that 

internet users who use social network sites are more likely to use Twitter or another 

status updating service, independent of other factors such as that group’s relative youth 

or propensity to go online via mobile devices.2 

  

Mobile internet users  

As of September 2009, 54% of internet users have a wireless connection to the internet 

via a laptop, cell phone, game console, or other mobile device. Of those, 25% use Twitter 

or another service, up from 14% of wireless users in December 2008.  By comparison, 

8% of internet users who rely exclusively on tethered access use Twitter or another 

service, up from 6% in December 2008.

  

Statistical analysis also shows that wireless access is an independent factor in predicting 

whether someone uses Twitter or another status update service.  It is not simply because

this group is likely to be young or tech-savvy.  Owning and using a wireless internet 

device makes an internet user significantly more likely to tweet.

In April 2009, the Pew Internet Project asked wireless internet users why they value 

their mobile connections.3 Not surprisingly, Twitter scratches an itch among mobile 

internet users to stay in touch with other people and to share or post content online.

  

Indeed, the more devices someone owns, the more likely they are to use Twitter or 

another service to update their status.  Fully 39% of internet users with four or more 

internet-connected devices (such as a laptop, cell phone, game console, or Kindle) use 

Twitter, compared to 28% of internet users with three devices, 19% of internet users with

two devices, and 10% of internet users with one device. 

  

Younger internet users  

Age is another strong, independent predictor for use of Twitter and other status updating

services. Internet users age 18-44 report rapid uptake of Twitter over the last nine 

months, whereas internet users ages 45 and older report slower adoption rates. For 

example, 37% of internet users age 18-24 use Twitter or another service, up from 19% in 

December 2008. 

The median age of a Twitter user is 31, which has remained stable over the past year.4 

The median age for MySpace is now 26, down from 27 in May 2008, and the median 

age for LinkedIn is now 39, down from 40. Facebook, however, is graying a bit: the 

median age for this social network site is now 33, up from 26 in May 2008.

  

Further research  

Twitter has attracted the attention of other researchers, who find that it is a widening 

network with as many listeners as contributors:

l comScore’s continuous surveys of internet users and real-time network data capture 

confirm our findings: Twitter traffic exploded over the last year, going from about 2 

million unique visitors per month in December 2008 to over 17 million in May 

2009.5  

l Harvard Business School researchers analyzed a random sample of 300,000 Twitter 

accounts and found that “the top 10% of prolific Twitter users accounted for over 

90% of tweets.”6  

l Sysomos analyzed 11.5 million Twitter accounts and found that most people post just

once per day (and one in five have never posted).78  

It will probably become more difficult to track status updating as an independent 

activity as social network updates feed into Twitter and vice versa. For now, it is clear 

that a “social segment” of internet users is flocking to both social network sites and 

status update services. This segment is likely to grow as ever more internet users adopt 

mobile devices as a primary means of going online.
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Portrait of a Twitter user: Status update demographics  

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 2008 and April 2009, when 11% of internet users 

said they use a status-update service.
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internet. Unless otherwise noted, the results in this report are based on data from 

telephone interviews conducted by Princeton Survey Research International between 

August 18 to September 14, 2009, among a sample of 2,253 adults, 18 and older. The 

survey was conducted on landline and cell phones. Interviews were conducted in both 

English (n=2,179) and Spanish (n=74). For results based on the total sample, one can 

say with 95% confidence that the error attributable to sampling and other random 

effects is plus or minus 2.3 percentage points. For results based on internet users 

(n=1,698), the margin of sampling error is plus or minus 2.7 percentage points.  In 

addition to sampling error, question wording and practical difficulties in conducting 

telephone surveys may introduce some error or bias into the findings of opinion polls. 

The response rate to the survey was 15.6%.

September Tracking Survey 2009  

Princeton Survey Research Associates International for the Pew Internet & American 

Life Project 

Sample: n= 2,253 national adults, age 18 and older, including 560 cell phone interviews 

Interviewing dates: 08.18.09 – 09.14.09  

l Margin of error is plus or minus 2 percentage points for results based on Total 
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Q6a     Do you use the internet, at least occasionally? 

Q6b     Do you send or receive email, at least occasionally?9 

  

 

WEB1   Please tell me if you ever use the internet to do any of the following things.  Do 

you ever use the internet to.../Did you happen to do this yesterday, or not?10 

Based on all internet users [N=1,698]  

     Use a social networking site like MySpace, Facebook or LinkedIn.com11

 

  

 

     Use Twitter or another service to share updates about yourself or to see 

updates about others12 

  

For more information on survey design, please see:  The Twitter Question  
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1 1  In August 2006, item wording was “Use an online social networking site like MySpace, 

Facebook or Friendster” .  Prior to August 2006, item wording was “Use online social or 

professional networking sites like Friendster or LinkedIn”  

12  In August 2008, item wording was “Use Twitter or another “micro-blogging” service to 

share updates about yourself or to see updates about others”  

One in five internet users are now on Twitter or another status 

update service 

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 20081 and April 2009, when 11% of internet users 

said they use a status-update service.

Three groups of internet users are mainly responsible for driving the growth of this 

activity: social network website users, those who connect to the internet via mobile 

devices, and younger internet users – those under age 44. 

   

Social network users  

Internet users who already use social network sites such as MySpace, Facebook or 

LinkedIn are likely to also use Twitter: 35%, compared to 6% of internet users who do 

not use such social network sites. 

Statistical analysis of the Pew Internet Project’s September 2009 survey data shows that 

internet users who use social network sites are more likely to use Twitter or another 

status updating service, independent of other factors such as that group’s relative youth 

or propensity to go online via mobile devices.2 

  

Mobile internet users  

As of September 2009, 54% of internet users have a wireless connection to the internet 

via a laptop, cell phone, game console, or other mobile device. Of those, 25% use Twitter 

or another service, up from 14% of wireless users in December 2008.  By comparison, 

8% of internet users who rely exclusively on tethered access use Twitter or another 

service, up from 6% in December 2008.

  

Statistical analysis also shows that wireless access is an independent factor in predicting 

whether someone uses Twitter or another status update service.  It is not simply because

this group is likely to be young or tech-savvy.  Owning and using a wireless internet 

device makes an internet user significantly more likely to tweet.

In April 2009, the Pew Internet Project asked wireless internet users why they value 

their mobile connections.3 Not surprisingly, Twitter scratches an itch among mobile 

internet users to stay in touch with other people and to share or post content online.

  

Indeed, the more devices someone owns, the more likely they are to use Twitter or 

another service to update their status.  Fully 39% of internet users with four or more 

internet-connected devices (such as a laptop, cell phone, game console, or Kindle) use 

Twitter, compared to 28% of internet users with three devices, 19% of internet users with

two devices, and 10% of internet users with one device. 

  

Younger internet users  

Age is another strong, independent predictor for use of Twitter and other status updating

services. Internet users age 18-44 report rapid uptake of Twitter over the last nine 

months, whereas internet users ages 45 and older report slower adoption rates. For 

example, 37% of internet users age 18-24 use Twitter or another service, up from 19% in 

December 2008. 

The median age of a Twitter user is 31, which has remained stable over the past year.4 

The median age for MySpace is now 26, down from 27 in May 2008, and the median 

age for LinkedIn is now 39, down from 40. Facebook, however, is graying a bit: the 

median age for this social network site is now 33, up from 26 in May 2008.

  

Further research  

Twitter has attracted the attention of other researchers, who find that it is a widening 

network with as many listeners as contributors:

l comScore’s continuous surveys of internet users and real-time network data capture 

confirm our findings: Twitter traffic exploded over the last year, going from about 2 

million unique visitors per month in December 2008 to over 17 million in May 

2009.5  

l Harvard Business School researchers analyzed a random sample of 300,000 Twitter 

accounts and found that “the top 10% of prolific Twitter users accounted for over 

90% of tweets.”6  

l Sysomos analyzed 11.5 million Twitter accounts and found that most people post just

once per day (and one in five have never posted).78  

It will probably become more difficult to track status updating as an independent 

activity as social network updates feed into Twitter and vice versa. For now, it is clear 

that a “social segment” of internet users is flocking to both social network sites and 

status update services. This segment is likely to grow as ever more internet users adopt 

mobile devices as a primary means of going online.
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about themselves, or to see updates about others. This represents a significant increase 
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(n=1,698), the margin of sampling error is plus or minus 2.7 percentage points.  In 

addition to sampling error, question wording and practical difficulties in conducting 

telephone surveys may introduce some error or bias into the findings of opinion polls. 

The response rate to the survey was 15.6%.
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Q6a     Do you use the internet, at least occasionally? 

Q6b     Do you send or receive email, at least occasionally?9 

  

 

WEB1   Please tell me if you ever use the internet to do any of the following things.  Do 

you ever use the internet to.../Did you happen to do this yesterday, or not?10 

Based on all internet users [N=1,698]  

     Use a social networking site like MySpace, Facebook or LinkedIn.com11

 

  

 

     Use Twitter or another service to share updates about yourself or to see 

updates about others12 

  

For more information on survey design, please see:  The Twitter Question  
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NOTES  

9 Prior to January 2005, question wording was “Do you ever go online to access the Internet 

or World Wide Web or to send and receive email?”  

10  Prior to January 2005, question wording was “Please tell me if you ever do any of the 

following when you go online. Do you ever...?/Did you happen to do this yesterday, or not?”  

1 1  In August 2006, item wording was “Use an online social networking site like MySpace, 

Facebook or Friendster” .  Prior to August 2006, item wording was “Use online social or 

professional networking sites like Friendster or LinkedIn”  

12  In August 2008, item wording was “Use Twitter or another “micro-blogging” service to 

share updates about yourself or to see updates about others”  

One in five internet users are now on Twitter or another status 

update service 

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 20081 and April 2009, when 11% of internet users 

said they use a status-update service.

Three groups of internet users are mainly responsible for driving the growth of this 

activity: social network website users, those who connect to the internet via mobile 

devices, and younger internet users – those under age 44. 

   

Social network users  

Internet users who already use social network sites such as MySpace, Facebook or 

LinkedIn are likely to also use Twitter: 35%, compared to 6% of internet users who do 

not use such social network sites. 

Statistical analysis of the Pew Internet Project’s September 2009 survey data shows that 

internet users who use social network sites are more likely to use Twitter or another 

status updating service, independent of other factors such as that group’s relative youth 

or propensity to go online via mobile devices.2 

  

Mobile internet users  

As of September 2009, 54% of internet users have a wireless connection to the internet 

via a laptop, cell phone, game console, or other mobile device. Of those, 25% use Twitter 

or another service, up from 14% of wireless users in December 2008.  By comparison, 

8% of internet users who rely exclusively on tethered access use Twitter or another 

service, up from 6% in December 2008.

  

Statistical analysis also shows that wireless access is an independent factor in predicting 

whether someone uses Twitter or another status update service.  It is not simply because

this group is likely to be young or tech-savvy.  Owning and using a wireless internet 

device makes an internet user significantly more likely to tweet.

In April 2009, the Pew Internet Project asked wireless internet users why they value 

their mobile connections.3 Not surprisingly, Twitter scratches an itch among mobile 

internet users to stay in touch with other people and to share or post content online.

  

Indeed, the more devices someone owns, the more likely they are to use Twitter or 

another service to update their status.  Fully 39% of internet users with four or more 

internet-connected devices (such as a laptop, cell phone, game console, or Kindle) use 

Twitter, compared to 28% of internet users with three devices, 19% of internet users with

two devices, and 10% of internet users with one device. 

  

Younger internet users  

Age is another strong, independent predictor for use of Twitter and other status updating

services. Internet users age 18-44 report rapid uptake of Twitter over the last nine 

months, whereas internet users ages 45 and older report slower adoption rates. For 

example, 37% of internet users age 18-24 use Twitter or another service, up from 19% in 

December 2008. 

The median age of a Twitter user is 31, which has remained stable over the past year.4 

The median age for MySpace is now 26, down from 27 in May 2008, and the median 

age for LinkedIn is now 39, down from 40. Facebook, however, is graying a bit: the 

median age for this social network site is now 33, up from 26 in May 2008.

  

Further research  

Twitter has attracted the attention of other researchers, who find that it is a widening 

network with as many listeners as contributors:

l comScore’s continuous surveys of internet users and real-time network data capture 

confirm our findings: Twitter traffic exploded over the last year, going from about 2 

million unique visitors per month in December 2008 to over 17 million in May 

2009.5  

l Harvard Business School researchers analyzed a random sample of 300,000 Twitter 

accounts and found that “the top 10% of prolific Twitter users accounted for over 

90% of tweets.”6  

l Sysomos analyzed 11.5 million Twitter accounts and found that most people post just

once per day (and one in five have never posted).78  

It will probably become more difficult to track status updating as an independent 

activity as social network updates feed into Twitter and vice versa. For now, it is clear 

that a “social segment” of internet users is flocking to both social network sites and 

status update services. This segment is likely to grow as ever more internet users adopt 

mobile devices as a primary means of going online.

Infographic 

Portrait of a Twitter user: Status update demographics  

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 2008 and April 2009, when 11% of internet users 

said they use a status-update service.
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Fall Tracking Survey 

This report is based on the findings of a daily tracking survey on Americans' use of the 

internet. Unless otherwise noted, the results in this report are based on data from 

telephone interviews conducted by Princeton Survey Research International between 

August 18 to September 14, 2009, among a sample of 2,253 adults, 18 and older. The 

survey was conducted on landline and cell phones. Interviews were conducted in both 

English (n=2,179) and Spanish (n=74). For results based on the total sample, one can 

say with 95% confidence that the error attributable to sampling and other random 

effects is plus or minus 2.3 percentage points. For results based on internet users 

(n=1,698), the margin of sampling error is plus or minus 2.7 percentage points.  In 

addition to sampling error, question wording and practical difficulties in conducting 

telephone surveys may introduce some error or bias into the findings of opinion polls. 

The response rate to the survey was 15.6%.

September Tracking Survey 2009  

Princeton Survey Research Associates International for the Pew Internet & American 

Life Project 

Sample: n= 2,253 national adults, age 18 and older, including 560 cell phone interviews 

Interviewing dates: 08.18.09 – 09.14.09  

l Margin of error is plus or minus 2 percentage points for results based on Total 

[n=2,253] 

l Margin of error is plus or minus 3 percentage points for results based on internet 

users [n=1,698] 

 

Q6a     Do you use the internet, at least occasionally? 

Q6b     Do you send or receive email, at least occasionally?9 

  

 

WEB1   Please tell me if you ever use the internet to do any of the following things.  Do 

you ever use the internet to.../Did you happen to do this yesterday, or not?10 

Based on all internet users [N=1,698]  

     Use a social networking site like MySpace, Facebook or LinkedIn.com11

 

  

 

     Use Twitter or another service to share updates about yourself or to see 

updates about others12 

  

For more information on survey design, please see:  The Twitter Question  
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updates about others12 

  

For more information on survey design, please see:  The Twitter Question  
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9 Prior to January 2005, question wording was “Do you ever go online to access the Internet 

or World Wide Web or to send and receive email?”  

10  Prior to January 2005, question wording was “Please tell me if you ever do any of the 

following when you go online. Do you ever...?/Did you happen to do this yesterday, or not?”  
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One in five internet users are now on Twitter or another status 

update service 

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 20081 and April 2009, when 11% of internet users 

said they use a status-update service.

Three groups of internet users are mainly responsible for driving the growth of this 

activity: social network website users, those who connect to the internet via mobile 

devices, and younger internet users – those under age 44. 

   

Social network users  

Internet users who already use social network sites such as MySpace, Facebook or 

LinkedIn are likely to also use Twitter: 35%, compared to 6% of internet users who do 

not use such social network sites. 

Statistical analysis of the Pew Internet Project’s September 2009 survey data shows that 

internet users who use social network sites are more likely to use Twitter or another 

status updating service, independent of other factors such as that group’s relative youth 

or propensity to go online via mobile devices.2 

  

Mobile internet users  

As of September 2009, 54% of internet users have a wireless connection to the internet 

via a laptop, cell phone, game console, or other mobile device. Of those, 25% use Twitter 

or another service, up from 14% of wireless users in December 2008.  By comparison, 

8% of internet users who rely exclusively on tethered access use Twitter or another 

service, up from 6% in December 2008.

  

Statistical analysis also shows that wireless access is an independent factor in predicting 

whether someone uses Twitter or another status update service.  It is not simply because

this group is likely to be young or tech-savvy.  Owning and using a wireless internet 

device makes an internet user significantly more likely to tweet.

In April 2009, the Pew Internet Project asked wireless internet users why they value 

their mobile connections.3 Not surprisingly, Twitter scratches an itch among mobile 

internet users to stay in touch with other people and to share or post content online.

  

Indeed, the more devices someone owns, the more likely they are to use Twitter or 

another service to update their status.  Fully 39% of internet users with four or more 

internet-connected devices (such as a laptop, cell phone, game console, or Kindle) use 

Twitter, compared to 28% of internet users with three devices, 19% of internet users with

two devices, and 10% of internet users with one device. 

  

Younger internet users  

Age is another strong, independent predictor for use of Twitter and other status updating

services. Internet users age 18-44 report rapid uptake of Twitter over the last nine 

months, whereas internet users ages 45 and older report slower adoption rates. For 

example, 37% of internet users age 18-24 use Twitter or another service, up from 19% in 

December 2008. 

The median age of a Twitter user is 31, which has remained stable over the past year.4 

The median age for MySpace is now 26, down from 27 in May 2008, and the median 

age for LinkedIn is now 39, down from 40. Facebook, however, is graying a bit: the 

median age for this social network site is now 33, up from 26 in May 2008.

  

Further research  

Twitter has attracted the attention of other researchers, who find that it is a widening 

network with as many listeners as contributors:

l comScore’s continuous surveys of internet users and real-time network data capture 

confirm our findings: Twitter traffic exploded over the last year, going from about 2 

million unique visitors per month in December 2008 to over 17 million in May 

2009.5  

l Harvard Business School researchers analyzed a random sample of 300,000 Twitter 

accounts and found that “the top 10% of prolific Twitter users accounted for over 

90% of tweets.”6  

l Sysomos analyzed 11.5 million Twitter accounts and found that most people post just

once per day (and one in five have never posted).78  

It will probably become more difficult to track status updating as an independent 

activity as social network updates feed into Twitter and vice versa. For now, it is clear 

that a “social segment” of internet users is flocking to both social network sites and 

status update services. This segment is likely to grow as ever more internet users adopt 

mobile devices as a primary means of going online.

Infographic 

Portrait of a Twitter user: Status update demographics  

Some 19% of internet users now say they use Twitter or another service to share updates

about themselves, or to see updates about others. This represents a significant increase 

over previous surveys in December 2008 and April 2009, when 11% of internet users 

said they use a status-update service.

View » 

Fall Tracking Survey 

This report is based on the findings of a daily tracking survey on Americans' use of the 

internet. Unless otherwise noted, the results in this report are based on data from 

telephone interviews conducted by Princeton Survey Research International between 

August 18 to September 14, 2009, among a sample of 2,253 adults, 18 and older. The 

survey was conducted on landline and cell phones. Interviews were conducted in both 

English (n=2,179) and Spanish (n=74). For results based on the total sample, one can 

say with 95% confidence that the error attributable to sampling and other random 

effects is plus or minus 2.3 percentage points. For results based on internet users 

(n=1,698), the margin of sampling error is plus or minus 2.7 percentage points.  In 

addition to sampling error, question wording and practical difficulties in conducting 

telephone surveys may introduce some error or bias into the findings of opinion polls. 

The response rate to the survey was 15.6%.

September Tracking Survey 2009  

Princeton Survey Research Associates International for the Pew Internet & American 

Life Project 

Sample: n= 2,253 national adults, age 18 and older, including 560 cell phone interviews 

Interviewing dates: 08.18.09 – 09.14.09  

l Margin of error is plus or minus 2 percentage points for results based on Total 

[n=2,253] 

l Margin of error is plus or minus 3 percentage points for results based on internet 

users [n=1,698] 

 

Q6a     Do you use the internet, at least occasionally? 

Q6b     Do you send or receive email, at least occasionally?9 

  

 

WEB1   Please tell me if you ever use the internet to do any of the following things.  Do 

you ever use the internet to.../Did you happen to do this yesterday, or not?10 

Based on all internet users [N=1,698]  

     Use a social networking site like MySpace, Facebook or LinkedIn.com11

 

  

 

     Use Twitter or another service to share updates about yourself or to see 

updates about others12 

  

For more information on survey design, please see:  The Twitter Question  
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