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Summary of

Findings

Internet penetration continues to be unevenly distributed across the
country.

The Pew Internet & American Life Project has tracked the growth of Internet usage in the
United States, from just under half of American adults in 2000 to about 59% of adults at
the end of 2002. These Satistics have continually shown that Internet penetration in the
United States has been and continues to be uneven. We have discussed in other reports
why this growth has not been evenly distributed among those in various racia and ethnic
groups, those of various ages, and among those with different levels of education and
income. This report explores the reasons behind the uneven digtribution of Internet
penetration by geographica region. And it looks at variations in use of the Internet by
region. The following table outlines the disparities in Internet penetration among 12
regions of the country in 2002. (California is considered separately because Internet
access and use vary dramatically from neighboring states.)

Internet Penetration by U.S. Region
Some 59% of American adults had Internet access at the end of 2002, up from about
50% in 2000. The use of the Internet by Americans over age 18 varies by region, however,
as shown below.
: Adults with Internet Access in
Regfen December 2002 (%)
New England (Connecticut, Maine, Massachusetts, New 66%
Hampshire, Vermont, Rhode Island) 0

Mid-Atlantic (Delaware, New Jersey, New York, 58
Pennsylvania)

National Capital (Maryland, Virginia, Washington, DC) 64

Southeast (Florida, Georgia, North Carolina, South 57
Carolina)

South (Alabama, Arkansas, Kentucky, Louisiana, 48
Mississippi, Tennessee, West Virginia)

Industrial Midwest (lllinois, Indiana, Michigan, Ohio) 56

Upper Midwest (Minnesota, North Dakota, South Dakota, 59
Wisconsin)

Lower Midwest (lowa, Kansas, Missouri, Nebraska, 55
Oklahoma)

Border States (Arizona, New Mexico, Texas) 60

Mountain States (Colorado, Idaho, Montana, Nevada, 64
Utah, Wyoming)

Pacific Northwest (Oregon, Washington) 68

California 65




Summary of Findings

There are severa notable variances among regions:

B Theregions of the country with the highest rates of Internet penetration are aong the
Atlantic seaboard (New England with 66% of the adult population using the Internet
and the Capital region with 64% using the Internet) as well as the Pacific seaboard
(the Pacific Northwest with 68% online and Caifornia with 65% Internet
penetration).

B Rdatively high rates of Internet usage are also found in the Rocky Mountain States
(64%) aswell asin the Border States (60%0).

B Internet usage has lagged somewhat in states in the Southeast (57%) and Industria
Midwest (55%).

B Theregion of the country that isfar behind the other regionsin using the Internet has
been the South (48%).

Regional variations in Internet use reflect differences in education and
income levels.

The cause of the regiona variations in Internet use in the United es lies in the
traditional factors that drive Internet use: education and income levels.~ Those regions
that have more people with substantial household incomes and college degrees tend to
have both a higher proportion of Internet users in general and a higher proportion of
experienced Internet users.

Cdlifornia, the National Capita region, and New England have large populations of
wealthy, highly educated people. No surprise, then, that these regions are among the most
highly wired regionsin the country, with 64%-66% of adults online.

At the other end of the scale, the South has the lowest household income and education
levels among its overal population compared to other regions and therefore it has the
lowest level of Internet penetration among adults.

There are some exceptions, though. Both the Mountain States and the Pacific Northwest
have large user populations even though they have proportionaly fewer people with high
household incomes and college degrees.

The race, age, and gender of Internet users also exhibit some distinct
regional variations.

There are some interesting differences between the regions in the demographic makeup
of their Internet populations. Some of these differences are to be expected, but several are
somewhat surprising:

! For the purposes of income, the Pew I nternet Project asks respondents about their pre-tax household income.
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Summary of Findings

B Cdifornia has the largest proportion of mi nﬁrity Internet users in the country: 38%
are minorities and fully 21% are Hispanic.” To put this in perspective, minorities
comprise 44% of Cdlifornia stotal population and Hispanics make up 26%.

B The Nationa Capital region has the largest proportion of African-American usersin
the country (17%). This reflects the relatively high overdl socioeconomic profile of
African-Americansin the region.

B  The Upper Midwest has the smallest proportion of minority usersin the country. Just
7% of the region's Internet users are black or Hispanic, compared to 4% of the
overdl population.

B The largest proportion of femae users is in the Mid-Atlantic (54%); the largest
proportion of male usersisin New England (55%). Nationally, the user population is
50-50.

B The country’s youngest users can be found in Cdlifornia, the Mountain States, and
the Lower Midwest. Its oldest users can be found in the Pacific Northwest.

Some online activities such as email are universally popular, but others,
including online shopping, are favored only in certain regions.

Some online activities are universally popular across the country. These include using
email, going online for hobby information, and using search engines to seek basic
information. However, some online activities are favored more in some parts of the
country than in others. Internet experience levels play an important role in these regional
variations: more experienced users are more purposeful in their Internet use and less
likely to browse for fun. Some highlights:

B Midwesterners are disproportionately interested in getting their news online. Usersin
the Mountain States, on the other hand, are not avid online news consumers.

B Compared to other regions, a high proportion of those in the South look for hedlth
information online.

B Those using the Web in the Pacific Northwest and in California are the least likely to
spend time simply browsing the Internet for fun, probably because they are more
likely to have a lot of Internet experience. On the other hand, those from al three
midwestern regions are quite interested in going online just for fun.

B Usasin New England and California are most likely to shop online. Those in the
South and Southeast are the least likely to do so.

2 Hispanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of the
Pew Internet Project’ sgenerd daily tracking poll. Hispanics who spesk English tend to skew higher interms
of Internet use.
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Summary of Findings

Experienced Internet users throughout the country log on more often
during the day but limit their time online.

There are some nationa trends in the way people use the Internet on a daily basis. In
particular, experienced users nationwide are more likely to go online on any given day
and they tend to go online more often during the day, but they are dlso likdly to limit their
onlinetime. There are dso some dight variations in Internet usage in different regions of
the country, however, and these relate primarily to where people log on (home versus
work) and how regularly they use the Internet:

B Usersin the Pacific Northwest are the most likely to go online on atypica day; those
inthe South are the least likely.

B Mountain States users are the mogt likely to have home-based Internet connections,
while usersin Cdifornia are the most likely to have work-based Internet connections.
Meanwhile, users in the National Capita region are the most likely to go online at
the office on an average day, while users in the Northwest are most likely to do so
from home.

B Nationd Capital users are the most likely to log on severa times aday.

B Users in the Pacific Northwest are the most likely to spend thirty minutes or less
online on an average day. Usersin California and the National Capital region are the
most likely to have spent four or more hours online.

B Cdifornia has the highest rate of broadband use; the Mountain States have the
lowest.

Each region has its own online character.

New England: Wealthier, more educated, and more likely to shop and
search for answers online

There are proportionally fewer young adults (ages 18-24) online in New England
(Connecticut, Maine, Massachusetts, New Hampshire, Rhode Idand, Vermont) but
proportionally more men than women (55% of Internet users) than in other parts of the
country. Overdl, online New Englanders are wedthier and more educated than the
national average. New Englanders are among the most likely in the nation to go online on
an average day, and they like to buy things online. At the same time, however, they are
among the least likely to report that the Internet has helped their ability to shop. New
England' s Internet users are a so more likely to have gone online to try to find the answer
to a question — 89%, which is a higher proportion than in any other region of the
country.

Internet Use by Region in the United States -iv- Pew Internet & American Life Project



Summary of Findings

Mid-Atlantic: Online shoppers and hobbyists

Growth in Internet usage among adults in the Mid-Atlantic (Delaware, New Jersey, New
York, Pennsylvania) leveled off between 2001 and 2002, staying at 58% for both years.
(This still represents notable growth from 2000, when 51% of adults used the Internet.)
This region has the highest proportion of femae Internet users (54%) of any in the
country. A high proportion of Mid-Atlantic users have college or graduate degrees
(38%). Online residents of the Mid-Atlantic like to use the Internet to look for hobby
information and are more likely to shop online than those in most other parts of the
country. They aso enjoy surfing the Web, but are not aslikely asthosein other regionsto
turn to the Internet for answersto specific questions.

National Capital Region: Enthusiastic, experienced users who log on
from work

Usersin the nation’s capital area (Maryland, Virginia, Washington D.C.) are among the
most experienced users in the entire country. They are wealthier and more educated than
the nationa average. They include the highest population of African-American Internet
usersin the nation (17%).

About 52% of those who use the Internet at work connect on an average day, the greatest
proportion of workplace access of any region. Conversaly, the region has the lowest rate
of daily home Internet use. These users are more likely than their peers el sewhere in the
nation to get news online, look for financia information, or seek help with their health.
But they are the least likely to ook up answersto questions.

This region’s Internet users are probably the most enthusiastic in the country about the
impact of the Internet on their lives.

Southeast: Home-based users who focus on family and friends

The user population in the Southeast (Florida, Georgia, South Carolina, North Caroling)
is an interesting mix of Web veterans and novices. This region has one of the more
racially and ethnicaly diverse user groupsin the country.

On an average day, 80% of those who go online in the Southeast do so from home—one
of the highest rates of daily home access in the country and second only to the Pacific
Northwest. These users fed more strongly than most others that the Internet has been a
boon to their relationships with family and friends. They are among the least likely to
shop online. And they are the least likely to look for information about hobbies online.

South: Surfers in search of fun, news, and health information

The South (Alabama, Arkansas, Kentucky, Louisiana, Mississippi, Tennessee, and West
Virginia) has the lowest rate of Internet access of any region in the United States and is
the only region with fewer than haf of adults online (48% of Southern adults used the

Internet Use by Region in the United States -V- Pew Internet & American Life Project



Summary of Findings

Internet as of 2002). In just about every demographic category, including income, age,
and education, Southerners are less likely to use the Internet than their peers. However,
the region has a large proportion of African-American users (14% of those in the South
who use the Internet are black, compared to the nationa average of 8%). The act of
surfing the Web just for fun is quite popular among users in the South, asis getting news
online. And users in the South are the most likely in the nation to have sought health
information online. Southerners are split on whether or not the Internet has been a benefit
to their relationships, especialy with family.

Industrial Midwest: Many novices who use the Internet to keep in touch with friends

Internet usage in the Industrial Midwest (lllinais, Indiana, Michigan, Ohio) grew only 1
percentage point between 2001 and 2002, after a 6-point increase between 2000 and
2001. Even so, this region has one of the largest cohorts of novice users (those with 6
months or less experience) in the country. A dightly higher proportion of women than
men in the region use the Internet.

Users here are firmly in the middle when it comes to most of the popular Internet
activities. And they are fairly reserved when asked whether the Internet has improved
their quality of life in specific ways, such as shopping, managing finances, or pursuing a
hobby. Only 27% said the Internet has helped them improve relationships with family
members — one of the smallest percentages in the country. They are more apt to give the
Internet credit for helping them keep in touch with friends (55% say it has helped alot or
somewhat).

Upper Midwest: Middle-aged, educated, and lukewarm about the Net

Adult Internet use in the Upper Midwest (Minnesota, North Dakota, South Dakota,
Wisconsin) has grown strongly and steadily, from 49% in 2000, to 55% in 2001, to 59%
in 2002. This region has the largest percentage of users with 1-3 years of experience
online.

Usars in this region are more educated than the nationa average, and a high proportion
are aged 35 to 54. However, the region has one of the nation’s smallest proportions of
younger users (aged 18 to 24).

Upper Midwesterners are much less likely than other Americans to credit the Internet
with making improvements in their lives. They are even lukewarm about the Internet’s
impact on improving their connections with family and friends.

Lower Midwest: Older, lower-income adults who use the Internet for fun

The Lower Midwest (lowa, Kansas, Missouri, Nebraska, Oklahoma) has the highest
proportion of low-household income users of any region in the country and the highest
proportion of seniors. Yet these users as a group are more educated than the national
average. Lower Midwesterners are among the most ready consumers of online news and

Internet Use by Region in the United States -Vi- Pew Internet & American Life Project



Summary of Findings

are the mogt likely of any in the country to go online “just for fun.” Like their neighbors
peersin the Upper Midwest, this group of users tends to be lukewarm in their assessment
of how the Internet hasimproved their lives.

Border States: Enthusiastic users with highly varied backgrounds

The Border States area (Arizona, New Mexico, Texas) is one of the most wired regions
in the country. There is an interesting mix of users who are wealthy and users who earn
modest incomes, but in genera, these Internet users have less education and lower
household incomes than the nationa average. Like California, the Border States region
has a high concentration of Hispanic users.

Usarsin the Southwest are among the most likely to get news online. They are so more
likely to use the Internet for job research than those in other parts of the country. Those
who go online here are very enthusiagtic about the positive effects of the Internet on their
lives.

Mountain States: Experienced, home-based users

This region is one of the most wired in the country with 64% of adults online, and
Internet users in the Mountain States (Colorado, ldaho, Montana, Nevada, Utah,
Wyoming) are among the most experienced online. The Mountain States have the highest
rate of home accessto the Internet of any region in the country. The region has one of the
smallest proportions of wedthy Internet users and a user population with average
education levels. The region has the largest proportion of female users and one of the
smallest cohorts of African-American users.

Except for email, usersin the Rockies tend to engage in the most popular online activities
with less frequency than their peers nationwide.

Pacific Northwest: Older, experienced, efficient Web users

The Pecific Northwest (Oregon, Washington) has been the most wired regions in the
country for years. In 2002, fully 68% of adults were online. The region also has one of
thelargest cohorts of older users (aged 55+).

The region’s Internet users are experienced and are efficient when they are online — they
are most likely to spend thirty minutes or less online on an average day than are usersin
other parts of the country. They are dso less likely than their peers elsewhere to engage
in many of the Web’s more popular activities, with the exception of email.

Internet Use by Region in the United States - Vii - Pew Internet & American Life Project



Summary of Findings

California: Experienced users with high-speed connections who shop
and pursue their hobbies online

Cdlifornias Internet users make up one of the most experienced regiona user
populations in the country. They also include the nation’s largest proportion of minority
users (38% of the Internet population in the state). This figure includes the highest
proportion of Hispanic Internet users in the country. At the same time, users in
Cdlifornian are among the wesalthiest and most educated in the country. Cdifornia is
particularly well served by high-speed Internet access and leads the nation in the use of
broadband. Californians are the most likely in the nation to buy something online as well
to seek hobby information online.

Internet Use by Region in the United States:
Summary of Findings at a Glance

Internet penetration continues to be unevenly distributed in different parts of the country.

Regional variations in Internet use reflect differences in education and income levels.

The race, age, and gender of Internet users also exhibit some distinct regional variations.

Some online activities such as email are universally popular, but others, including online
shopping, are favored only in certain regions.

Experienced Internet users throughout the country log on more often during the day but limit
their time online.

Source: Spooner, Tom, Peter Meredith, and Lee Rainie. Internet Use by Region in the United States. Washington, DC:
Pew Internet & American Life Project, August 2003.

Note: There are two data spreadsheets available with this report:

B The firs spreadsheet with al the regiond data can be found at:
ttp://www.pewinternet.org/rel easesrel ease. aspAd=66

B The second spreadsheet of the 25 most popular Web sites for the key metropolitan
areas in each region can be found at:
ttp://ww.pewinternet.org/rel eases/rel ease. aspAd=66

Internet Use by Region in the United States - Viii - Pew Internet & American Life Project
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New England

Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island, Vermont

New England is one of the most wired regions in the United States, but
there are proportionally fewer young adults online here than elsewhere.

New England is one of the most wired regions in the United States, with 66% of adults
online. Internet users in the sx New England states (Connecticut, Maine, Massachusetts,
New Hampshire, Rhode Island, Vermont) stand out against those in other regions of the
country for severd reasons:

They are wedthier and more educated than the national average.
B They include more men than women (55% to 45%); nationdly, thereisan even split.

There are proportionaly fewer young adults online in New England than in other
regions, particularly California.

B New Englanders are among the most likely in the nation to go online on an average
day.
B New Englanders like to buy things online (although somewhat paradoxically they are

among the least likely groups to say that the Internet has improved their ability to
shop).

B And 89% of New England's Internet users have gone onlineto try to find the answer
to aquestion — ahigher proportion than in any other region of the country.

There was a significant increase in the percentage of New England adults
online and the region continues to be among the most wired in the
country.

In 2002, as in 2001, adult New Englanders were among the most wired groups in the
United States. About 66% of New Englanders in 2002 were online, a significant increase
from the 59% of adults online in 2001. Both these instances are well above the national
averages of 59% of adults onlinein 2002 and 56% of adultsin 2001. The story was much
the same in 2000. About 55% of New Englanders had used the Internet then, about 5
percentage points higher than the national average.

Internet Use by Region in the United States -1- Pew Internet & American Life Project



New England Internet users are experienced, relatively wealthy, and well
educated, and more men are online than women.

New England has one of the country’s most experienced user populations. About 45%
are Web veterans with more than 3 years' online experience, and 36% have two or more
years online. About 19% have a year's experience or less. The proportions of users in

Who’s Online in New England

Percentage of each demographic group in the
region who use the Internet

New

England National
Sex
Male 62% 59%
Female 55 54
Race
White, non-Hispanic 62 59
Black, non-Hispanic 34 42
Hispanic 55 54
Other 68 60
Age
18-24 77 76
25-34 81 72
3544 76 66
45-54 56 61
55-64 46 46
65+ 14 15
Household Income
Under $30,000 43 38
$30,000 - $50,000 61 61
$50,000 - $75,000 77 77
Over $75,000 90 86
Refused to answer 44 42
Education
Less than HS 30 22
HS grad 46 45
Some college 70 70
College grad or more 82 82

Source: Pew Internet & American Life Project 2001 surveys. N =
879 (New Englanders). Margin of error is +4%.

New England with lots of experience are in line
with the national proportions. Nationally, about
44% of users have more than three years online,
and another 34% have two or more years on the
Internet. Only a few regions of the country
(Cdifornia, the Capitd Region, the Pacific
Northwest and the Mountain States) have a higher
proportion of veterans. About 5% of usersin New
England are Internet rookies with less than six
months of online experience, and only the Capita
region has a smdler proportion of Internet
rookies.

New Englanders who go online are aso among
the country’s wesdlthiet and most educated
Internet users. In 2001, the New England region
ranked highest in the country for both income and
education levels among Internet users. Fully 33%
of Internet users in New England had household
incomes of over $75,000 a year, compared with
about 23% of usersin the United States, and isthe
largest such cohort of usersin the country. In New
England in 2001, 15% of Web users earned
between $50,000 and $75,000 a year, with 21%
earning between $30,000 and $50,000,and 16%
earning less than $30,000.> New Englanid has the
smallest proportion of low-household income
(under $30,000) users in the country. At the same
time, a higher percentage (43%) of low income
New Englanders have been online as compared to
38% of al low income Americans. Nationaly,
17% of users earned between $50,000 and
$75,000 a year, another 23% earned between
$30,000 and $50,000, and 21% of users took
home less than $30,000.

3 16% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

Internet Use by Region in the United States
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Internet usersin New England are among the most educated users in America. The New
England region, according to our 2001 data, ranks No. 1 in the share of college-educated
users, just ahead of the National Capital region. Fully 41% of usersin New England have
a college bachelor’s or advanced degree. Thisis 5 percentage points higher than the tota
proportion of users in the country with a smilar level of education (36%). Meanwhile,
23% of New England usersin 2001 had some college experience, another 30% possessed
a high school diploma, and about 6% of adult users did not have a high school diploma
However, aimog a third (30%) of al New Englanders who do not have a high school
diplomause the Internet, compared to 22% of such people nationwide.

The New England user population is predominantly white (86%). Meanwhile, HispaniJZI
users have the largest minority presence in New England, at 7% of dl Internet users;
African-Americans represented only 1% of users. Black New Englanders are also much
less likely to use the Internet than blacks nationwide — in New England, just over athird
(34%) of blacks use the Internet, compared to 42% of blacks nationwide. Nationaly,
Higpanics make up about 9% of the user population, while African-Americans congtitute
another 8%.

The gender ratio of New England users sets the region apart from other regions in the
United States. The nationa ratio of male to female users, about 50-50, is the same as the
ratio in mogt regions in the country. But New England has a much higher proportion of
men users than women. About 55% of those going online are men; 45% are women. The
region with the next highest proportion of men to women is the Southeast, whose user
population is 52% male. At the same time, the gender gap that exists nationaly between
men and women accessing the Internet (59% of men have gone online, as have 54% of
women) is amplified in New England. While 55% of women in New England use the
Internet, 62% of men there have done so.

In terms of age, the largest proportion (30%) of Internet users in New England is at the
beginning of the prime earning years, between 25 and 34. An additiona 26% are between
the ages of 35 and 44, 20% are between 45 and 54, 12% are over the age of 55, and about
12% are young adults between 18 and 24. For the most part, these proportions are smilar
to the nationd average. However, New England has the smallest proportion of younger
users. Nationaly, young adults between 18 and 24 make up 17% of the user population,
some 5-percentage points higher than the proportion of young users in New England
(12%). In comparison, the proportion of younger users in California is amogt twice
(20%) that of New England. Younger adults in New England are also the more likely
than their peers to be online — in the 25-34 and 35-44 age brackets, New Englanders are
about 10 percentage points more likely to be online, led by 81% of 25-34 year olds.

About 67% of users in the New England states are employed full-time, and 13% hold
down part-time employment. Comparatively, New England ranks third regionally with

4 Hispanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of the
Pew Project’s generd daily tracking poll. Hispanics who speak English tend to skew higher in terms of
Internet use.

Internet Use by Region in the United States -3- Pew Internet & American Life Project



the highest proportion of users with full-time employment, behind the Capita region
(70%) and the South (69%). About 64% of users nationally have afull-timejob.

When New Englanders go online, they like to engage in many of the same
activities as users in other regions.

One activity that New Englanders like to do more often than other users, however, is buy
things online. About 55% of users in New England have bought a product online,
compared with 45% of users nationaly. Only Caifornians (53%) share as much
excitement for online shopping as New Englanders. By comparison, those in the Midwest
take the opposite tack, with only 37% having shopped online.

About 89% of the New England user population use email, which is the Web's most
popular activity. Thisis little different from the 88% of users nationaly who have email
accounts. Meanwhile, 58% of usersin New England have gotten news online; about 35%
have looked up financia information; about 58% have sought health information on the
Internet; 45% have done research for their job; 81% have looked for information on a
hobby; about 62% just enjoy being online for no particular reason; and 89% use the
Internet to answer a question.

Many American Internet users (75%) turn to the Internet to look up answers to questions,
but users in New England are more likely than users in any other region to do so. While
about 89% of usersin New England have done this, only about 70% of users have done
so in the Capitd region, the region with the lowest rate. The other regions of the country
fal between 72% and 80%, and the Pacific Northwest (80%) is the only other region
where at least 80% of its users use the Internet for this purpose.

Getting hobby information is another activity that is relatively more popular in New
England than esewhere. While thisis a popular activity across the country (78% of users
nationally have done this), New England (81%), Cdifornia (83%), and the Mid-Atlantic
(81%) are the only regions where more than four-fifths of users have looked for
information about their hobbiesin cyberspace.

New Englanders are among the most likely to go online on a typical day.

On an average day about 57% of users across the country use the Internet. In New
England, about 60% of users are doing things on the Web. Only users in the Pacific
Northwest (63%) are more likely to be online on atypical day. Also by comparison, only
about half (51%) of usersin the South are online on atypical day.

Internet Use by Region in the United States -4- Pew Internet & American Life Project



New Englanders are slightly more likely to connect from work, but a high
proportion of home users have cable modems.

When New Englanders connect to the Internet from home, arelatively high percentage of
them (16%) connect using high-speed cable modems. This is the highest proportion of
cable modem users in the United States. Nationally, about 10% of users connect using
cable modems. About three-quarters (77%) of usersin New England use standard dia-up
connections, compared with 82% of users nationaly.

The two places from which users across the country are most likely to connect to the
Internet are the home or the workplace. In both instances, usersin New England connect
at about the same rate as users nationally. About 87% of usersin New England go online
from home, while 52% have done so from work. Nationdly, 86% of users access the
Internet from home, and about 50% do so from work. However, users in New England
aremore likely to have home access than those in the Midwest, the region with the lowest
rate of home access, where about 82% have gone online from home. At the same time,
New Englanders are more likely to have work access than those in the Pecific Northwest,
where about 46% have gone online from the job.

When New Englanders go online on an average day, they are dightly less likely to go
online from home (74%) and more likely to go online from work (44%) than other users
across the country. Nationally, about 76% go online from home on a typicd day, while
about 40% of users go online from work. The rate of average-day access from home in
New England isthe lowest of any region in the country. For example, 84% of usersin the
Pacific Northwest go online from home on an average day. Only users in the Midwest
(73%) are as disinclined to go online from home as New Englanders.

New Englanders are about average in the amount of time they spend
online.

The amount of time New Englanders spend online on a typica day and the number of
times they access the Net on any given day are in line with findings for users across the
country. About 38% of usersin New England say they go online several times aday, the
same as the nationa average. About a quarter of New Englanders (24%) go online at
least once aday, about 17% accessthe Internet at least 3to 5 times aweek, about 13% go
online oneto two times aweek, and about 6% go online less than once a week.

On atypica day, about two-thirds of the New England users who are online spend about
an hour or less logged on. About 36% spend between thirty minutes to an hour online,
while about 29% spend less than 30 minutes online. Nationally, about 62% of users
spend an hour or |ess online (36% spend about 30 minutes to an hour, while 26% of users
spend less than 30 minutes onling). Meanwhile, about 12% of usersin New England who
are online on that typical day are heavy daily users who spend more than four hours
online during the day. This is just aove the proportion of users who do so nationaly
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(11%). Only the Capita region (12%) and the Border states (13%) have more heavy
users than New England. Also, about 8% of New England users spend one to two hours
online, another 12% spend two to three hours online, and 5% of users spend between
three and four hours online on atypical day.

There were a few changes, both upward and downward, in Internet usage
in New England between 2000 and 2001.

In terms of the makeup of the Internet population of New England, the most significant
change was the gender breakdown — in 2000, it was 50-50 men to women, but that
changed to 55-45 men to women in 2001.

New Englanders dso engaged in some activities online in 2001 less than they did in
2000. For instance, users in the Northeast were less inclined to look for financia
information as well as perform research for their job on the Internet. At the same time,
there was a dight up tick in the percentages of those seeking hobby information or
answersto questions.

There were aso some small changes in usage patterns between 2000 and 2001. The most
notable isthat usersin New England spent dightly less time online in 2001 than they did
in 2000, which is a pattern that has been traced in the Pew Internet Project report,
“Getting Serious Onling” (http://www.pewinternet.org/reports/toc.asp?Report=55

Boston’s Favorite Web Sites

The table below lists the top five Web sites in Boston in April 2003. Those Sites are dso
the top five in the nation and they do not vary much region-by-region. In addition, the
table highlights severa regional sitesthat are in the top 25 most heavily used sitesin the
region during that month. A full listing of the top 25 Stes in the region can be found in
the spreadsheet that is available here:
http://www.pewinternet.org/rel eases/rel ease.asp A d=66)

Some of Boston’s Favorite Web Sites

April 2003

Rank Web site Unique visitors
1 Yahoo.com 2,034,862
2 AOL.com 1,789,699
3 MSN.com 1,788,955
4 Microsoft.com 1,472,746
5 Google.com 1,242,494
9 Digitalcity.com 718,856
14 Boston.com 556,178
15 State.ma.us 553,439

Source: comScore Media Metrix.
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The Mid-Atlantic

Delaware, New Jersey, New York, Pennsylvania

The Mid-Atlantic continues to be among the most wired regions and has
the highest proportion of female adult Internet users in the country.

The Mid-Atlantic is one of the most wired regions in the United States, and Internet users
in the four Mid-Atlantic states (Delaware, New Jersey, New York, Pennsylvania) stand
out against those in other regions of the country for several reasons:

The user population in the Mid-Atlantic experienced amost no growth in 2002. Asin
2001, about 58% of adults in the region in 2002 were Internet users. This still represents
substantial growth from 2000, when 51% of adults had used the Internet.

The region has the highest proportion of female Internet users (54%) of any regionin
the country.

A high proportion of the region’s Internet users have college or graduate degrees
(38%).

Users in the Mid-Atlantic particularly enjoy looking for information online about
hobbies, and they are more likely to shop online than users in most other regions.
The same holds true for surfing the Net for fun.

But they are less likely than their peers dsewhere to turn to the Internet to answer a
question.

Growth in Internet usage has leveled off in the Mid-Atlantic.

In 2002, 58% of adults were Internet users, which is about the same penetration rate as
2001. At the same time, this matches the 2002 national penetration rate of 59%. The
region saw substantial growth between 2000 and 2001 —in 2000, 51% of adults there had
been online.

The online experience of users in the Mid-Atlantic almost exactly mirrors
that of the national user population.

About 44% in the Mid-Atlantic region have been using the Internet for over three years,
across the nation, a smilar 44% of users have that much online experience. An additional
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34% of those going online in the Mid-Atlantic have about two years experience, and
another 22% have a year or less. By comparison, the exact same proportions of users
nationally have the same amount of online experience.

In the region’s overall Internet population, those in higher income households dominate.
A quarter of Internet users (26%) live in households with incomes over $75,000; in

Who’s Online in the Mid-Atlantic
Percentage of each demographic group in the

region who use the Internet

At':/la: r?iic National
Sex
Male 59 59
Female 57 54
Race
White, non-Hispanic 58 59
Black, non-Hispanic 45 42
Hispanic 62 54
Other 60 60
Age
18-24 80 76
25-34 77 72
35-44 66 66
45-54 62 61
55-64 44 46
65+ 13 15
Household Income
Under $30,000 36 38
$30,000 - $50,000 57 61
$50,000 - $75,000 79 77
Over $75,000 87 86
Refused to answer 47 42
Education
Less than HS 29 22
HS grad 43 45
Some college 73 70
College grad or more 83 82

Source: Pew Internet & American Life Project 2001 survey. N=
2255 (Mid-Atlantic respondents). Margin of error is +2%.

contrast, 16% of the region’s Internet userslivein
households earning less than $30,000. Another
22% earn between $50,000 and $75,000 a year,
and about 19% of users take home een
$30,000 and $50,000 a year.”

About 38% of users in the Mid-Atlantic have a
bachelor's degree or better and 26% have had
some college experience; another 30% have a
high schoal diploma, and about 6% have less than
a high-school education. In the Mid-Atlantic,
about 29% of adults who have not earned high
school diplomas have gone online, compared to
22% of such people across the country.

The racid makeup of Internet users in the four
Mid-Atlantic states is amost exactly the same as
the makeup of the national user population. Just
over three-quarters (78%) of users in both the
Mid-Atlantic and across the country are white.
About 9% of users in the Mid-Atlantic are
African-American, with 8% Hispanic, and 5%
from other races.

Higpanics in the Mid-Atlantic are much more
likely to have used the Internet compared to
Hispanics nationally, and Hispanics are aso the
most connected ethnic group in the region.® Fully
62% of Higpanics in the Mid-Atlantic use the
Internet, compared to 54% of Hispanics
nationdly. At the same time, the 62% of
Higpanics online is larger, in relative terms, than
the 58% of whites and 45% of African-Americans
using the Internet in the Mid-Atlantic States.

5 18% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

5 Hispanics are self-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of the
Pew Project’s generd daily tracking poll. Hispanics who speak English tend to skew higher in terms of

Internet use.
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The gender ratio of usersin the Mid-Atlantic reflects the recent surge of women online.
Across the country, the gender ratio of users is 50-50, but the Mid-Atlantic user
population is 54% female. This is the highest proportion of femae Internet users of any
region in the country; the next highest is the Mountain region, which is 53% female. The
gender ratio of users in the Mid-Atlantic contrasts sharply with that of New England,
which is 55-45 mae-to-femae. Meanwhile, 57% of women in the Mid-Atlantic use the
Internet, as compared to 54% of women nationwide.

The age breakdown of Internet users in the Mid-Atlantic states dmost exactly mirrors
that of the national user population. About 16% are young adults between the ages of 18
and 24; dmost a quarter (23%) are between 25 and 34; 28% are between the ages of 35
and 44; about 21% are between 45 and 54; and 13% are over the age of 55. The Mid-
Atlantic has the highest proportion of those between 35 and 44 of any region in the
country — nationally, about 26% of users are in this age bracket. At the same time, the
Mid-Atlantic has one of the lowest proportions (4%) of seniors over 65 using the Internet.
Both the South and the Capital Region have a similarly small proportion of senior
citizensonline.

About 65% of users in the Mid-Atlantic states hold full-time jobs; 15% work part-time.
Both proportions are virtualy the same as the national averages (64% and 14%).

Users in the Mid-Atlantic states enjoy the same online activities as their
peers in other regions.

One activity that is especialy popular among Mid-Atlantic users is looking for online
information about hobbies. About 81% of users in the region have done this, compared
with 78% of users across the country.

By contrast, usersin the Mid-Atlantic are a bit less likely than many of their peersto turn
to the Internet when they need to answer to a question. This activity is one of the
Internet’s most popular, with about 75% of al users having said they have done this at
one time or another. In the Mid-Atlantic, about 73% of users have done this. Compared
to other regions, Mid-Atlantic users are less likely to have done this activity than usersin
other parts of the country, especialy those users in New England, where 89% of them
had used the Internet when they had a question.

As for other online activities tracked during 2001, users in the Mid-Atlantic engaged in
them at about the same rate as the nationa averages, with some small variations.

Sending and receiving email is by far the most popular online activity, and about 88% of
users across the country have done this at one time or another. This proportion is just
about the same as in the Mid-Atlantic (89%). At the same time, 61% of usersin the Mid-
Atlantic get news online; 37% look for financiad information; 58% look for information
about health concerns; 39% use the Internet for research purposes at their job; 65% go
online“just for fun”; and 48% use the Internet to buy something.
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Compared with users in other regions, users in the Mid-Atlantic do favor some online
activities over Internet users in other parts of the country. This includes shopping online;
only usersin New England (55%) and Cdifornia (53%) are more likely than users in the
Mid-Atlantic to have done this. Going online just to passtimeis also a popular activity in
the Mid-Atlantic, and only users in the South (67%) and in the Midwest (70%) like to
surf the Net just for fun more than those in the Mid-Atlantic. Use of the Net for this
reason is 16 percentage points higher in the Mid-Atlantic (65%) than in the Pecific
Northwest (49%).

Doing job research on the Internet is less common in the Mid-Atlantic than in other parts
of the country. With 39% of users who have done so, the Mid-Atlantic is near the bottom
in this category, trailed only by the Pacific Northwest (38%). In every other region of the
country, more than 40% of the users have made use of the Internet at their jobs.

Mid-Atlantic users are average in their daily use of the Internet.

More than haf (57%) of the Internet users in the Mid-Atlantic use the Internet on a
typica day. This puts the Mid-Atlantic region squarely in the middle in terms of average
daily use, behind the heavy usersin the Pacific Northwest (63%) but ahead of usersin the
South, where only about 51% are online on atypical day.

They access the Internet from home through dial-up connections.

Like most users across the country, most usersin the Mid-Atlantic connect from home to
the Internet via a standard dia-up connection. Fully 80% of users in the Mid-Atlantic
connect this way; the national average is 82%. About 12% of users in the Mid-Atlantic
connect via a high-speed cable modem, second only to the 16% of usersin New England
who connect to the Internet thisway. An additional 4% of usersin the Mid-Atlantic have
aDSL line.

The home and the workplace are the two most likely places for a person to connect to the
Internet. Nationally, 86% of users go online from their home, and 50% of users do so
from their job. Users in the Mid-Atlantic are about as likely to have connected from
home (87%), while 51% of them have gone online from their workplace. Again, these
rates of access put users in the Mid-Atlantic squarely in the middle when compared with
users in other parts of the country. For instance, users in Cdifornia (89%) and the
Mountain states (90%) are more likely to go online from home, while usersin the Capital
Region (56%) are morelikely to go online from work.

When users in the Mid-Atlantic go online on an average day, they are as likely to go
online from home or from the workplace as the national average. On an average day,
about three-quarters of users (74%) who access the Internet in the Mid-Atlantic do so
from home, while 42% do so from work. Nationally, 76% of users have gone online from
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home on a typical day, while 40% have done so from their job. Again, these rates put
usersin the middle compared with their peersin other parts of the country.

The number of times people go online and the amount of time spent online on an average
day inthe Mid-Atlantic region are in line with the national averages. About 39% of users
in the Mid-Atlantic states go online severa times a day, about 2 percentage points higher
than the national average but behind the 45% of usersin the Capital region who go online
that many times a day. About 23% of users in the Mid-Atlantic go online about once a
day; about 17% go online at least three to five times a week; 13% access the Internet
about once or twice aweek; and about 6% use the Internet |ess than once a week.

When usersin the Mid-Atlantic are online on atypica day, about 60% of them spend an
hour or less online — 26% will spend less than 30 minutes in cyberspace, and 34% will be
online from 30 to 60 minutes. Nationally, about 62% of users spend an hour or less
online (36% spend about 30 minutes to an hour, while 26% of users spend less than 30
minutes online). At the same time, about 9% of usersin the Mid-Atlantic are online from
one to two hours a day, another 12% spend two to three hours in cyberspace, about 6%
stay online from three to four fours, and about 12% are heavy users who are online for
more than four hours on atypical day. The proportion of heavy usersis one of the highest
in the country, dong with Cdifornia (13%), the Capita region (13%) and the Border
states (13%).

Those in the Mid-Atlantic perceive a somewhat positive impact on their lives from the
Internet. In March 2000, users were asked severa questions about the extent to which the
Internet had helped them improve aspects of their daily life — shopping, getting health
information, managing their finances, connecting with family and friends, learning new
things, and pursuing a habby.

For the mogt part, Internet users in the four states of the Mid-Atlantic region agree with
other online Americans that the Internet has had a somewhat positive impact on their
lives. About 38% said that their ability to shop had seen some or alot of improvement, 4
percentage points higher than the national average. Thisisin line with the finding above
that Mid-Atlantic Internet users are among the country’s most prolific Web shoppers.
About 17% said they had seen alarge improvement, dightly higher than the 15% of users
nationally who said the same thing.

Looking for hedlth information online is a popular Web activity as well, but for the most
part, users have yet to see the Internet making a marked improvement in their ability to
get such information. About 16% of users in the Mid-Atlantic said their ability to find
health information had improved alot, while another 19% had seen some improvement.

Managing one' s finances online does not seem to be of much importance to many users,
including those in the Mid-Atlantic region. Only about 41% had seen any improvement
a al, from “only a little” to “alot,” because of the Internet. About 58% had seen no
improvement at all. Nationally, about 40% of users saw an improvement of some kind.
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The Internet’s ability to improve connections to friends and family is well documented.
While usersin the Mid-Atlantic agree, their enthusiasm is not as strong asit is nationaly.
About 49% had seem some or a lot of improvement in their connections to family
members because of the Internet, while 58% saw a smilar improvement in ther
connections with their friends. By comparison, about 55% of users nationdly saw such
improvement with members of their family; 61% saw a similar improvement in their
connectionsto their friends.

The Internet is a treasure trove of information. About 46% of users in the Mid-Atlantic
sad that the Internet had improved their ability to learn new things a lot; another 31%
saw someimprovement. These reflect the findings for the nationa user group.

As stated above, looking for information about hobbies was especialy popular among
users in the Mid-Atlantic. A little over half (51%) of users there saw some or a lot of
improvement in their ability to pursue their hobbies because of the Internet. About 21%
said they saw alot of improvement, about the same as the nationa average. Meanwhile,
31% of usersin the Mid-Atlantic said they saw no improvement at al, the same as users
nationaly.

There were some changes between 2000 and 2001 in the makeup of the
user population and in Internet usage in the Mid-Atlantic.

The strong increase in the percentage of adults who used the Internet between 2000 and
2001 was the most significant — the proportion of adults using the Internet in the Mid-
Atlantic jumped from 51% in 2000 to 58% in 2001. Also significant was the surge of
women onlinein the Mid-Atlantic. In 2000, 47% of women in this region were using the
Internet. That proportion jumped to 55% of women in 2001, giving the Mid-Atlantic the
largest proportion of female users of any region in the country.

Mid-Atlantic users joined the exodus away from looking for financia information online
in 2001. They also did alot less research for their jobs online. By contrast, there was a
dight up tick in looking for hobby information on the Web.

Between 2000 and 2001, there was small increase in the percentage of usersin the Mid-
Atlantic region that went online several times a day. Otherwise, usage patterns in the
region stayed the same.

The Mid-Atlantic’s favorite Web sites

The tables below list the top five Web sitesin New Y ork City and Philadelphiain April
2003. Those sites are a so the top five in the nation and they do not vary much region-by-
region. In addition, the table highlights severa regiona sites that are in the top 25 most
heavily used sites in the region during that month. A full listing of the top 25 sitesin the
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region can be found in the <Soreadshest that is avalable here
http://ww.pewinternet.org/rel eases/rel ease.asp? d=66)

Some of New York City’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 6,651,235
2 AOL.com 6,201,982
3 MSN.com 5,523,927
4 Microsoft.com 4,610,132
5 Google.com 3,833,454
10 Digitalcity.com 2,379,660
20 State.ny.us 1,493,922

Source: comScore Media Metrix.

Some of Philadelphia’s Favorite Web sites

April 2003

Rank Web site Unique visitors
1 Yahoo.com 2,456,120
2 AOL.com 2,193,797
3 MSN.com 2,031,734
4 Microsoft.com 1,719,550
5 Google.com 1,366,167
10 Digitalcity.com 862,207
22 State.pa.us 506,415

Source: comScore Media Metrix.
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The National Capital Region

Maryland, Virginia, Washington, DC

The Nationa Capitd Region is one of the most wired areas in the United States, and
Internet users in the region (Maryland, Virginia, and the District of Columbia) stand out
from those in other parts of the country for several reasons:

They are among the most experienced usersin the entire country.
They are wesalthier and more educated than the national average.

They include the highest population of African-American Internet users in the nation
(17%).

They are more likely than their peers elsewhere in the nation to get news online, look
for financial information, or seek help with their hedth. But they are the least likely
to use the Net to look up the answer to a question than usersin other regions.

About 52% of those who use the Internet a work connect on an average day, the
greatest proportion of workplace access of any region. Conversely, the region hasthe
lowest rate of daily home use of the Net.

The region’s Internet users are probably the most enthusiastic Internet users in the
country when it comes to assessing the impact of the Net on activities across the
board.

The National Capital is another of the country’s more wired areas.

In 2002, 65% of adults in the National Capital have used the Internet, making it one of
the most wired regions in the country. Nationally, about 59% of adults have been online.
This represents a substantial increase from the 58% of adults over 18 in the region who
reported in 2001 that they were Internet users. In 2000, about 53% of adultsin the Capital
region were online, compared with 50% of adults across the country.
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The user population in the Capital region is the most experienced of any
region in the United States and is also well educated and relatively

wealthy.

Just about haf of National Capita users (50%) are Web veterans with more than three
years experience. Nationaly, about 44% of the adult Internet population has been online
for that long. An additiona 34% of usersin the National Capital have at least two years
of experience, while about 16% have ayear or less online. Only California (49%) and the
Pacific Northwest (50%) have user populations that are as experienced as the one in the
National Capital. At the same time, the region has one of the smallest proportions of
users (5%) with less than six months' onling, a digtinction it shares with New England

Who's Online in the Capital Region

Percentage of each demographic group in the
region who use the Internet

Capital

Region National
Sex
Male 59% 59%
Female 58 54
Race
White, non-Hispanic 63 59
Black, non-Hispanic 42 42
Hispanic 61 54
Other 45 60
Age
18-24 79 76
25-34 73 72
3544 67 66
45-54 62 61
55-64 54 46
65+ 14 15
Household Income
Under $30,000 40 38
$30,000 - $50,000 59 61
$50,000 - $75,000 75 77
Over $75,000 86 86
Refused to answer 41 42
Education
Less than HS 14 22
HS grad 45 45
Some college 74 70
College grad or more 88 82

Source: Pew Internet & American Life Project 2001 survey. N=
839 (Capital region respondents). Margin of error is +4%.

Internet Use by Region in the United States

(5%), the Lower Midwest (5%), the Pecific
Northwest (6%), and Cdifornia (6%0).

The National Capitd’s Internet users are among
the most educated in the country. About 41%
possess a college diploma or higher degree, tied
with New England (41%). Nationally, about 36%
of users have a smilar level of education. An
additional 29% of users in the Nationa Capital
have had some college experience, while 26%
have a high school diploma and about 3% have
less than a high-school education. All of these
proportions are in line with the national averages.
However, the region has one of the smalest
proportions of users without a high school
diploma, tied with the Upper Midwest (3%).
Those without high school degreesin the National
Capita region are much less likely than their
peers nationaly to use the Internet — 14% have
gone online in the region, as opposed to 22%
nationaly. At the same time, dmost 9 in 10
(88%) college graduates in the region have gone
online, somewhat higher than the 82% of college
graduates nationally who are online.

Users in the National Capitd are among the
wedthiest in the nation, and there is dso a tiny
cohort of low-income Web users. The 31% of
users who earn more than $75,000 a year in
household income is the second largest such
group in the country, behind the 33% of usersin
New England with similar household incomes.
Nationaly, about 23% of those online earn that
much. At the same time, only 15% of usersin the
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Nationa Capita earn less than $30,000 a year, well under the 19% of users nationally
who earn the same amount, and aso the smallest proportion of such users anywhere in
the country. About 21% of users in the region earn between $30,000 and $50,000 a year,
and another 16% earn between $50,000 and $75,000. Nationaly, 22% and 19% of users
earn the same amounts respectivel y.ﬂ

The National Capital has the highest proportion of African-American
Internet users.

Raciadly, the region is notable for having the highest proportion of African-American
Internet users of any region in the country. Fully 17% of the user population is African-
American; by comparison, only about 8% of the national user population is African-
American. In the Nationa Capital, 75% of users are white, about 5% are Hispanic,” and
4% come from other racia and ethnic backgrounds. The only regions of the country that
have as high a proportion of African-Americans in their user populations are the South
and the Southeast, which are both 14% African-American. Hispanics in the National
Capital are much more likely to be online than Hispanics nationally — 61% compared to
54%.

The region’s users reflect their peers nationwide in gender and age.

The gender ratio of the region’ s user population is split exactly between men and women,
matching the makeup of the nationa user population. However, women in the Capital
region are dightly more likely to be using the Internet than American women overall.

In age, Internet users in the Nationa Capital break down in the same way as the national
user population. About 15% of usersin the region are young adults between 18 and 24; a
quarter (25%) are between the ages of 25 and 34; another quarter (25%) are between the
ages of 35 and 44; about 19% are between 45 and 54; and about 16% are over 55.
Compared with other regions of the country, the National Capital has one of the smallest
proportions (4%) of senior citizens (those who are over 65) online. Only the South (3%)
and the Mid-Atlantic (4%) have as smal a proportion of senior citizens in their user
populations.

More of the region’s users work full time.

The Nationd Capital region has the highest proportion of users (70%) who hold down
full-time jobs of any region in the country, and this proportion is 6 percentage points

718% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

8 Hispanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of the
Pew Project’s generd daily tracking poll. Hispanics who speak English tend to skew higher in terms of
Internet use.
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higher than the nationa average (64%). Meanwhile, 12% hold down part-time
employment.

For the most part, Internet users in the National Capital engage in the
same online activities as their peers across the country.

However, usersin the Nationa Capital areaare dightly morelikely to get news online, to
have looked for online financial information, and to seek information about their health.
On the other hand, users in the region are less likely to use the Internet to look up the
answer to a question than their peers across the country.

When it comes to looking up information online to answer a question, about 75% of
Internet users across the country have done this, while 70% of users in the National
region have done so.

Sending and receiving email has aways been the Internet’s most popular activity, and
88% of users across the country in 2001 had done this. A smilar 88% of users in the
National Capital use email. Meanwhile, 43% have sought financia information; about
59% have looked for information about a health concern on the Web; about 40% have
done online research for their job; alittle over three quarters of users (78%) have looked
for information about a hobby; about 65% have gone online “just for fun,” and about
44% have bought something on the Internet.

Asfor reading news on the Web, 62% of the region’s users do this, on par with usersin
the Border States (64%), the South (63%), and the Mid-Atlantic (61%). The region’s
62% rate is 9 percentage points higher than the rate for the Pacific Northwest, the region
of the country with the lowest rate of online news usage. When it comes to getting
financia information online (43%), no other region in the country has done so as much as
the Nationa Capitd, athough users in the South and in Cdlifornia are dmost as
enthusiagtic (both 41%). Likewise, the only regions that are as enthusiagtic about looking
for hedlth information on the Internet are New England (57% of users), the South (61%),
and the Midwest (59%).

Going online for no particular reason, or “just for fun,” is aso relatively popular among
usersin the Capital region. The 65% of users in the Nationa Capital areawho have done
this do not make it the leading region for this activity; users in the South and the L ower
Midwest like this activity the most. However, this proportion is still 16 percentage points
higher than the proportion of users in the Pacific Northwest, and 12 percentage points
higher than in the Mountain States. In a previous Pew Internet Project report, “ Getting
serious onlineg,” it was found that more experienced users, such as those found in the
Nationa Capitd and the Pacific Northwest, tend to spend lesstime online, and to log on
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for specific reasons.Z On the flipside, less experienced users are more likely to surf (and
explore) the Web.

National Capital users log on more regularly than most. On atypica day, about 59% of
the Internet usersin the Capital region are online. Thisis dightly higher than the nationa
average of 57% and is among the highest of any region in the country. Only the 63% of
users in the Pacific Northwest and the 60% of users in New England are online more
often on atypical day. Also by comparison, the 59% of users going online on an average
day in the National Capital is 8 percentage points higher than the 51% of users in the
South doing the same —the region with the lowest daily accessin the country.

More users in the National Capital access the Internet from work than
anywhere else, but the region’s typical user still logs on from home using
a dial-up connection.

When users in the National Capital hook up to the Web from home, 85% of them do so
via a gandard dia-up connection, the second highest rate of any region (in the South,
86% of users have a dia-up connection). An additional 8% have a cable modem, and
about 4 % useaDSL line. By comparison, 82% of users nationaly use a standard dia-up
modem, 10% have a cable modem, and 5% have aDSL line.

In the National Capital, about 87% of Internet users go online from home, while about
56% say they connect to the Internet while at work, the highest proportion of usersin the
country. The proportion of home usersin the Capital region is similar to the 86% of users
nationally who go online at home. On the other hand, the region’s users are much more
likely to go online at the office — nationally, 50% of Internet users use the Web at work.

When they are online on atypica day, users in the region make heavy use of the Internet
from their workplace. About 52% of those who use the Internet in this region on any
given day connect from the office. This is significantly higher than the 40% of users
nationally who do so, and the region has the heaviest average daily workplace use of the
Internet of any region in the country. No other region even comes close; in second place
is New England (44%). Meanwhile, about 71% of usersin the Capita region who access
the Web on an average day do so from home, about 5 percentage points lower than the
national average of 76%. In fact, the region has the lowest rate of daily home use of the
Internet of any region in the country. The Pacific Northwest has the highest, at 84% of
USers.

Usersin the Capital region are the most likely to access the Internet several times aday of
any regiond user population in the country. Fully 45% go online several times a day,
compared with 37% nationwide. An additional 23% of users in the Capitd region go
online at least once a day; about 16% go online 3-5 times aweek; 10% go online once or
twice aweek; and 4% go online less often.

® The report can befound here.
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National Capital users are online for about the same amount of time as
others around the country.

On atypical day, about 57% of usersin the Capital region who are online spend an hour
or less on the Web. About 35% spend 30 minutes to an hour online, while 23% will
spend 30 minutes or less using the Internet. Nationally, about 62% of users spend an hour
or less online (36% spend about 30 minutes to an hour, while 26% of users spend less
than 30 minutes online). Meanwhile, about 11% of usersin the region will typicad spend
oneto two hours onling; 11% will spend two to three hours; about 6% will stay online for
three to four hours; and 13% of userswill spend more than fours on the Internet.

Usersin the National Capital are the most enthusiagtic about how the Internet’ s positive
effects on their lives. In March 2000, users were asked severd questions about the extent
to which the Internet had helped them improve aspects of their daily life — shopping,
getting health information, managing their finances, connecting with family and friends,
learning new things, and pursuing a hobby.

The National Capita region’s Internet users are probably the most enthusiastic users in
the country — in all the aspects of life that were asked about, these users noted
improvements across the board, most often at higher rates than their peers elsawhere.

Users in the region are clear about one thing: The Internet has definitely improved their
ability to shop. About 43% of users say that their ability to shop has been improved alot
or to some extent by the Internet. About 34% of users nationaly would agree. Compared
with users in other regions, those in the region are the most positive about this. About
19% noted a significant improvement, second only to the 25% or users in the Pacific
Northwest who said the same thing;, meanwhile, 24% of National Capital users said they
saw some improvement in their shopping ability.

Users in the region are aso very enthusiastic about how the Internet has helped them
maintain and grow their connections to their friends and family. About 62% of usersin
the region said the Internet had improved their connections with other family members to
some extent or a lot, while 68% said their connections to their friends had smilarly
improved. By comparison, about 55% of users nationaly said they saw such
improvement with their family members, and 61% said they experienced the same with
ther friends. Users in the National Capital are the most enthusiastic in the country about
the way the Internet has improved their connections to their friends; and only usersin the
Pacific Northwest (68%) were more enthusiastic about how the Internet had helped their
connections with their families.

The Internet is one of the best places to go if you want to learn something new, and
Internet usersin the region wholeheartedly agree. Fully 85% of them said the Internet had
improved their ability to learn new things a lot or somewhat, as compared to 79% of
users nationaly who said the same thing. Fully 52% said that there had been a lot of
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improvement, 5 percentage points higher than the national average and second only to
usersin the Border States (where 57% saw alot of improvement) in their enthusiasm.

When it comes to getting health-care information, users in the National Capital share the
same feelings as users across the country about the Internet’s ability to help them. About
36% said the Internet had improved their ahility to get health information either a lot or
somewhat. Nationally, asimilar 36% said the same thing.

Managing finances online is not a big deal to users in the National Capital. Fully 61%
said the Internet had not helped in any way their ability to handle their personal finances,
about 2 percentage points more than the nationa average. About 26% said that there had
been alot of or some improvement, which is about the national average.

There were some minor changes in Internet usage patterns in the
National Capital region, both upward and downward, between 2000 and
2001.

For the most part, the demographic make-up of the user population remained the same.
There were, however, some interesting drops in Internet activity levels between 2000 and
2001. The use of email by usersin the region fell dightly, with larger dropsin the use of
the Internet for job research and for trying to research the answer to quegtions. Online
shopping aso fdl dightly.

Usage patterns al so remained more or less the same between 2000 and 2001.

Favorite Web Sites in Washington, DC

The table below ligts the top five Web sites in Washington, DC, in April 2003. Those
Stes are also the top five in the nation and they do not vary much region-by-region. In
addition, the table highlights severa regional sitesthat are in the top 25 most heavily used
stesin the region during that month. A full listing of the top 25 sitesin the region can be
found in the Spreadshest that is available here:
http://www.pewinternet.org/rel eases/rel ease.asp 2 d=66)
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Some of Washington DC’s Favorite Web sites

April 2003

Rank Web site Unique visitors
1 Yahoo.com 1,898,144
2 MSN.com 1,720,910
3 AOL.com 1,556,336
4 Microsoft.com 1,426,383
5 Google.com 1,134,411
11 Washingtonpost.com 609,513
12 Digitalcity.com 553,432
21 State.va.us 381,861
24 State.md.us 349,750

Source: comScore Media Metrix.
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The Southeast

Florida, Georgia, North Carolina, South Carolina

The population of Internet users has grown strongly in the Southeast in
recent years.

Once one of the less-wired regions in the United States, the Southeast has seen strong
growth in Internet usage among adults. Internet users in the four states in the region —
Florida, Georgia, North Caroling, and South Carolina — stand out in comparison with
those in other regions of the country for several reasons:

B Usersinthe Southeast are an interesting mix of Web veterans and rookies.

They represent one of the more racidly and ethnically diverse user groups in the
entire country.

B On an average day, 80% of those who go online do so from home—one of the
highest rates of daily home access in the country, and second only to the Pacific
Northwest.

B They fedl more strongly than users in most other regions that the Internet has been a
boon to their relationships with family and friends.

B They don't like to shop online as much as those in other regions. And they are less
likely to look for information about hobbies on the Web than users in any other
region in the country.

The region, which had lagged in Internet use in 2000, is now at near the national average.
Internet usage in the Southeast grew steadily in 2002, to 57% of adults reporting that they
use the Internet, just under the national average of 59% of adults. Southeastern Internet
penetration grew from 54% of adults in 2001 — nationally, 56% of adults were onlinein
2001. The 2002 percentage also represents a nine-percentage point increase from the
48% of Southeasterners who had been online in 2000.
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Users in the Southeast comprise an interesting mix of Web veterans and
rookies, but match the national profile for education and income.

While 42% of usersin the Southeast are veterans with more than three years experience,
26% are relatively new to the Internet, with a year or less online. Another 32% have a
least two years experience. Nationally, about 44% of users are veterans with more than
three years online, and about 22% are new to the Web, with a year or less; another 34%

Who's Online in the Southeast

Percentage of each demographic group in the
region who use the Internet

Southeast National
Sex
Male 59% 59%
Female 51 54
Race
White, non-Hispanic 59 59
Black, non-Hispanic 39 42
Hispanic 59 54
Other 54 60
Age
18-24 70 76
25-34 71 72
3544 64 66
45-54 59 61
55-64 44 46
65+ 16 15
Household Income
Under $30,000 38 38
$30,000 - $50,000 64 61
$50,000 - $75,000 75 77
Over $75,000 82 86
Refused to answer 42 42
Education
Less than HS 15 22
HS grad 47 45
Some college 68 70
College grad or more 82 82

Source: Pew Internet & American Life Project 2001 surveys.

N=2301 (Southeasterners). Margin of error is +2%.

have at least two years experience. Looking at
other regions of the country, only the South had a
higher proportion of users (28%) with a year or
less online. At the same time, the South (36%),
the Upper Midwest (40%), and the Industria
Midwest (41%) are the only regions of the
country that had lower proportions of veteran
users than the Southeast. The Capita region has
the highest proportion of veteran users, with 50%
of the user population online for three years or
more.

The education levels of users in the Southeast
amost exactly mirror those of the national user
population. About 36% of Southeastern users are
college educated, and an additional 30% have had
some experience in college. About 29% have at
least a high school education, and about 5% of
users have less than a high school education.

Nationaly, 36% of users have a college degree,
about 30% of users have had some college
education, an additiond 29% have graduated
from high school, and about 6% never finished
high school. Southeasterners without high school
diplomas are about a third less likely to use the
Internet than their peers nationally. In the
Southeast, about 15% of those without high
school diplomas use the Web, compared to 22%
nationaly.

In terms of household income, most users in the
Southeast tend to be solidly middle class. Also,

the income digtribution of Southeastern users among the income brackets is dmost
perfectly proportiona. Fully 43% earn between $30,000 and $75,000 a year in household
income, as compared to 41% of users nationwide. About 23% earn between $30,000 and
$50,000 and another 20% earn between $50,000 and $75,000 per year. Meanwhile, 20%
of usersin the Southeast have high household incomes of $75,000 or more a year, while

Internet Use by Region in the United States

-23- Pew Internet & American Life Project



Part 4. The Southeast

20% earn less than $30,000 a year. In the national user population, 23% are high wage
eaners, and 19% have low incomes under $30,000.210f note are that high wage earners
in this region are dightly less likely to use the Internet than similar earners nationaly —
82% compared to 86% nationally.

The Southeast region has one of the more racially and ethnically diverse
user groups in the country.

Proportionately, the four Southeastern states have one of the largest African-American
user groups of any region in the country. Fully 14% of usersin the Southeastern states are
African-American, compared with about 8% of users nationally. Only the National
Capita has alarger proportion of African-American users (17%). The South aso has a
similar proportion of African-American Internet lﬁrs (14%). Meanwhile, about 75% of
usersin the Southeast are white, 7% are Hispanic, —and about 3% come from other races.
The proportion of Hispanic users in the Southeast is one of the higher concentrations in
the country. The region is far behind Cdifornia (21% Hispanic users) and the Border
States (21%); ill, at 7%, the proportion of Higpanic users in the Southeast is almost
twice that of the neighboring Southern region (4%). The sizable Hispanic community
found in Floridamost likely explainsthis.

The proportion of white users in the Southeast is one of the smalest in the country,
higher only than those of Cdifornia (62% white) and the Border States (679%).
Meanwhile, Hispanics in the Southeast are dightly more likely to go online than their
peers nationwide, while African-Americans are dightly less likely to do so than their

peers.

Internet users in the Southeast include slightly more men and seniors.

The proportion of men (52%) is dightly larger than the proportion of women (48%) in
the Southeastern user population. The gender ratio of the national user population is 50-
50.

In age, the Southeastern user population closdly resembles the breakdown of the national
user population. About 15% of Southeasterners using the Internet are young adults
between the ages of 18 and 24; another quarter are between 25 and 34; about 27% are
between 35 and 44; 19% are between 45 and 54; and about 14% are over 55. Of the 14%
of users above 55, about 5% are senior citizens over 65. Compared with other regions of
the country, the Southeast has a large proportion of seniors online. Interestingly, young
adult users between 18 and 24 are relatively less likely to use the Internet than other
adultstheir age around the country.

10 179% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

! Hispanics are self-identified and speak English. Hispanics referred to in this report were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who gpesk English tend to skew higher in terms of
Internet use.
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About 65% of usersin the Southeast hold down full-time jobs, which is about the same
as the proportion of users nationaly (64%). Another 11% have part-time jobs. Also,
about 7% of Southeasternersonline areretirees.

Southeasterners enjoy most popular online activities, but arelesslikely to use the Internet
to answer questions. When Southeasterners go online, they enjoy many of the same
activities as other users across the country. One difference, however, is that they seem
less likely than their peers to turn to the Internet when they need to answer a question.
Performing an Internet search to answer a question is one of the Web's most popular
activities, something that 75% of users across the country have done a one time or
another. Some 73% of users in the Southeast have done so. In contrast, users in New
England are much more likely to have done so — fully 89% have performed an Internet
search.

Using email is the Web’'s most popular activity — amost nine in ten users (88%) across
the country use email. This enthusiasm for emailing is shared by usersin the Southeast —
89% have sent or received an email. Also, about 59% of users in the Southeast have
gotten news onling; 38% have sought financid information; about 56% have looked for
information about health-related matters; about 43% use the Internet for research at their
job; 73% have gone online to look for information related to their hobby; about 61%
have gone online “just for fun”; and 42% use the Internet to buy something.

Compared with users in other regions, Southeasterners to tend to favor some activities
online more than others. Shopping online is frequently touted as a common Internet
activity, but only 45% of users nationally have done this. The 42% of Southeasterners
who have bought something through a Web site represent one of the smallest proportions
of any region in the country. Only users in the Upper Midwest (37%) and the Midwest
(36%) are as unlikely to have shopped on the Net. This is probably because shopping
online is mogt often an activity of veteran Internet users, and these three regions have
proportionaly more new users than other regions of the country. The region with the
highest proportion of Web shoppers, New England (55%), also has a high proportion of
veteran users with more than three years experience online.

Looking for information online related to a hobby is one of the Web's most popular
activities—fully 78% of users nationaly have done this. However, at 73%, the proportion
of Southeastern users who have looked for hobby information online gives the region the
lowest proportion of hobby seekers of any in the country. By comparison, 83% of users
in Cdifornia have included the Internet in the pursuit of their hobbies.

The region’s users are least likely to go online on atypical day. About 55% of Internet
users in the Southeast are likely to go online on a typica day, dightly less than the
nationa rate (57%). In fact, this is among the lowest rates of any region in the country.
The South has the lowest proportion (51%) of users going online on an average day;
likewise, about 55% of the users in both the Industrial Midwest and the Upper Midwest
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use the Internet daily. By comparison, those in the Pacific Northwest are the heaviest
daily users—about 63% of them are online on atypical day.

Users are more likely to log on from home than those in other parts of the
country.

About four out of five users (82%) in the country use a standard phone line when they
connect to the Internet from home. About 5% have a DSL ling, and about 10% have a
high-speed cable modem. Users in the Southeast connect from home in much the same
proportions — 81% use a standard dial-up connection, about 5% have DSL, and 10% use
cable modems.

Nationally, about 86% of users log on from home, while about 50% have done so from
their place of work. In the Southeast, users are dightly more likely to have home access—
87% of users said they had logged from home at one time or another. Meanwhile, about
49% of online Southeasterners use the Internet a work.

On an average day, about 80% of users in the Southeast who log on do so from home.
This is somewhat higher than the proportion of users nationally (76%) who do so. This
rate of daily home access to the Internet in the Southeast is one of the highest in the
country, trailing only the 84% of home users in the Pacific Northwest who log on from
home on a typical day. Meanwhile, about 40% of users who access the Internet on a
typical day in the Southeast do from the office. This proportion is the same as the 40% of
users nationaly who do the samething.

The number of times per day and the amount of time spent online on a typica day by
users in the Southeast are similar to the national averages. About 34% of Southeasterners
go online severa times a day; an additional 30% go online about once a day (thisis the
highest proportion of any region in the country). An additional 17% log on about three to
five times a week; about 10% go online once or twice a week; and about 6% use the
Internet less often than that. Nationally, about 37% of users log on severa times a day;
about a quarter (26%) go online at least once a day; about 16% use the Internet three to
five times a week; about 12% log on once or twice a week; and 6% go online less than
weekly.

When usersin the Southeast go online on an average day, about 58% of them will spend
an hour or less in cyberspace. About 23% will stay on for thirty minutes or less, while
35% will spend between thirty minutes to an hour online. An additional 10% will spend
between one and two hours online; 15% will spend two to three hours on the Web; 6%
will stay online for three to four hours; and 11%, the heaviest users, will stay logged on
for four or more hours. All of these proportions are similar to the nationa averages.

Southeasterners find the Internet valuable in keeping in touch with friends and family. In
March 2000, users were asked severad questions about the extent to which the Internet
had helped them improve aspects of their daly life — shopping, getting health
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information, managing their finances, connecting with family and friends, learning new
things, and pursuing ahabby.

Users in the Southeast are pretty sure about one thing: The Internet has been a boon to
their relationships with their friends. About 41% of users said that the Internet had
improved connections to their friends “a lot.” An additional 25% said they had seen
“some’ improvement. The 41% who had seen “a lot” of improvement represent the
largest proportion of users to say so of any region in the country, and that figure is 7
percentage points higher than the national average.

Southeasterners are just as enthusiastic about the Internet when it comes to their
connections to members of their family. About 36% said that the Internet improved
connections to their family “alot,” compared with 31% of users nationally. An additional
20% said they had seen “some” improvement; 24% of users nationally said the same
thing. The 36% of Southeasterners who felt that the Internet had been a significant boon
to their family relationships represent the second highest proportion of any region in the
country to say o, trailing only the 38% of usersin the Mountain states who said the same
thing.

Going online to look for hedth-care information is one of the more popular Internet
activities. It has been established in severa Pew Internet Project reports that online hedth
information has been a boon to many users and has hel ped people make important health-
care decisions. Users in the Southeast wholeheartedly agree. About 43% of Southeastern
users said that the Internet had improved a lot or somewhat their ability to get hedth
information. About 18% noted “alot” of improvement. The 43% rate of users who noted
an improvement is about 7 percentage points higher than the national average (36%), and
only matched by users in the South, where 43% of users said the Internet had helped
themin their ability to get health-care information.

Southeasterners are not as active in shopping online as those in other regions. Their
fedings about whether the Internet helps their ability to shop reflect that. About half
(50%) of usersin the Southeast said that the Internet had not helped their ability to shop
“at al.” Thisisthe second-highest regional proportion of usersto say so, behind the 51%
of users in the Upper Midwest who agree, and 6 percentage points higher than the
national average (44%). Meanwhile, about 32% of usersin the Southeast hoted some or a
lot of improvement in their ability to shop because of the Internet. About 34% of users
nationally said the samething.

Users in the Southeast agree with their peers across the country that the Internet hasn't
been much help in improving the way they manage their finances. About 59% of usersin
the Southeast said that the Internet had helped “not at al,” which is the same proportion
of users nationally who said the same thing. About 28% noted any sort of improvement,
dightly higher than the 27% of users nationally who said the samething.
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About half (51%) of users in the Southeast say that the Internet has helped them alot in
their ability to learn new things. An additiond 28% said the Internet has helped
somewhat. The proportion of userswho said the Internet helped alot is one of the highest
in the country, and is 4 percentage points higher than the national average. Only the 57%
of users in the Border States and the 52% of users in the Capital Region were more
enthusiagtic on this paint.

Southeasterners don't use the Internet for their hobbies as much as users in other regions
of the country. User opinions on how helpful the Internet has been to the pursuit of
hobbies vary widely by region. While 35% of usersin the Pacific Northwest say that the
Internet has improved their ability to pursue a hobby a lot, only 16% of users in the
Upper Midwest agree with them. The 19% of users in the Southeast who say the same
thing fal between those two extremes, and the rate is about 3 percentage points lower
than the nationa average of 22%. An additional 29% of users in the Southeast noted
somewhat of an improvement due to the Internet — the same proportion asfor the nationa
user population.

There has been growth in the online population since 2000, but little change in
demographics. In 2000, about 48% of adults in the Southeast had been online. By 2001,
the percentage had increased to 54%, a sgnificant increase. Otherwise, there were no
significant changes in the demographic makeup of the Southeast user population.

In terms of online activities, there was adrop across the board between 2000 and 2001, in
some cases rather significantly. Southeasterners were much less likely to have sought
financia information, performed online research for their job, gone online “just for fun,”
or gone online to answer a question in 2001 than they were in 2000. The drop in looking
for financia information mirrored asimilar finding among users all over the country.

There were some changes in online usage patterns in the Southeast, including a strong
increase in the number of users accessing the Web from home. There were aso small
upticks in the percentage of users accessing the Internet from both home and from work
on an average day in 2001.

Some popular Web sites in the Southeast

The table below ligts the top five Web sites in Miami and Atlantain April 2003. Those
Stes are also the top five in the nation and they do not vary much region-by-region. In
addition, the table highlights severa regional sitesthat are in the top 25 most heavily used
stesin the region during that month. A full listing of the top 25 sitesin the region can be
found in the Spreadshest that is available here:
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Some of Miami’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 1,398,975
2 MSN.com 1,318,128
3 AOL.com 1,235,675
4 Microsoft.com 1,077,533
5 Google.com 720,781
9 State.fl.us 448,417
10 Digitalcity.com 399,042
24 Miami.com 238,328

Source: comScore Media Metrix.

Some of Atlanta’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 1,884,735
2 MSN.com 1,576,942
3 AOL.com 1,369,269
4 Microsoft.com 1,327,923
5 Google.com 925,330
9 State.ga.us 604,780
12 Accessatlanta.com 460,467
14 Digitalcity.com 446,122

Source: comScore Media Metrix.
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Alabama, Arkansas, Kentucky, Louisiana, Mississippi, Tennessee, West Virginia

The South has the nation’s least experienced Internet user population,
and has the highest proportion of novice users.

Users in the seven Southern dtates (West Virginia, Kentucky, Tennessee, Alabama,
Mississippi, Louisiana, and Arkansas) stand out against those el sewhere in the nation for
several reasons:

B The South hasthe lowest rate of Internet access of any region in the United States. In
2002, only 48% of Southern adults use the Internet, well below the nationa rate of
59%, and the only region of the country below 50%.

B |n jugt about every demographic category, whether it be income, age, education,
Southerners are lesslikely to use the Internet than their peers.

B The region has one of the largest proportions of African-American users in the
country, 14%, compared with a national average of 8%.

B Surfing the Web is one of the South’s favorite Internet activities, and users there are
among the most pralific surfersin the country.

B Usersin the South are aso the most likely to have sought health information on the
Web.

B Getting news onlineis particularly popular in the South, where 63% of Internet users
have done so at one time or another.

B While many Southerners think the Internet has been a positive force in their family
relationships, 35% say it has made no improvement—the greatest disagreement in
any area of the country.
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The South is the least wired region in the country.

The South has always been the country’s least wired region, and that trend continued in
2002, where only 48% of adults reported they were Internet users, compared to the
national average of 59%. Asin both 2001 and 2000, Internet penetration in the South was
below 50% (46% in 2001 and 40% in 2000),

Who’s Online in the South while nationally, it was 56% in 2001 and 50% in
Percentage of each demographic group in the 2000.
region who use the Internet
South National | ¢ s important to note that the relative non-use of
Sex the Internet in the Southern sates, when
Male 52% 59% compared to the nationa averages, cuts across
Female 42 54 every demographic group — race, income,
Race education, and gender. While some gaps are more
White, non-Hispanic 49 59 pronounced than others, it can be said that
Black, non-Hispanic 35 42 Southerners of every stripe are less likely to be
Hispanic NA* 54 onlinethan their peers.
Other 47 60
Age The South has the nation’s least experienced
18-24 67 76 Internet user population, as well as the country’s
25.34 60 72 highest proportion of novice users. In 2001, about
35-44 57 66 36% of Southern users were veterans with three
4554 52 61 or more years experience online, about 8
55.64 39 46 percentage points lower than the national average
65+ 9 15 of 44%. The next smallest proportion of veteran
Honcenoldincome users can be found in the Upper Midwest, where
Under $30,000 30 38 40% of users have been online for three or more
$30,000 - $50.000 59 o1 years In coptrast, Fhe usq pqpulatiqn in the
$50.000 - $75.000 8 — Natlo_nd Capita region, which is dominated by
Over $75,000 o2 %6 experienced users, is 50% veteran users. In the
South, an additiona 36% of users have been
Refused to answer 30 42 . .
- online for two to three years, and this group has
Education . . .
the most typicd leve of experience of al usersin
Less than HS 14 22 the region. About 17% have been online for about
HS grad 42 45 a year, and 11% are Internet rookies with six
Some college 67 0 months or less Web experience. These 27% of
College grad or more 78 82

users with a year or less online make up the

Source: Pew Internet & American Life Project 2001 surveys. [ argea proportion of such users in the country

N=2031 (Southerners). Margin of error is £2%. . !

« Insufficient N and the 11% of users who are rookies aso form
thelargest such group in the United States.

By comparison, 22% of users across the country have a year or so of online experience;
8% have been online for less than six months. Only the Southeast rivals the South in the
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inexperience of its user population — about 26% of users in the Southeast have been
onlinefor ayear or 0, and 7% have six months or less of Web use. In contrast, only 16%
of usersin the country’s mogt Internet-savvy area, the Capital region, have been online
for ayear or less, and only 5% have six months or less on the Web.

Southern users have the country’s lowest levels of education and
household income.

In general, Internet access correlates highly with education and household income levels
and this is true in the South. About 28% of Internet users in the South have a college
diploma or higher degree, which is 8 percentage points lower than the national average.
This is dso by far the lowest proportion of college-educated users of any region in the
country — the next lowest proportion can be found in the Border States, where 31% of
Internet users have a college diploma. In the most highly educated region in the country,
New England, 41% of Internet users have college diplomas. Meanwhile, 30% of usersin
the South have some college experience, an additional 36% have a high school education
but no more, and about 6% of users have lessthan a high school education. Of noteisthat
the South has the highest proportion of users with just a high school education —
nationally, about 29% of users have asimilar leve of education. Meanwhile, Southerners
a every education level are less likely to go online than similarly educated users
nationwide. The gap is most pronounced with Southerners who do not have high school
diplomas — 14% of them are online, compared to 22% of smilarly educated Americans
nationwide. College educated Southerners are aso much lesslikely to use the Internet.

In terms of household income, Southern users tend to be poorer than their peers across
the country. About 18% of users in the South earn more than $75,000 a year, a number
notably under the national average of 23%, and tied with the Mountain states for having
the smalest cohorts of such users in the country. At the other end of the income
spectrum, 21% of users in the South have modest household incomes under $30,000 a
year, which is dightly higher than the national average of 19%, but is still one of the
largest of any region in the country. The Border States have the largest cohort of such
users (22%). Overall, Southerners earning less than $30,000 a year are much lesslikely to
use the Internet than other Americans with the same income — 30% of Southerners versus
38% overdl. Meanwhile, a quarter of Southern users earn household incomes between
$30,000 and $50,000 a year and another 20% earn between $50,000|ﬁnd $75,000 a year.
Nationally, 22% and 18% take home the same amounts respectively.

The South has one of the largest groups of African-American users in the
country.

About 14% of Southern users are black, compared with 8% nationally. Only the
Southeast (15%) and the National Capital (17%) have larger proportions of African-

12 15% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.
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American Internet users. Meanwhile, 80% of the users in the South are white, 4% are
Hispanic, and about 3% are of other races. Nationaly, whites make up 78% of the user
population, Hispanics represent about 9%, and other races make up about 5%.

Women in the South are less likely to be online than women elsewhere.

The gender mix of the Internet user population in the South is weighted dightly toward
men. Men make up 53% of the regiona user population; women make up 47%. The
national ratio is 50-50. Women in the South are much less likely to be online than women
nationwide. Only 42% of women in the South use the Internet, as compared to 54% of
women nationally. There is also a yawning gap among men, with 52% of Southern men
online, compared with 59% of men nationwide.

The age breakdown of the Southern user population mirrors the nationa breakdown. In
the South, about 15% of Internet users are young adults between 18 and 24; alittle under
a quarter (24%) are between 25 and 34; about 25% are between 35 and 44; 21% are
between 45 and 54; and 15% are over the age of 55. The South does have one of the
smallest proportions of seniors over 65 using the Internet — 3%. The Capital region and
the Mid-Atlantic dso have atiny proportion of senior citizens online.

About 69% of users in the South hold down full-time employment, dightly higher than
the national average of 64%. An additional 11% of Southern userswork part-time.

For the most part, users in the South share the same fervor for Internet
activities as their peers in other regions of the country.

However, there are some notabl e differences in the online behavior of Southerners.

Surfing the Web just for fun is one of Southerners' favorite Internet activities, and users
there are more likely to engage in this than usersin most other regions. A little over two-
thirds (67%) of usersin the South said they go online “just for fun,” 6 percentage points
higher than the national average. Only users in the Midwest (70%) are more likely to go
online for this reason. At the other end of the scale less than haf (49%) of usersin the
Pacific Northwest say they go online without a particular reason.

Usersin the South are aso the most likely to seek hedth information on the Internet. This
activity, one of the Web’s most popular, has been pursued by about 56% of users across
the country at one time or another, whereas three-fifths (61%) of Web users in the South
have looked online for information related to their health. By comparison, only 49% of
usersin the Pacific Northwest have done so, the smallest proportion in the country.

13 Hispanics are self-identified and speak English. Hispanics referred to in this report were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who gpesk English tend to skew higher in terms of
Internet use.

Internet Use by Region in the United States -33- Pew Internet & American Life Project



Part 5. The South

The Net has quickly become the place to go to answer a question, no matter what the
subject. Consequently, this activity has become one of the most popular on the Web, and
75% of users nationally have gone online a one time or another to look for an answer.
Usars in the South are just as likely as their peers to use the Internet for this purpose. A
smilar 75% of Southern users have done so. Users in New England (89%) and the
Pacific Northwest (80%) are the most likely to go online looking for an answer to a
question.

Email is by far the most popular activity on the Internet, and 88% of users across the
country use email. Those onlinein the South are just as fervent about email, and 87% use
it. Meanwhile, about 63% of users in the South have gotten the news online; 41% have
looked for financia information; about 42% use the Internet at their jobs for research
purposes, 78% have used the Internet to get information about their hobby; and about
43% have bought a product online. These are in line with the national averages.

However, there are some notable region-to-region differences. Getting the news onlineis
one of the more popular activities for users in the South, and the 63% who have done so
represent one of the largest proportionsin the country. By comparison, only 53% of users
in the Pacific Northwest have gotten news from a Web site, the smalest proportion of
any region in the country.

Southerners are the least likely Americans to log on every day. On atypical day, about
half (51%) of Internet users in the South will log on to the Internet, well under the
national average of 57% of users. This rate of daily accessis the lowest of any region in
the country, and reflects the relative inexperience of the Southern Internet population —
we have found that more experienced users are more likely to log on to the Internet on a
daily basis. In two regions with very experienced Internet populations, the Pacific
Northwest and New England, 63% and 60% of users go online respectively on atypica
day. The rate of daily usage in the South is by far the lowest — the next lowest rate isin
the Southeast, where 55% of users are online on an average day.

Southerners follow the national pattern: they log on from home and
spend an average amount of time online.

When users in the South want to log on from home, they overwhelmingly do so via a
standard dia-up connection. About 86% do so, compared with the national average of
82%. About 9% access the Internet via a cable modem, while another 2% have a DSL
hookup. Nationally, about 10% of users have cable modems, and another 5% use DSL.
The proportion of DSL usein the South isthe smallest of any region in the country.

Internet users generdly log on to the Web either from home or from the workplace.
Nationally, about 86% of users go online at home, and about 50% use the Internet while
at work. In the South, about 83% of Internet users have accessed the Net from home and
about 48% have done so from their workplace.
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On atypica day, about 75% of those Southerners go online will do so from home, arate
equal to the national average of 76%. Meanwhile, 41% of Southerners who use the
Internet on an average day will go online in the workplace, equaling the national average.

About 60% of Southern users say they go online at least once aday — about athird (34%)
do s0 severa times aday. Nationaly, about 37% go online several times a day, and 63%
log on to the Internet at least once aday. Of the rest of the Southern users who access the
Web less often, about 16% go online about three to five times a week; another 12% go
online once or twice aweek; and about 8% log on less often than that. Those proportions
are dmogt the same as the nationa averages (16% go online 3-5 times a week, 12% log
on once or twice aweek, and about 6% go online less often than that).

When users go online on a typical day, about 62% will spend about an hour or less in
cyberspace — 26% will spend thirty minutes or less and 36% will spend thirty minutes to
an hour on the Web. In the South, 68% of Internet userswill stay online for about an hour
on an average day. About 28% will stay online for thirty minutes or less and 40% will
stay online for about thirty minutes to an hour. An additional 7% will spend an hour to
two hours onling; 11% will stay on the Web for two to three hours, 4% will log on for
three to fours hours on a typical day; and 10% are heavy users who spend more than
fours online aday. These proportions are similar to the national averages.

Southerners find that access to online hedth-care information improves their overal
ability to manage their health. In March 2000, users were asked several questions about
the extent to which the Internet had hel ped them improve some aspect of their daily life —
shopping, getting health information, managing their finances, making connections to
family and friends, learning new things, and pursuing a hobby.

As noted above, Southern Internet users are strong consumers of health-care information
online. It follows, then, that those users believe that being able to access online hedlth-
care information has had a positive impact on their overall ability to manage their health.
Nationally, 36% of Internet users say the Internet has improved their ability to get health-
care information either a lot or somewhat. In the South, 43% say that this is the case.
Another 14% say there has been “alittle” improvement because of the Internet.

Using the Internet to aid in the pursuit of a hobby is a common activity. As noted above,
78% of usersin the South have logged on to the Web because of a hobby. These usersare
pretty enthusiastic about what the Internet has been able to do to help them pursue their
pastimes — 57% said that going online had helped a lot or somewhat. By comparison,
50% of users nationdly said the same thing.

Nationaly, 79% of Internet users say the Net has helped them learn new things. In the
South, 84% of users say the same thing — one of the most enthusiagtic responses in the
country. Only the 85% of usersin the Capital region are more enthusiastic.
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Southerners agree with other Americans that the Internet has had a
positive impact on their family relationships and friendships.

For the most part, users across the country agree that the Internet has been a positive
forcein their relationships with members of their family aswell as their friends. Southern
users agree. About 29% of users in the South said that the Internet had improved their
connections to their family a lot, while another 22% saw some improvement.
Interegtingly, 35% of Southerners said that the Internet had not improved their
relationships with other members of their family — the highest proportion to say so of any
region in the country. Nationally, about 29% of Internet users said the same thing.

Usars in the South are more likely to credit the Internet when it comes to their
relationships with their friends. About 63% said that communicating via the Web had
improved connections to their friends ether a lot or somewhat. Nationaly, about 61%
sad the same thing. Meanwhile, only 22% of Southern users noted no improvement,
about the same proportion as Internet users nationaly.

Southerners are less enthusiastic about shopping or getting financial
information online.

Southern users have the sentiment, shared by many of their peers, that the Internet has not
been of particular use in managing their finances. In the South, 60% of users said that
going online had not improved the way they managed their finances at all. Nationaly,
59% of users said the same thing. Only 24% of Southern users noted much improvement,
which is about the same as the 27% of users across the country that said the same thing.

While shopping online is frequently cited as one of the most popular activities online,
only 45% of users nationally have bought something online. Users are also ambivalent
about whether or not the Internet has helped their ability to shop. About 34% of users
sad that the Internet helped either a lot or somewhat their ability to buy things. At the
same time, about 44% said that they had seen no improvement at al. Usersin the South
tend to agree with this assessment. About 36% said they noted some or a lot of
improvement in their shopping ability due to the Internet, and only 13% noted a lot of
improvement. Meanwhile, 44% of Southerners online said the Internet had done nothing
for their shopping ability.

The demographics of the Southern Internet population remained about
the same between 2000 and 2001.

There was a moderate increase in the number of high school graduates into the Internet
population, most likely reflecting the entrance of recent high school graduates who had
first logged as teens. There was aso a small increase in the proportion of African-
Americansin the user population.
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In terms of online activities, the proportions of Southern users doing certain things online
fluctuated over time. There were some small increases in activities and some small
decreases. There was a small increase in the proportion of users getting news online,
aready a popular activity among Southern users. On the other hand, the proportions of
users doing job research and those going online “just for fun” fell moderately from 2000.
There were also smdl drops in the percentages of users buying products online as well as
using the Internet to find the answer to a particular question.

There were some changes in usage patterns among Internet users in the South between
2000 and 2001 as well. There was an increase in the proportion of users accessing the
Web from the home, but a smal decrease in the percentage of home users logging on
during atypical day.

Some popular Web sites in the South

The table below lists the top five Web sites in Nashville in April 2003. Those sites are
aso the top five in the nation and they do not vary much region-by-region. In addition,
the table highlights severa regiond sites that are in the top 25 most heavily used sitesin
the region during that month. A full listing of the top 25 sites in the region can be found
in the Spreadshest that is available here:

Some of Nashville’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 850,715
2 MSN.com 712,841
3 Microsoft.com 617,389
4 AOL.com 549,019
5 Ebay.com 375,068
12 Digitalcity.com 172,190
21 State.tn.us 143,444

Source: comScore Media Metrix.
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Industrial Midwest

llinois, Indiana, Michigan, Ohio

The Industrial Midwest is one of the more wired regions in the United
States and the percentage of novice users here is one of the highest

nationwide.

Internet users in lllinais, Indiana, Ohio, and Michigan stand out againgt those in other
regions of the country for several reasons:

The user population in the Industria Midwest has grown to 56% of all adults in
2002, up from 49% in 2000.

The region’s proportion of Internet novices (Sx months experience on the Net or
less) isone of the largest in the country.

A dightly higher proportion of women in the region use the Internet than men.
Nationdly, the Internet population is evenly split.

Usersin the Industrid Midwest are firmly in the middle when it comes to most of the
popular Net activities.

Internet users in the region are fairly reserved when asked whether the Internet has
improved their qudity of life in specific ways, such as shopping, managing finances,
or pursuing a hobby.

Only 27% of usersin the Industrial Midwest said the Net has helped them improve
relationships with family members — one of the smallest percentages in the country.
But users in the region are more apt to give the Internet credit when it comes to
keeping in touch with friends; 55% say the Net has helped alot or somewhat.

As in some other regions, growth in the user population in the Industrial
Midwest has slowed substantially.

In 2001, 55% of adults were online, up subgtantidly from 49% in 2000. However,
between 2001 and 2002, the user population grew only one percentage point, to 56%.
This leveding off indicates that growth in Internet usage in the Industrial Midwest has
falen behind national growth rates. Between 2001 and 2002, nationa Internet usage
grew from 56% of adultsto 59% of adultsin 2002. In 2000, nationd Internet usage stood
at 50% of adults.
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The experience level of Internet users in the four states of the Industrial
Midwest looks very similar to that of the national user population.

About 41% of users in the region are Web veterans with three or more years of online
experience — about 3 percentage points below the national average of 44%. Another 37%

Who's Online in the Industrial Midwest

Percentage of each demographic group in the
region who use the Internet

IMn%ﬁteg?I National
Sex
Male 57% 59%
Female 54% 54%
Race
White, non-Hispanic 58% 59%
Black, non-Hispanic 42% 42%
Hispanic 47% 54%
Other 62% 60%
Age
18-24 77% 76%
25-34 73% 72%
3544 66% 66%
45-54 63% 61%
55-64 42% 46%
65+ 13% 15%
Household Income
Under $30,000 39% 38%
$30,000 - $50,000 61% 61%
$50,000 - $75,000 76% 77%
Over $75,000 85% 86%
Refused to answer 39% 42%
Education
Less than HS 18% 22%
HS grad 43% 45%
Some college 72% 70%
College grad or more 81% 82%

Source: Pew Internet & American Life Project 2001 surveys. N=

2657(Industrial Midwestern respondents). Margin of error is

+2%.

have two to three years of online experience,
while 14% have about a year online, and about
8% are Internet novices with six months or less
online. Nationally, about 34% have been online
for two to three years, another 15% have logged
on for a year, and about 8% are Internet rookies.
The proportion of Internet novices (those with
less than six months experience) is one of the
largest in the country, second only to the South,
where 11% of users are novices.

The user population in the Industrial Midwest
matches the national user population in income
and education level.

About 25% of usersin the Industrial Midwest live
in households earning over $75,000 a year, which
is dightly higher than the nationa average of
23%. Meanwhile, the sze of every other
household income bracket in the Industria
Midwest is the same as the nationa average. In
the Industrial Midwest, about 18% of userslivein
households earning between $50,000 and
$75,000, another 22% earn between $30,000 and
$50,000, and about 190/hteke home under
$30,000 ayear.

About 38% of Internet users in the Indugtrial
Midwest have earned a college diploma or
another advanced degree, compared with about
36% of users across the country. By comparison,
in New England, which has the most educated
Internet user population, about 41% of users are
college educated. The South has the lowest
proportion of college-educated Internet users
(28%). Meanwhile, about a third (33%) of users
in the Industrid Midwest have had some college

14 16% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.
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experience, an additional 29% possess a high school diploma, and about 4% of users
have less than a high school education. Nationaly, about 30% of users have had some
college coursework, an additional 29% have a high school diploma, and about 6% of
users did not complete high schoal.

Internet users in the Industrial Midwest are overwhelmingly white.

The Internet population of the four states of the Industrial Midwest is overwhelmingly
white — 85%. By comparison, whites make up about 78% of the national user population.
The proportion of white Internet users in the region is one of the largest in the country,
almost 23 percentage points higher than in California, which has the smallest proportion
of whites in its user population (62%). The Upper Midwest has the largest proportion
(93%). African-Americans make up 7% of users in the Industrial Midwest, and 4% of
Hispanics, about 4% come from other races and ethnicities. Nationdly, 8% of Web
users are African-American, 9% are Higpanic, and 5% are from other races. The
proportion of Hispanic users in the region is thus very small when compared with the
national average. It stands to reason that the relatively small Hispanic population found in
these states can explain this disparity. Likewise, Hispanics in the Industrid Midwest are
lesslikely to use the Internet than their peers nationaly.

Users in this region include slightly more women and a larger proportion
of young adults than other regions in the country.

A dightly higher proportion of women than men use the Internet in the Industria
Midwest —51% to 49%. Nationally, the split is even.

The Industrid Midwest has a young Internet population when compared with other parts
of the country. About 19% of the Internet population in the region is made up of young
adults between 18 and 24. Thisis dightly higher than the nationa proportion (17%) and
is one of the largest proportions of young adult users in the country. Only Caifornia
(20%) is higher; the Midwest and the Border States are tied with the Industrial Midwest
at 19%, and the region with the smallest proportion of such users, New England has only
12%. An additional 23% of users in the Industrial Midwest are between the ages of 25
and 34; about 26% of users are between 35 and 44; about 19% are between 45 and 54;
and 13% are over the age of 55, with 4% being seniors over 65. Nationally, about 23% of
users are between 25 and 34; another 26% are between 35 and 44; 20% are between 45
and 54; and 14% are over 55, with 4% being over the age of 65.

About 64% of users in the region are employed full time, the same proportion as the
national average. Another 15% work part time.

1% Hispanics are self-identified and speak English. Hispanics referred to in this report were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who gpesk English tend to skew higher in terms of
Internet use.
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Users in the four states of the Industrial Midwest appear to engage in
pretty much the same activities online as people all across the country.

Sending and receiving email is the Internet’s most popular activity, and 88% of users
across the country report doing this. In the Industrial Midwest, about 87% of users have
made use of email. About 58% of the region’s users have gotten news online, about 38%
have sought financia information online, and 58% have looked for information related to
their hedlth. In addition, 42% have done work-related research on the Web, 77% have
sought information related to a hobby, about 61% have gone online for no particular
reason other than for “fun,” and 42% have bought something from an online merchant.
When it comes to using the Internet to find the answer to a question, 74% of usersin the
Industrial Midwest have done so.

These proportions are roughly the same as for the nationa user population. Nationally,
about 59% of users have gotten news from the Web, 38% have sought financia
information online, and 56% have looked for health information. About 41% have done
work-related research online, 78% of users have gone online looking for hobby
information, about 61% have gone online “just for fun,” about 45% have bought
something over the Internet, and 75% use the Internet to answer a question.

Usersin the Industria Midwest are firmly in the middle when it comes to the Web’' s most
popular activities. Users in other regions have shown that they like certain activities alot
more or a lot less. For instance, users in Cdifornia (53%) and in New England (55%),
who have higher levels of online experience, are more likely to have bought something
from an online retailer. Meanwhile, users in the Pacific Northwest (49%), the Mountain
States (53%), and the Upper Midwest (55%) are much less likely to go online for no
particular reason other than for “fun.”

Usarsin theregion are dightly less likely than other Americansto log on every day. On a
typica day, about 55% of Internet users in the four states of the Industrial Midwest log
onto the Web. Thisis dightly below the 57% of users nationally who use the Internet on
an average day, and puts the region toward the lower end of average daily use. At one
end of the spectrum, the region with the highest daily use is the Pacific Northwest (63%),
and the region with the lowest is the South (51%). Daily usage in the Industrial Midwest
is about the same as in the Southeast (55%) and the Upper Midwest (55%), two other
regions with relatively inexperienced Internet populations. Regions with more
experienced user populations, such asthe Pacific Northwest (63%), New England (60%),
and the Nationa Capital (59%), aso have the highest rates of typical day use of the
Internet.
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Users in these four states tend to log on from home using a standard
dial-up connection.

When connecting to the Internet, 82% of home users in the Industrial Midwest use a
standard did-up connection, the same as the national average (82%). An additiona 11%
have high-speed cable modems, and about 3% have aDSL connection. Nationally, about
10% of home users have cable modems and 5% use DSL to log on to the Internet. The
proportion of DSL use in the Industriad Midwest is the lowest of any region in the
country, well behind Caifornia (10%), whereit is most prevalent.

When logging onto the Net, the typical user will mogt likely do so either from home or
from the workplace. Nationally, about 86% of users have gone online from home at one
time or another, and about 50% have done so from the office. In the Industrial Midwest,
users have logged from both at pretty much the same rate — 85% from home, and 48%
from the office.

On atypical day, about 74% of daily usersin the Industrid Midwest will log on to the
Web from home. This rate of daily access from home is dightly under the national
average of 76%. Meanwhile, 41% of those who go online on atypical day will do it from
the job, about the same as the national average of 40%.

Once online, those in the Industrial Midwest are in the middle of the pack
in terms of the level of Internet use.

About 60% of users in the Industrial Midwest use the Internet at least once a day and
about 34% access the Net severa times a day. By comparison, about 63% of the nation’s
users use the Internet at least once a day, and about 37% go online severd times. This
puts users in the Industrial Midwest in the middle of the pack in terms of regional daily
usage. The Nationa Capital has the highest daily usage; 67% of users report logging on
at least once aweek, and 45% log on severa times a day. In the region with the lowest
rate, the South, about 60% of users log on at least once a day and 34% go online more
than once. Meanwhile, 19% of users in the Industrial Midwest will log on to the Web
about three to five times a week, 12% will use the Internet once or twice a week, and
about 6% will go online even less than that. These proportions are amost the same as the
national averages (16% go online three to five times aweek, 12% log on once or twice a
week, and about 6% go online less often than that).

When users go online on atypical day, about 62% will spend about an hour or less in
cyberspace — 26% will spend thirty minutes or less and 36% will spend thirty minutes to
an hour on the Web. In the Industrial Midwest about 64% of users will spend an hour or
less online, with 24% staying in cyberspace for thirty minutes or less, and 40% using the
Internet for about thirty minutes to an hour. An additional 8% will log on for an hour to
two hours; 13% will use the Internet two to three hours a day; about 6% will stay online
for three to four hours; and 10% are heavy users, spending four or more hours on the
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Web on an average day. These proportions are about the same as for the nationa user
population.

Users in the Industrid Midwest are fairly reserved in their enthusiasm about the
Internet’s ability to have a mgjor, positive impact on their lives. In March 2000, users
were asked several questions about the extent to which the Internet had helped them
improve aspects of their daily life — shopping, getting health information, managing their
finances, connecting with family and friends, learning new things, and pursuing a hobby.

Whether discussing their ability to shop, manage their finances, or keep in touch with
their friends, users in the region do not laud the Internet as much as their peers in other
parts of the country.

Almost half (48%) of users in the Industrial Midwest say the Internet has led to no
improvement in their ability to shop. This is expected, given that online shopping is less
popular in the region than in other parts of the country. By comparison, 44% of users
nationwide said the Internet had no impact on their shopping ability. About 32% of users
in the Industrial Midwest noted some or alot of improvement in their shopping because
of the Internet, compared with 34% of users nationally.

While searching for health information on the Web is one of the Internet’s more popular
activities, users in the Industridl Midwest are lukewarm when it comes the Internet’s
ability to improve the way they can get health care information. While 33% of users said
the Internet had either improved alot or somewhat their ability to find health information,
45% said they had seen no improvement whatsoever. Nationaly, 36% of users laud the
Internet alot or somewhat in this regard, and 46% of users cite no improvement.

Users all over the country pretty much agree that the Internet has not had much of an
impact on their ability to manage their finances. Nearly 60% of users nationwide said the
Internet had had no impact whatsoever, and only about a quarter (27%) noted some or a
lot of improvement. Users in the Industrial Midwest have an even lower opinion: About
62% said there was no improvement, and only 24% cited some or a lot of improvement
(only 8% saw alot of improvement, the lowest proportion of any region in the country).

The Internet is frequently praised for its ability to help users maintain and improve their
connections with friends and family via email, instant messenger, and other programs.
About 55% of users nationaly said the Internet had helped improve their connections
with family members either a lot or somewhat (31% said a lot). About 29% said the
Internet had had no effect whatsoever. In the Industrid Midwest, just over half (51%) of
users cited noted alot or some improvement, while just under athird (32%) of users said
the Internet had had no effect. Of note is that the 27% of users who said the Internet had
hel ped them improve their relationships with members of their family alot represents one
of the smallest proportions of users to say so in the entire country; only the Mid-Atlantic
(25%) reported lessimpact. By comparison, 38% of usersin the Mountain states laud the
Internet when it comes to connecting with family.
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Users are more agpt to give the Internet credit when it comes to relationships with friends
than with family members. About 61% of Internet users nationwide say the Net has
improved connections with their friends either alot or somewhat (34% say there has been
alot of improvement). Only 22% say the Net has had no effect on those relationships. In
the Industriad Midwest, users agree that the Internet has had a more positive impact on
their relationships with friends than with family, but their enthusiasm is still tempered
when compared with that of usersin other parts of the country. In the four states of the
Industrial Midwest, 55% of users say that the Internet has helped alot or somewhat their
connections with friends. But 26% said the Net didn’t do anything for their friendships--
thelargest proportion of usersin the country to say so.

Nationaly, 79% of users agreethat the Internet has been abig help or somewhat of ahelp
in their ability to learn new things, and only 10% of users say it has had no impact in this
regard. For the most part, usersin the Industrial Midwest agree with their peers, but not
as strongly. About three-quarters of usersin the region say the Internet has helped alot or
somewhat in their ability to learn new things, while 9% say it has had no effect. Again,
the 42% of users in the region who said the Internet had improved their ability to learn
new things was the second smallest proportion in the country to say so, behind only the
Upper Midwest (39%). By comparison, 57% of usersin the Border states say the Internet
helped improve alot their ability to learn new things.

Getting hobby information online is one of the Wely's most popular activities, and many
users say the Internet has had a big impact on the way they pursue their hobbies. About
half of al users nationwide say the Web has had a lot of impact or a somewhat positive
impact, while 31% say there was no impact a al. Usersin the Industrial Midwest agree,
but less fervently. About 48% of usersin the region saw some or alot of improvement,
while 31% saw no improvement at al. However, only 18% cited alot of improvement, as
opposed to the 22% of users nationally who said the same thing.

There was a surge of newcomers to the Internet in this region between
from 2000 and 2001.

As mentioned earlier, the biggest change from 2000 to 2001 was the surge of newcomers
to the Internet in the Industrial Midwest. In 2000, just under half (49%) of adultsin the
region had used the Internet; by 2001, that figure had increased to 55%. Otherwise, there
were no significant demographic changesto the region’ s Internet population.

Between 2000 and 2001, users in the Industrid Midwest were less gpt to use email, ook
for financial information, do research online for their job, buy something online, or turn
to the Internet to answer a question. All these activitiesfell dightly, most likely dueto the
surge of newcomers to the Net in the region. These new users are lesslikely to engagein
some of these activities as their more experienced peers. At the same time, there was a
small up tick in the proportion of users getting news online.
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There were a few changes in usage patterns among users in the region. Of note was a
strong increase in the proportion of users accessing the Web from home. Also, there was
a dight increase in the percentage of users staying online for more than four hours on a
typica day. The proportion of users logging on to the Net on an average day dso
increased dightly.

Some popular Web sites in the Industrial Midwest

The tables below list the top five Web sites in Chicago and Detroit in April 2003. Those
Stes are also the top five in the nation and they do not vary much region-by-region. In
addition, the table highlights severa regiona sitesthat are in the top 25 most heavily used
stesin the region during that month. A full listing of the top 25 sitesin the region can be

found in the Spreadshest that is available here:
http://www.pewinternet.org/rel eases/rel ease.aspAd=66|
Some of Chicago’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 3,201,953
2 MSN.com 2,609,175
3 AOL.com 2,537,181
4 Microsoft.com 2,123,666
5 Google.com 1,726,559
11 State.il.us 918,770
12 Digitalcity.com 909,513

Source: comScore Media Metrix.

Some of Detroit’s Favorite Web sites

April 2003

Rank Web site Unique visitors
1 Yahoo.com 1,805,478
2 MSN.com 1,471,301
3 AOL.com 1,360,260
4 Microsoft.com 1,346,611
5 Google.com 862,124
10 Digitalcity.com 504,408
12 State.mi.us 472,434

Source: comScore Media Metrix.
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Upper Midwest

Minnesota, North Dakota, South Dakota, Wisconsin

The Upper Midwest is close to the national average in the percentage of
its population that uses the Internet.

Internet users in the four Upper Midwest states (Minnesota, Wisconsin, North Dakota,
and South Dakota) stand out againgt those in other regions of the country for several
reasons.

They are more educated than the nationa average.

The region has undergone strong growth in the number of adults using the Internet,
from 49% in 2000 to 55% in 2001 to 59% in 2002.

The Upper Midwest hasthe largest percentage of users with a middle range of online
experience (two to three years using the Internet).

The region has a high proportion of users aged 35 to 54 but has one of the nation’s
smallest proportions of younger users (ages 18 to 24).

Compared with users in other regions of the country, Upper Midwesterners are
unlikely to credit the Internet with making substantial improvements in their lives.
And they are even lukewarm about the Internet’s impact on improving connections
with family and friends.

As in several other regions, Internet penetration in the Upper Midwest
has steadily increased among adults since 2000.

In 2002, 59% of adultsin the Upper Midwest were Internet users, a strong increase from
55% in 2001 and 49% of adults in 2000. Nationdly, Internet penetration grew from 51%
in 2000 to 56% in 2001 to 59% in 2002.

Most Internet users in the Upper Midwest have a moderate amount of
experience online.

The user population in the Upper Midwest is not one of the nation’s most experienced,
nor is it one of the most inexperienced. In fact, the Upper Midwest has the nation's
largest group (37%) of users in the country with a middle range of online experience —
two to three years (nationally, about 34% have a smilar level of Web use). Forty percent

Internet Use by Region in the United States -46- Pew Internet & American Life Project



Part 7. Upper Midwest

of usersin the Upper Midwest are Web veterans with more than three years online. That
is about 4 percentage points under the nationa average of 44%. About 14% of usersin
the region have about a year’s online experience, and about 9% are Internet rookies with
less than six months online. Nationdly, about 15% of users have about a year's
experience, and about 8% are Internet novices. Compared with other regions of the

Who’s Online in the Upper Midwest

Percentage of each demographic group in the
region who use the Internet

ML:SVF\)IZL'[ National
Sex
Male 52% 59%
Female 57 54
Race
White, non-Hispanic 53 59
Black, non-Hispanic 32 42
Hispanic 67 54
Other 79 60
Age
18-24 82 76
25-34 80 72
3544 67 66
45-54 56 61
55-64 38 46
65+ 13 15
Household Income
Under $30,000 39 38
$30,000 - $50,000 61 61
$50,000 - $75,000 70 77
Over $75,000 84 86
Refused to answer 35 42
Education
Less than HS 20 22
HS grad 40 45
Some college 62 70
College grad or more 82 82

Source: Pew Internet & American Life Project 2001 surveys. N=

982 (Upper Midwestern respondents). Margin of error is +3%.

country, the Upper Midwest has one of the
smallest proportions of Web veterans, second

only to the South, where 36% of Internet users
have been online for more than three years. By
comparison, 50% of users in the Capitd region
have that level of Internet experience.

Leves of household income and education are
strong determinants of Internet usage, and Internet
users in the Upper Midwest are generaly well
educated and enjoy relaively high incomes.
About 40% of Internet users in the region possess
a college degree or an advanced graduate degree.
This is about 4 percentage points higher than the
national average of 36% and is one of the highest
proportions of any region in the country, trailing
only New England (41%), the Capital region
(41%), and Cdifornia (40%). An additional 26%
of users in the Upper Midwest have had some
college experience, while about 30% possess a
high schoal diploma and 3% have lessthan ahigh
school education. Nationally, about 30% of users
have had some college class work, 29% have a
high school degree, and about 6% never finished
high school. The proportion of those without a
high school degree in the Upper Midwest is the
smallest of any region in the country, tied with the
3% in the Nationa Capitd region. Of note is that
people from the Upper Midwest who have not
completed college are less likely to use the
Internet than their peers nationaly — with the gap
most pronounced with those who have some
college experience.

The Upper Midwest has a substantial proportion of middle-income users.

About 45% of users there fdl into the middle income bracket (earning household
incomes between $30,000 and $75,000 a year), with 24% earning between $30,000 and
$50,000 per year, and another 21% earning between $50,000 and $75,000 a year.
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Nationaly, 41% of users earn middle class household incomes (22% earn between
$30,000 and $50,000, while 19% earn between $50,000 and $75,000 ayear). Meanwhile,
18% of usersin the Upper Midwest take home modest household incomes under $30,000
a yedr, just under the nationa average of 19%. At the other end of the scale, 24% of
Uppe?rEI Midwesterners online earn over $75,000 a year, just over the nationd average of
23%.

The region has the highest proportion of white Internet users of any in
the country.

Ethnicaly, the user population in the Upper Midwest is overwhelmingly white.
Compared with the national average of 78%, 93% of users in the Upper Midwest are
white. The proportion of African-American users— just under 2% — is less than a quarter
of the nationa proportion of 8%. Hispani make up only 3% of users in the Upper
Midwest, one-third the nationa average of 9%, and 3% of the user population is
composed of other ethnicities, dightly under the national average of 5%. In dl, the Upper
Midwest has the smallest proportion of minority Internet usersin the country. Thisfact is
best explained by the small minority populations that live in the states of the Upper
Midwest. At the same time, while the Hispanic Internet population in the Upper Midwest
may be small, Higpanics in general there are much more likely to use the Internet than
Higpanics nationaly. Two-thirds of Hispanics in the Upper Midwest use the Internet,
compared with 54% nationally.

Women in the region are more likely to be online and men are less likely.

The ratio of mae to female users in the Upper Midwest is 50-50, the same as for the
national user population. Interestingly, women in the Upper Midwest are more likely to
be Internet users than the national average —while a the same time men in the region are
lesslikely than men nationally.

A higher proportion of Internet users in the region are middle-aged.

Compared with the age breakdown of the nationa Internet user population, the Upper
Midwest has a higher proportion of users between the ages of 35 and 54. About half
(49%) of the user population in the Upper Midwest is in this age bracket, about 3
percentage points higher than the nation as awhole. In the Upper Midwest, about 27% of
users are between 35 and 44 and about 22% are between 45 and 54. Meanwhile, 15% are
younger users between 18 and 24, 22% are between 25 and 34, and older users aged 55
and over account for about 14%. The proportion of younger users between 18 and 24 in
the Upper Midwest is 2 percentage points lower than the national proportion and is one of

16 139% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

7 Hispanics are self-identified and speak English. Hispanics referred to in this report were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who gpesk English tend to skew higher in terms of
Internet use.
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the smallest in the country, trailing only New England (12%). Nationally, about 17% of
users are between 18 and 24, an additional 23% are between 25 and 34, about 26% are
between 35 and 44, 20% are between 45 and 54, and about 14% are over the age of 55.
Meanwhile, younger adults in the Upper Midwest are much more likely to use the
Internet than their peers across the country. At the same time, older adults there are less
likely.

About 63% of Internet users in the Upper Midwest are employed full time, just under the
national average of 64%. About 17% of usersin the Industrial Midwest work part time,
compared to 14% of users nationdly.

Surfing the Net for fun, online shopping, and Internet news are not as
popular in the Upper Midwest as elsewhere.

For the most part, Internet users in the Upper Midwest enjoy the Web's more popular
activities at the same rate as users in other regions of the country. However, there are a
few notable differences.

Going online “just for fun,” or for no real reason, is not as popular an Internet pastime in
the Upper Midwest as it isin other parts of the country. About 55% of users there have
done this, compared with 61% of users across the country. In fact, only users in the
Mountain states (53%) and in the Pacific Northwest (49%) are less likely than users in
the Upper Midwest to browse cyberspace for the pleasure of it. Interestingly, Internet
usersin the next-door states of the Midwest are the most likely in the country (69%) to go
onlinejust for fun.

Usarsin the Upper Midwest are also wary of shopping online. Only about 37% of users
there have bought something online, 8 percentage points lower than the national average
of 45%. Only users in the Midwest (37%) are as skittish of buying things through online
retailers. By comparison, 55% of usersin New England have shopped online.

Getting the news online is not as common an activity in the Upper Midwest as it isin
other parts of the country. Just over haf (53%) of users there have sought news online,
while about 59% of users across the country have done so. Only users in the Mountain
States (51%) and the Pacific Northwest (53%) are less likely to have gotten the news
online. At the other end of the scale, 64% of usersin the Border States have gotten news
on the Web.

When it comes to other popular activities on the Web, users in the Upper Midwest
engage in them at much the same rate as their peers across the country. The Web's most
popular activity, email, has been used by 88% of those online in the Upper Midwest —
nationally, the same proportion has used email. Meanwhile, about 41% of users in the
Upper Midwest use the Internet to look for financia information; about 58% have looked
for information regarding their hedlth on the Web, 41% use the Internet to perform
research at their jobs, 76% have gone online to look for information about their hobby,
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and about 72% have turned to the Web to look for the answer to a question they have.
Nationally, 38% of users have sought financial information online, 56% have looked for
hedlth information, 41% use the Internet for research at their job, 78% of users use the
Web to learn more about their hobby, and about 75% of users across the country have
turned to the Internet to answer a question.

Thosein the Upper Midwest are dightly lesslikely to access the Internet on atypicd day.
On an average day, about 55% of Internet users in the Upper Midwest venture into
cyberspace, dightly under the national average of 57%. This places the region toward the
lower end of the scale and is comparable with the Southeast and the Industrial Midwest,
where a similar 55% of users will log on to the Net on atypica day. In the South, only
51% of users will do so, whereas 60% of users in New England and about 63% of users
in the Pacific Northwest will make use of the Internet on an average day. These two
regionslead the country in daily usage of the Web.

Most users in the region log on from home.

Fully 85% of usersin the Upper Midwest who connect from home on any given day will
log on to the Web using a standard dial-up connection. Thisis about 3 percentage points
higher than the nationa average of 82%. An additional 3% of home users in the Upper
Midwest have a DSL line and about 10% use a cable modem to hook up to the Internet.
Nationaly, about 5% of users access the Internet via a DSL line and 10% have cable
modem access.

The home and the workplace are the two locations where the vast mgjority of Internet
users access the Web. Nationaly, about 86% of users have home access, while 50% of
users have made use of the Internet at their job. In the Upper Midwest, about 84% of
those using the Internet have accessed it from their home while about 51% have done so
from their workplace.

On an average day, 74% of those in the Upper Midwest who log on will do so from
home, arate virtualy equal to the nationa average of 76%. About 44% of those logging
on during a typica day will do so from work. Nationally, about 40% of daily users will
log on from their office.

About 60% of Internet users in the Upper Midwest say they use the Internet at least once
aday, and 36% will go online several times over the course of the day. Nationally, about
63% of userslog on at least once a day, and about 37% do so severa times. The rate of
daily access in the Upper Midwest is one of the lowest in the country, well behind the
Capital region (67%) and the Border States (66%). In the Upper Midwest, an additional
19% of users access the Web about three to five times a week, the largest proportion of
such usersin the country; 10% log on once or twice aweek; and 7% log on less than that.
Nationally, about 16% log on three to five times a week, 12% use the Web once or twice
aweek, and about 6% go online less than that.
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Users in the region spend an average amount of time online.

On a typica day, about 64% of the Internet users from the Upper Midwest who are
online say they spend an hour or less online. Of those, 29% will spend about thirty
minutes or less in cyberspace, while 35% will be online for thirty minutes to an hour.
Nationaly, 62% of users spend an hour or less on the Internet each day, 26% for thirty
minutes or less and 36% for thirty minutes to an hour. Meanwhile, 9% of users in the
Upper Midwest spend one to two hours online, about 14% log on for two to three hours,
4% spend three to four hours online, and 7% are heavy users who spend more than fours
aday online. These proportions are virtually the same in the nationa user population.

Upper Midwest users are unlikely to believe that the Internet has substantially improved
their lives. In March 2000, we asked users several questions about the extent to which the
Internet had helped them improve some aspect of their daily life — shopping, getting
hedlth information, managing their finances, making connections to family and friends,
and learning new things.

Onething that is clear about usersin the Upper Midwest isthat they are unlikely to credit
the Internet with making substantial improvementsin their lives. Other than approving of
how the Internet has helped their connections with their friends and family, usersin the
Upper Midwest do not see much of an improvement in their ability to shop, handle their
finances, find health care information, pursue their hobbies, or even learn new things as
compared with usersin other parts of the country.

As noted earlier, users in the region are less inclined to shop online than their peers
elsawhere in the country, and their opinions regarding the Internet’ s effect on their ability
to do so reflect this. Only 9% of users said the Internet had hel ped their ability to shop “a
lot,” while 21% saw “some” improvement. Nationaly, 15% cited a large improvement,
and an additional 20% credited the Internet with some improvement. Meanwhile, 51% of
users in the Upper Midwest said the Internet had no effect on their shopping ability, 7
percentage points higher than the national average and the largest proportion in any
region of the country. By comparison, 43% of usersin the Capital region said the Internet
had helped their ability to shop either alot or somewhat; 19% saying it had helped alot.

Getting hedlth care information online has become one of the Web's most popular
activities, and 36% of users nationwide say the Internet has improved their ability to get
such information either a lot (16%) or somewhat (20%). Users in the Upper Midwest
aren’'t so sure; only 7% are willing to give the Internet alot of credit, and an additional
18% give the Web some credit. At the same time, 52% of users in the region say the
Internet hasn't helped at dl. The proportion of users who say that is 6 percentage points
higher than the national average and is the largest of any region in the country. Also, the
7% who ascribe a large improvement to the Internet is by far the smallest proportion of
usersto say so in the entire country —the next lowest is the Pacific Northwest, with 12%.
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Most Internet users do not credit the Internet with helping their ability to manage their
finances. This opinion is held by 59%, and only about a quarter say the Web has helped a
lot or somewhat. Usersin the Upper Midwest are more vociferous — 65% say the Internet
hasn't improved their ability to manage their finances, and only 21% of users credit the
Internet with alot of or some improvement.

The ability to learn new things is one of the more popular features of the Internet, and
users across the country agree wholeheartedly — 47% say the Internet has helped their
ability to learn new things a lot, and an additional 32% say the Web has helped
somewhat. Only 10% of users nationwide say they haven't seen much improvement in
this area. Users in the Upper Midwest agree with these sentiments — about 39% say the
Internet has helped their ability to learn new things alot, and an additional 41% credit the
Internet with some improvement. Only 7% of users in the Upper Midwest cite no
improvement, one of the smallest proportions of usersin the country.

Users in the region are the least enthusiastic about using the Internet to
improve their relationships with family and friends.

As spelled out in the Pew Internet Project’s first report, “Tracking Online Life” the
Internet has been a huge boon to those wishing to foster communication with friends and
family members. About 55% of users nationaly say the Internet has helped them
improve connections with family members, and 61% say the Web helped them improve
connections with friends. In the Upper Midwest, 52% of users credit the Internet with
helping their relationships with their friends, and 55% said the same thing about family
members. This somewhat lukewarm endorsement of the Internet’s ability to help improve
relationships with friends is the least enthusiagtic response of any region in the country,
and about 24% said the Internet had had no effect whatsoever. For the most part, Internet
users tend to be more enthusiastic about the Internet when it comes to keeping in touch
with friends rather than families, but the opposite is true among users in the Upper
Midwest. Moreover, 29% of users there said the Internet had not helped their
relationships with family members either.

There was a significant increase in the proportion of adults online in the
Upper Midwest between 2000 and 2001.

The largest change between 2000 and 2001 among Internet users in the Upper Midwest
was the strong growth in the percentage of adult users, from 49% in 2000 to 55% in
2001. Otherwise, there were no significant demographic changes.

In 2001, users in the Upper Midwest were dightly less likely to have engaged in many
Internet activities, partly reflecting the surge of new users to the Web. Users there were
lesslikely to use email, gotten news, sought financial information, done research for their
job, gone online just for fun, or bought a product online. At the same time, however,
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there was a dight up tick in the proportion of users seeking health information on the
Web.

Among usage patterns, most significant was the strong growth in the proportion of users
going online from home. Accordingly, there was dso a significant increase in the
percentage of users accessing the Internet from home on atypical day. At the same time,
there was a decrease in the percentage of users going online from work on an average

day.

Some popular Web sites in the Upper Midwest

The table below lists the top five Web sites in Minneapolis-St. Paul in April 2003. Those
dtes are also the top five in the nation and they do not vary much region-by-region. In
addition, the table highlights severa regional sitesthat are in the top 25 most heavily used
stesin the region during that month. A full listing of the top 25 sitesin the region can be
found in the Spreadshest that is available here:

Some of Minneapolis-St. Paul’s Favorite Web sites

April 2003
Rank Web site Unique visitors

1 Yahoo.com 1,443,010

2 MSN.com 1,381,481

3 Microsoft.com 1,152,352

4 AOL.com 845,128

5 Google.com 800,355

7 State.mn.us 587,236

21 Digitalcity.com 271,081

Source: comScore Media Metrix
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Lower Midwest

lowa, Kansas, Missouri, Nebraska, Oklahoma

Lower Midwesterners rank slightly below the national average in Internet
usage.

Users in the five gates in the region (lowa, Kansas, Missouri, Nebraska, Oklahoma)
stand out for anumber of reasons:

B Lower Midwestern Internet users as a group are more educated than the nationa
average.

B Theregion has the highest proportion of low-household income users of any region
in the country, and the highest proportion of seniors.

B Lower Midwesterners are among the largest consumers of online news. And they are
more likely than anyone e se in the country to surf the Web “just for fun.”

B Like their neighbors in the Upper Midwest (Minnesota, Wisconsin, North Dakota,
and South Dakota), users in the region are somewhat lukewarm in their assessment
of how the Internet hasimproved their lives.

There is a growing gap between Internet use in the region and the rest of
the nation.

In 2002, Internet penetration in the Lower Midwest continued to lag behind the national
penetration rate, and the gap between Internet usage in the Lower Midwest and
nationwide has steadily increased between 2000 and 2001. In 2002, 55% of adultsin the
Lower Midwest had been online, up from 54% in 2001 and 50% in 2000. At the same
time, national Internet usage has grown from 50% of adults in 2000 to 56% in 2001 and
59% in 2002. Also of note is the virtua hdt in growth in Internet penetration in the
region between 2001 and 2002, which can aso be observed in other parts of the country,
like the Mid-Atlantic, the Industrial Midwest, and the Border States.

Almost half of Internet usersin the region have been online for three or more years. The
experience level of Internet users in the Lower Midwest is similar to that of the national
Internet user population. About 46% of users are Web veterans with three or more years
onling; nationaly, about 44% of users are Web veterans. An additional 33% of Web
users in the Midwest have been online for about two or three years, about 16% have
about a year's worth of experience, and 5% are Internet rookies who have been logging
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on to the Web for about six months. In the nation, 34% of users have been online for two
to three years, 15% have logged on for about a year; and 8% have been online for six
months or less. These findings place the Midwest squarely in the middle relative to other
regions of the country. The Midwest lags regions such as the Capital region, where 50%
are Web veterans, and the Pacific Northwest (50%), but is well ahead of less-wired parts
of the country such as the South (36%) and the neighboring Upper Midwest (40%).

Internet users in the Midwest are generally well educated and middle

income.

About 39% have graduated from college or have other advanced degrees; nationdly,
about 36% of Internet users have asimilar level of education. The proportion of college-

Who’s Online in the Lower Midwest

Percentage of each demographic group in the
region who use the Internet

Midwest National
Sex
Male 48% 59%
Female 52 54
Race
White, non-Hispanic 55 59
Black, non-Hispanic 48 42
Hispanic 53 54
Other 57 60
Age
18-24 75 76
25-34 69 72
3544 63 66
45-54 59 61
55-64 41 46
65+ 18 15
Household Income
Under $30,000 41 38
$30,000 - $50,000 63 61
$50,000 - $75,000 75 77
Over $75,000 77 86
Refused to answer 35 42
Education
Less than HS 23 22
HS grad 42 45
Some college 67 70
College grad or more 83 82

Source: Pew Internet & American Life Project 2001 surveys. N=
1290 (Midwesterners). Margin of error is +3%.

Internet Use by Region in the United States

educated users in the Lower Midwest is larger
than the proportion of gmilar users in such
regions as the South (28%) and the Border States
(31%), but smaller than in well-educated regions
of the country such asthe National Capital Region
(41%) and New England (41%). An additiona
27% of Lower Midwest Internet users have had
some college experience, another 28% have a
high schooal diploma, and about 7% never finished
high school. Nationally, about 30% of users went
to college but didn't graduate, about 29% have a
high schoal diploma, and about 6% have less than
a high school education. The 7% of users in the
Lower Midwest who did not finish high school
represents the largest proportion of such usersin
the country. It is more than twice the percentage
of such users in the Upper Midwest (3%). The
Border States also have a high proportion (6%) of
users without high school educations.

Much like their peers in the Upper Midwes,
Lower Midwesterners using the Internet tend to
be in the middlesincome brackets, and the
proportion of users there with large household
incomes is the smallest in the country. The region
also has one of the largest cohorts of users earning
modest household incomes under $30,000. Fully
49% of users in the Midwest earn between
$30,000 and $75,000, with 28% taking home
between $30,000 and $50,000 a year, and another
21% earning between $50,000 and $75,000 per
year. Nationaly, 41% earn between $30,000 and
$75,000, with 22% taking home between $30,000
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and $50,000 a year and 19% earning between $50,000 and $75,000. Meanwhile, only
17% of users in the Lower Midwest earn over $75,000 a year, well under the 23% of
users nationally with similar household incomes, and the smallest cohort of such usersin
the country. At the other end of the scale, 22% of users in the Lower Midwest earn
modest incomes under $30,000 a year, one of the largest groups of such users in the
country, and higher than the 19% of users national Iy.

The user population of the Lower Midwest is predominantly white, but the
region also has a larger share of African-American users compared with
its neighbors.

About 87% of users in the Lower Midwest are white, much higher than the nationa
average of 78%; the only region with a larger proportion of white users is the Upper
Midwest. At the same time, the region has a relatively small minority population when
compared to other parts of the country. About 7% of users in the Lower Midwest are
African-American, dightly lower than the nationa average of 8% but much higher than
the average for usersin neighboring regions. For instance, only 1% of usersin the Upper
Midwest are African-American, and only 1% of users in the Mountain states. African-
Americans in the Lower Midwest are more likely to use the Internet than African-
Americans generaly across ﬁe country. Meanwhile, only 2% of Internet users in the
Lower Midwest are Hispanic ™, less than a quarter the proportion of Hispanic usersin the
national user population (9%). An additional 4% of users in the region come from other
races and ethnicities, just under the nationa average of 5%.

More women than men in the region are online.

Unlike aimogt every other region in the country, the Lower Midwest has a higher
proportion of femade users than mae users. Nationaly, the Internet population is split 50-
50; in the Lower Midwest, however, 52% of users are women and 48% are men. Only
the Mid-Atlantic region (54%) and the Mountain States (53%) have larger proportions of
women users.

The region’s Internet users mirror national patterns for age, except for
the large proportion of seniors.

The Lower Midwest Internet population is rather evenly distributed across dl the age
groups, and is quite Similar in age breakdown to the nationa Internet population. In the
region, about 19% of users are young adults between 18 and 24, 20% are aged between
25 and 34, about 23% are between 35 and 44. An additiona 23% are between 45 and 54,
and about 15% of users are aged 55 and older. Nationaly, about 17% of users are

18 139% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

19 Hispanics are self-identified and speak English. Hispanics referred to in this report were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who gpesk English tend to skew higher in terms of
Internet use.
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between 18 and 24, and 23% are between 25 and 34. About 26% are between 35 and 44,
an additiona 20% are between 45 and 54, and about 14% are over the age of 55. Of note
isthat 5% of usersin the Lower Midwest are seniors aged 65 and older, one of the largest
proportions of seniors online in the country (nationally, about 4% of those 65 and older
are logging onto the Web). The proportion of senior users in the Midwest is about twice
that in Mid-Atlantic region, the Capital Region, and the South (al 3%).

In the Lower Midwest, about 65% of Internet users are employed full time, a dightly
larger proportion than in the national Internet population, where about 64% have full-
time jobs. Meanwhile, 16% of the region’s users are employed part time — again, dightly
higher than the national average, whichis 14%.

Lower Midwesterners do have some clear likes and dislikes compared
with users elsewhere.

For the most part, Lower Midwesterners who log on to the Internet enjoy the same online
activities such as email or looking for health information as their peers in other parts of
the country. However, gathering news online is a favorite activity in the Lower Midwes,
something that 65% of Web users have done a one time or another. Nationdly, about
60% of users have done this, and the proportion of Lower Midwestern Internet news
consumers is one of the largest in the country. Other regions with high levels of online
news usage are the Mid-Atlantic (61%), the Nationa Capital region (62%), the Border
States (64%) and the South (63%). Interestingly, looking for news online in the Lower
Midwest ranks much higher than in the neighboring Upper Midwest, where only 53% of
Internet users have done this.

Going online just for funis also very popular in the Lower Midwest — some 70% of users
there have logged on just to pass the time, compared with 61% of users nationally. The
Lower Midwest leads dl regions of the country in this. By comparison, only about half
(49%) of usersin the Pecific Northwest claim to have gone online just for fun, and only
about 53% of users in the Mountain states. Only about 55% of users in the neighboring
Upper Midwest have surfed the Internet for no particular reason.

One online activity that usersin the Lower Midwest are wary of is online shopping. Only
about 37% of users there have bought something online, the smallest proportion of any
region in the country. Nationally, about 45% of Internet users have bought something
through a Web ste. Users in the Upper Midwest (37%) are equaly as wary of online
shopping as Lower Midwesterners are; in contrast, 55% of users in New England have
bought something through the Internet.

Lower Midwesterners are aso rlatively wary about seeking financial information viathe
Internet. Only 31% of users there have done so, in contrast to the 38% of users who have
done so nationally. Once again, the Lower Midwest has one of the lowest rates of Internet
usefor this purpose of any region in the country.
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As for other popular activities on the Internet, Lower Midwestern users enjoy them at
much the same rates as their peers. Emalil is by far the Web's most popular online
activity, and 89% of usersin the region use it. Meanwhile, about 59% have sought hedth
information online, 42% have done online research for their job, 77% have sought
information about their hobbies on the Internet, and about 78% have turned to the Web to
answer a question. Nationaly, about 88% of users have sent or received email, 56% have
sought hedlth information, 41% have done online job research, 78% have sought
information about a habby, and 75% have turned to the Internet to answer a question.

Users in the region are slightly more likely to log on during an average
day.

On atypica day, about 58% of Internet users in the Lower Midwest will log on to the
Web. Thisrate is dightly higher than the national average of 57%. Compared with other
regions, this rate of daily access is somewhat high and approaches rates in such highly
wired regions as the National Capital region (59%) and New England (60%). The region
with the highest daily access is the Pacific Northwest, where 63% of users log on to the
Web on atypicd day. The lowest isthe South (51%).

There is high use of high-speed cable modems at home.

In the Lower Midwest, a surprisingly large proportion of home-based Internet users
(12%) access the Internet via high-speed cable modems. This puts the region second
behind New England (16%) and tied with the Mid-Atlantic (12%) in this category;
nationally, about 10% of users have access to cable modems. About 80% of home
Internet usersin the Midwest log on to the Net via a standard dial-up connection, and 4%
have accessto aDSL line. Nationally, about 82% of users use a dial-up connection, and
about 5% usea DSL connection.

But Lower Midwesterners are the least likely to log on from home.

When going online, users generdly do so from either the home or the workplace. In the
Lower Midwest, about 82% of users have home access, while 51% have gone online
from work. The rate of home accessiswell below the national average of 86% and gives
the Lower Midwest the lowest rate of home access of any region in the country. To
illustrate how far behind the region is in home access to the Internet, the region with the
next lowest rate of home access is the South, with 83%. However, the proportion of
Internet users in the Lower Midwest using the Internet while at work is on par with the
national average of 50%.

On an average day, 73% of those Lower Midwestern Internet users who go online will
access the Web from home; nationally, about 76% of users will do so. This daily rate of
home access, like the overall home access rate mentioned above, places the region near
the bottom. The only region with a lower rate of daily home access is the Nationa
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Capital region, where 71% of users will log on from the home. By comparison, 84% of
home users in the Pacific Northwest will use the Internet from home on a typica day.
About 39% of Lower Midwesterners logging on during a typicd day will access the
Internet at work, just under the national average of 40%.

About 62% of Lower Midwestern Internet users say they log on to the Web at least once
aday, and 36% use the Internet several times a day. These proportions are just about the
same as for the national Internet population. The Nationa Capital region has the highest
daily usage; 67% of users there report logging on at least once a week, and 45% log on
several times a day. In the region with the lowest rate of daily usage, the South, about
60% of userslog on at least once a day, and 34% go online more than once. At the same
time, 17% of users in the Lower Midwest use the Internet three to five times a week,
about 12% go online once or twice aweek, and 6% log on less than once aweek.

On an average day, about 61% of Americans who are using the Internet will spend an
hour or less online — 26% will log on for thirty minutes or less, while 36% will stay for
thirty minutes to an hour. In the Lower Midwest, 63% of userswill usethe Internet for an
hour or less; 27% will spend thirty minutes or less, while 34% will spend thirty minutes
to an hour online. Meanwhile, 7% of Lower Midwestern users will spend about an hour
to two hours online on an average day, about 14% will spend two to three hours online,
7% are online for three to fours a day, and about 10% are heavy Web users who spend
more than four hours a day online. These proportions are virtualy the same as for the
national user population.

Lower Midwesterners are lukewarm about the impact of the Internet on their lives. In
March 2000, users were asked severd questions about the extent to which the Internet
had helped them improve some aspect of their daily life — shopping, getting hedlth
information, managing their finances, connecting with family and friends, and learning
new things.

Like their neighbors in the Upper Midwest, Lower Midwesterners are relatively muted in
their appraisd of the Internet’s effect on their day-to-day lives. While they share the
common enthusiasm for the Internet’s ability to improve their communication with
friends and family, users in the Lower Midwest are ambivaent about how it has helped
them with other activities. However, users in the region are pretty enthusiastic about the
Internet’ s ability to help them to learn new things.

About 55% of users nationwide say the Internet has had an impact on their relationships
with members of their family, and 61% say the Web has had a positive impact on their
relationships with friends (“alot” or “some”’). As for Lower Midwesterners, about 58%
say that the Internet has had an impact on their relationships with family members, while
60% say the same thing about their friends. At the same time, a quarter of Lower
Midwestern users say the Internet has had no effect on their relationships with their
family, and 20% say the same thing about relationships with friends. However, both these
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proportions are smaller than for the national user population, 29% of whom saw no effect
with family and 22% of whom saw none with friends.

The Internet is arich resource for information, and nationaly, 79% of users agree that it
has had an impact on their ability to learn new things. Only 10% say the Internet has not
affected their ability in any way. Users in the Lower Midwest are just as enthusiagtic
about the ability of the Internet to help them learn new things — 78% say it has had an
impact, and only 12% see no impact whatsoever. In fact, 49% say the Internet has had a
large impact on their ahility to learn new things, one of the largest groups of any regionin
the country. Only the Southeast (51%), the Nationa Capital region (52%) and the Border
Sates (57%) were more enthusiagtic.

When it comes to shopping, however, users in the Lower Midwest are not very
enthusiastic about the Internet’s ability to help them. Only 7% of users there credit the
Internet with having a big impact, and an additional 26% credit the Internet with having
some impact. Fully 48% of users in the region say the Internet has done nothing to
improve their ability to shop; only the Upper Midwest (51%) is more skeptica.
Nationaly, 34% of users credit the Internet with having some impact on their shopping
(15% saw a large impact), while 44% said the Internet had done nothing for their
shopping ability.

Getting health information online is one of the Web's more popular activities, as well as
one of its mogt important. Fully 36% of users nationwide say the Internet has had an
impact on their ability to get health care information, and 16% give the Web a lot of
credit. While 34% of usersin the Lower Midwest say the Internet has hel ped them search
for health information, 52% say the Internet has had no effect whatsoever. The Upper
Midwest (52%) is equaly dismissive of the Internet’s ability to help with getting heath
information, and the two regions lead the country in this skepticism.

Nationwide, the Internet gets little credit for helping people manage their finances;, 59%
of users fed it has had no impact whatsoever. Only 27% fed it has made any impact in
this area, and just 12% credit the Internet with a large impact. In the Lower Midwest,
62% of Internet users fed the Internet has done nothing to help them manage their
finances, and only 21% note any impact (11% credit the Internet with helping them alot).

There was significant growth in the proportion of adults using the
Internet in the region between 2000 and 2001.

As mentioned, the most significant change was the solid growth in the percentage of
adults in the Lower Midwest using the Internet, from just under 50% in 2000 to 54% in
2001. Demographicdly, there were dight increases in the proportion of African-
Americans in the Lower Midwestern Internet user population and in the proportion of
users aged 45 and 54. There was dso a solid increase in the proportion of college-
educated users.
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Between 2000 and 2001, some online activities attracted more Lower Midwesterners and
some activities were less favored. They were more likely to have sought news online, to
have looked for hedth information, and to have turned to the Internet to answer a
guestion in 2001 than they were in 2000. At the same time, they became lesslikely to use
email, do job research on the Internet, or buy a product online. And they were alot less
likely to have sought financial information on the Web.

Usage patterns in the Lower Midwest remained stable between 2000 and 2001. There
were solid increasesin the percentages of userslogging on to the Net from both the home
and from the workplace, with a dightly larger increase at home. However, there was a
dight decrease in the proportion of home users who logged on from home on an average

day.

Some popular Web sites in the Lower Midwest

The table below lists the top five Web sitesin St. Louis in April 2003. Those Sites are
aso the top five in the nation and they do not vary much region-by-region. In addition,
the table highlights severa regiond sites that are in the top 25 most heavily used sitesin
the region during that month. A full listing of the top 25 sites in the region can be found

in the Spreadshest that is available here:
Some of St. Louis’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 1,103,098
2 MSN.com 925,473
3 Microsoft.com 784,630
4 AOL.com 743,280
5 Ebay.com 516,248
13 State.mo.us 240,092
14 Digitalcity.com 238,369

Source: comScore Media Metrix.
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Border States

Arizona, New Mexico, Texas

The Border States make up one of the more highly wired regions of the
country.

Internet users in these three states (Texas, New Mexico, Arizona) adso stand out for a
number of reasons.

B The Border States have one of the largest concentrations of Hispanic users in the
country.

B Border States Internet users tend to have less education and lower household
incomes than the national average.

B Usersinthe Southwest are among the most likely to have gotten news online.

B Border States users are dso more likely to use the Internet for job research than users
in other parts of the country.

B Southwestern users tend to be very enthusiastic about the positive effects of the
Internet on different agpects of their lives.

Growth in the proportion of adults using the Internet has leveled off in the Border States.
As in some other regions (the Mid-Atlantic, the Industria Midwest) growth in Internet
usage among adults in the Border States leveled off between 2001 and 2002. In 2002,
60% of adults in the region reported they were Internet users, which is only one
percentage point higher than the access rate in 2001. By comparison, national Internet
penetration stood at 59% in 2002 and 56% in 2001. In 2000, 53% of adults in the
Southwest had used the Internet, higher than the 50% of adults nationdly. While the
Border States region has traditionally been more highly wired than other regions of the
country, the dowdown in growth is notable.

Internet users in this region have average levels of online experience, but
their income and education levels are lower.

The experience level of Internet users in the Border States is about the same as the
national average. In 2001, about 45% of users in the Southwest were Internet veterans
with three or more years of online experience. This is virtually the same as the national
average of 44%. About 33% of usersin the Border States region have been online for two
to three years, 13% have about a year's worth of experience, and about 8% are Internet
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rookies with six months or less of Web time. These proportions are virtualy the same as
the averages for the nation as a whole, where 34% of users have been online for two to
three years, 15% have been online for a year, and 8% are new to the Internet. Relative to
other regions of the country, the Border States are squarely in the middle when it comes

Who’s Online in the Border States
Percentage of each demographic group in the

region who use the Internet

2?;?; National
Sex
Male 61% 59%
Female 56 54
Race
White, non-Hispanic 63 59
Black, non-Hispanic 48 42
Hispanic 51 54
Other 54 60
Age
18-24 72 76
25-34 70 72
3544 62 66
45-54 66 61
55-64 48 46
65+ 16 15
Household income
Under $30,000 42 38
$30,000 - $50,000 64 61
$50,000 - $75,000 80 77
Over $75,000 88 86
Refused to answer 46 42
Education
Less than HS 24 22
HS grad 49 45
Some college 74 70
College grad or more 79 82

Source: Pew Internet & American Life Project 2001 Surveys. N=

1714 (Border States respondents). Margin of error is +3%.

to online experience. The Nationa Capital region
(50%) and the Pacific Northwest (50%)

have higher proportions of veteran users, but the
Border States are well ahead of the South (where
36% are Web vets) and the Upper Midwest
(40%).

The household income and education levels of
Web users in the Border States are below the
national averages. About 31% of users in the
Southwest possess college diplomas or other
advanced degrees. This is about 5 percentage
points less than the nationd average of 36%. The
proportion of college-educated usersis the second
lowest in the country after the South, where only
28% of users ae smilaly educated. By
comparison, about 41% of Internet users in New
England are college graduates. About a third
(34%) of users in the Southwest have had some
college experience, dightly higher than the
national average of 30%; about 29% of Border
States users have high-school diplomas, and about
6% have less than a high-school education. These
proportions are exactly the same nationaly - 29%
of users nationwide have a high-school education,
and 6% possess |ess than a high-school education.

Compared with other regions of the country, the
proportion of users with less than a high-school
education in the Southwest is one of the largest.
The lower level of education among users in the
Border Statesis, among other things, explained by
the relative youthfulness of the user population.

Household income distribution among Internet usersin the Border States is concentrated
at the extremes — the region has alarge proportion of wealthy users, aswell as having the
largest proportion of users earning modest household incomes. Weslthy users earning
over $75,000 a year congtitute 24% of the Southwestern user population, while 23% of
users there earn less than $30,000. The proportion of wedlthy users in the Southwest is
dightly larger than the national average of 23%. At the same time, the proportion of low-
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income users in the Southwest is the largest in the country, and is greater than the
national average of 19%. Meanwhile, another 23% of users in the Southwest earn
between $30,000 and $50,000 a year, while another 16% earn between $50,000 and
$75,000. Nationwide, 22% and 19% of users earn those amounts, respectively.@

There is a large proportion of Hispanic Internet users here.

The Border States are tied with Cdiforniafor having the largest proportion of HispanicEI

usersin the country at 21%, more than twice the national average of 9%. The region with
the next highest proportion of Hispanic Web users is the Southeast (which includes
Florida), where 14% of users identify themselves as Hispanics. Clearly, this datitic is
influenced by the great numbers of Hispanics who live in the Border dtate region.
Meanwhile, 67% of the users in the Southwest are whites, amost 11 percentage points
lower than the nationa rate of 78%--the second lowest proportion of white users
anywhere in the country. (Caifornia has the smallest proportion of white users, about
62%). African-Americans make up about 9% of the Southwestern Internet population,
just a touch higher than the nationa average (8%). An additional 4% of the user
population is made up of other races and ethnicities.

The user population is slightly more female and slightly younger than
elsewhere.

In terms of gender, the user population in the Border States has dightly more females
than males — females make up about 52% of users. Nationdly, the ratio is 50-50. The
Border States are one a few regions of the country with a larger proportion of women
than men — the Mid-Atlantic region (54% women), the Industrial Midwest (51%), the
Midwest (52%), and the Mountain region (53%) al have more women users.

The user population of the Border States is dightly younger than the nationa user
population. In the region, about 19% of users are young adults between 18 and 24, and
26% are between 25 and 34. Nationally, 17% of users are between 18 and 24, and 23%
are between 25 and 34. The proportion of usersin the 18-to-24 age bracket is one of the
largest in the country, behind only Cdifornia (20%). At the same time, the proportion of
users in the 25-t0-34 age bracket is the largest of any region in the country. Meanwhile,
25% of users in the Border States are between 35 and 44, 18% are aged between 45 and
54, and about 12% are over 55. Nationaly, 26% of users are between 35 and 44, 20% are
between 45 and 54, and about 14% are over 55.

2 14% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

2L Higpanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who spesk English tend to skew higher in terms of
Internet use.
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About 64% of users in the Border States are employed full time, equa to the national
average of 64%. And 13% have part-time jobs—the nationa averageis 14%.

Users in the Border States have some distinct preferences when they use
the Internet.

Internet usersin the Border States region enjoy the Web' s most popular activities at much
the same rate astheir peers, whether they are getting news or logging on just for fun.

Fully 64% of users in the region have gone online to get news, the highest rate of any
region in the country and a figure over the nationa average of 59%. By comparison,
Southerners (63%) are almost as enthusiastic about online news, while only 53% of users
in the Pacific Northwest have turned to the Internet for news.

Another Web activity that the region’s userslike is surfing online -- “just for fun.” About
64% of Web users in the Border States have done this, compared with about 61% of
users nationwide. This proportion is one of the largest in the country, behind 70% of
usersin the Midwest and 67% of usersin the South. By contrast, only 49% of usersin the
Pacific Northwest claim to have gone online for no real reason.

Using the Web at work for research purposes is one online activity that is more popular in
this region than in other parts of the country. In the Border States, about 44% of users
have done this — nationally, about 41% have done so. The proportion of users in the
Border States is the second largest in the country, behind only New England (45%). In
contrast, only 38% of users in the Pacific Northwest and only 39% of users in the Mid-
Atlantic have done job research online.

Asfor other popular Internet activities, usersin the Border States engage in them at much
the same rate as their peers around the country. Email is by far the Web’s most popular
activity, and fully 88% of users nationwide have sent or received an email. In this region,
too, 88% of users have email accounts. Thereislittle variation among the regions when it
comes to email usage; users vary from 91% in the Mountain states and Pacific Northwest
to 87% in the South.

Meanwhile, 39% of users in the region have gone online to seek financia information;
54% use the Web to find health information; 76% use the Internet to help pursue their
hobbies; 46% have bought a product from an Web site; and 78% of users say they turn to
the Internet when they needed to find the answer to a question. The national averages are
about 38% for seeking financial information, 56% for looking up health care information,
78% for looking for information about a hobby, 45% for buying anything through the
Internet, and about 75% for using the Internet to answer a question.
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There are some interesting regional variations in Internet use in the
Border States.

While well behind such well-connected regions as California (53%) and New England
(55%) when it comes to online shopping, users in the Border States (46%) appear to be
more comfortable with it than usersin other parts of the country. For instance, only 37%
of usersin the Lower Midwest have bought something online, aong with only 37% of
users in the Upper Midwest. In fact, users in the Border States appear somewhat more
comfortable with online shopping than their peers in the highly connected Pecific
Northwest, where 41% of users have bought something through aWeb site.

Other interesting variations:

B Southern users (61%) are more likely to go online for hedlth information than users
in the Border States (54%), who at the same time are more likely to have done so
than usersin the Pacific Northwest (49%).

B Border States users (64%) are much more likely to have gotten news online than
users in such highly connected regions as California (54%), New England (58%),
and the Pacific Northwest (53%).

B Cdifornians (83%) and New Englanders (81%) are much more likely to use the Web
for their hobbies than are usersin the Border States (76%).

Users in the Border States mirror national trends in their use of the
Internet.

On an average day, about 58% of users in the Border States log on to the Internt,
virtualy the same as the nationa average of 57%. The region is squarely in the middle
when compared with other regions of the country. At the high end, 63% of usersin the
Pacific Northwest log on an average day; at the low end, only 51% of Southern users do
s0. The rate of daily usage in the Border States is the same as in California (58%), the
Midwest (58%), the Nationa Capital Region (59%), and the Mountain States (57%).

When Internet users|log on to the Web, they usudly do so from either their home or their
workplace. Nationaly, 86% of Internet users have gone online from their home, and
about 50% of users have done so from their workplace. In the Border States, users are
just as likely to go online from home (85%) and dightly more likely to have done so at
the office (52%). The rate of home access in the region places it in the lower half of al
the regions in the country — while well ahead of the Lower Midwest, where home access
stands at 82% of users, the region iswell behind the Mountain region (90%). This rate of
work access in the Border States is much higher than the region with the lowest rate of
work access, the Pacific Northwest —only 46% of usersthere use the Web at work.

Some 77% of usersin the Border States who go online on an average day connect to the
Web from home. Nationally, about 77% of users report the same rate of Internet use.
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Meanwhile, the daily rate of home usage in the Border States is well behind the 84% of
daily usersin the Pacific Northwest who log on from home.

Of those who log on during an average day, 39% of usersin the region will use the Web
at work; nationaly, about 40% of such users will do the same thing. While the rate of
work access among daily usersis one of the highest in the country, the rate of those who
log on daily at work is average when compared with other regions. For instance, 52% of
those who use the Internet at work in the National Capital region log on daily from their
jobs, along with 44% in New England. Only the 34% of those with work access in the
Pacific Northwest and the 37% of those with such access in California are less likdly to
log on to the Web from work than are their peersin the Border States.

When usersin the Border States go online, two thirds of them will log at least once a day.
About 40% say they log on severa times a day, well above the national average of 37%.
In fact, this proportion is exceeded only by users in the National Capital Region (45%),
and is larger than those in such highly wired regions with experienced users as New
England (38%), the Mountain states (35%), and the Pacific Northwest (38%). About 27%
of usersin the Border States will go online about once a day, 12% will use the Internet
three to five times a week, 13% will log on once or twice a week, and about 5% use the
Web less often than that. Nationally, 26% of users log on about once a day, 16% will use
the Internet three to five times a week, about 12% will go online once or twice a week,
and about 6% will use the Web even less often.

The region has the largest number of people who are online for more
than four hours a day.

Of those users in the Border States who go online on any given day, 61% will spend
about an hour or less online, with about 24% using the Internet for thirty minutes or less,
and about 37% logging on for thirty minutes to an hour. Nationwide, 62% of users will
spend an hour or less online on atypical day, with 26% staying on for thirty minutes or
less and 36% spending thirty minutes to an hour. Among the heavy daily users in the
region, 7% spend about an hour to two hours online, 14% spend two to three hours on the
Web, about 4% stay online for three to four hours, and another 13% will spend four or
more hours online. In comparison, 8% of users nationally spend an hour to two hours on
the Web, 12% are online for two to three hours a day, about 5% use the Internet for three
to four hours, and about 11% are online for four or more hours a day. Interestingly, the
13% of usersin the Border States who spend four or more hours online on atypical day
isamong the largest groups of such usersin the entire country.

When users in the Southwest connect to the Internet from home, 84% of them use a
standard dia-up connection, compared with 82% of users nationaly. About 5% of
Border State users have a DSL line at home, and 8% have cable modem connections.
Nationally, 5% of users have DSL, and about 10% use cable modems when logging onto
the Internet.
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Border States users are highly enthusiastic about the Internet’s impact
on their lives, particularly their ability to learn new things.

In the spring of 2000, the Pew Internet & American Life Project asked respondents how
the Internet had affected different facets of their lives. Respondents were asked to assess
the impact of the Internet on their ability to shop, their ability to get information about
hedlth care, their ability to manage their finances, and their ability to learn new things.
They were dso asked to assess the impact of the Web on the their hobbies and on their
connections with friends and members of their family.

Usars in the Border States are the most enthusiastic about the Internet’ s impact on their
ability to learn new things. Fully 57% of usersin the region said they had seen “alot” of
improvement in their ability to learn new things because of the Web. This is 10
percentage points higher than the proportion of users nationaly who said the same thing.
Another 26% of users in the region said they had seen “some’ improvement. This
enthusiasm contrasts vividly with that of usersin the Upper Midwest, where only 39%
said the Internet had had alarge impact.

It appears that those in the region who are using the Web to help them pursue their
hobhies are seeing a significant impact. Fully 32% said the Internet had improved their
ability to pursue their hobby “alot,” while an additional 27% said the Internet had had
“some”’ impact. Nationally, only about 22% of users were willing to grant the Internet a
lot of credit, and an additional 29% said they had seen some improvement. Only usersin
the Pecific Northwest were more enthusiastic about the Internet’s effect on their hobbies
— 35% credited the Internet with “a lot” of improvement, while 20% saw “some’
improvement. In contrast to this enthusiasm, only 16% of users in the Lower Midwest
and the Upper Midwest were willing to give the Internet “alot” of credit for improving
their ability to pursue their hobbies.

The ability to maintain and improve relationships with friends and family members via
email and other Internet tools is a benefit often cited by Internet users. In the Border
States, users are more likely to give the Internet credit for thisthan their peers nationwide.
About 57% of users there credit the Internet with having improved their relationships
(either alot or some) with members of their family, and 70% give the Internet the same
credit with respect to relationships with their friends. Nationally, 55% of users say their
relationships with family have improved a lot or somewhat; about 61% say the same
thing about their relationships with friends. Clearly, users in the Border States are more
enthusiagtic about the Internet’ s effect on their relationships, especialy with their friends.
In fact, usersin this region are more enthusiastic about this impact than users anywhere
elsein the country.

When it comes to the Internet’s effect on improving their ability to shop, users in the
Border States are dightly more willing to credit the Internet than their peers. While 19%
give the Internet a lot of credit, only 15% of users nationaly say the same thing. At the
same time, 20% of usersin both the Border States and nationally give the Internet some
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credit. The 19% of usersin the region who give the Internet alot of credit in thisareaare
among the country’s most enthusiagtic, behind only the 25% of users in the Pacific
Northwest who say the same thing.

Searching for health care information online is one of the Web's most popular activities,
and the Internet has received a lot of credit for making it easier for users to find relevant
information. Usersin the Border States agree with this. About 38% of users here say the
Internet has had some impact, either alot or somewhat, on their ability to get hedlth care
information. Nationally, 36% of users give the Internet the same amount of credit. In the
Southwest, 20% say the Internet has improved their ability “alot,” the largest proportion
of users to say s0 in the entire country. However, 46% of users in the region say the
Internet has had no impact on their ability to get hedlth care information, the same as the
national average.

Border States users share a nationwide feding that the Internet has had not much impact
on their ability to manage their finances. About 59% of users in the region give the
Internet no credit in this regard, the same proportion as users nationaly. However, some
users are much more enthusiastic. About 31% of users in the Border States do give the
Internet credit in helping them with their finances, the largest proportion anywherein the
country. Nationally, 27% say the Internet has helped them manage their finances.

There were a few changes of note in the demographic makeup of the
Border States user population, as well as in Internet usage patterns
between 2000 and 2001.

In terms of demographics, there was a dight up tick in the proportion of African-
American users between 2000 and 2001. Usage patterns remained the same, with a few
exceptions. There was a strong increase in the proportion of users logging on a home,
combined with a much smaller increase in the percentage of users using the Internet at
work. At the same time, there was a significant decrease in the proportion of those who
access the Web from work who log on to the Web on atypicd day.

There were aso some dight changes in the percentages of Border States users engaging
in certain online activities. The proportion of users seeking financia information as well
as those performing research online for their job fell.

Some popular Web sites in the Border States

The tables below lig the top five Web sites in Dallas-Fort Worth, Houston, and Phoenix

in April 2003. Those dtes are aso the top five in the nation and they do not vary much

region-by-region. In addition, the table highlights severa regiond sitesthat are in the top

25 mogt heavily used stes in the region during that month. A full listing of the top 25

dtes in the region can be found in the spreadsheet that is avalable here
ttp://www.pewinternet.org/rel release asp?d=66
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Some of Dallas-Fort Worth’s Favorite Web sites

April 2003
Rank Web site Unique visitors
1 Yahoo.com 2,117,450
2 MSN.com 1,776,268
3 Microsoft.com 1,482,091
4 AOL.com 1,429,428
5 Google.com 989,824
9 State.tx.us 645,039
12 Digitalcity.com 494,354

Source: comScore Media Metrix.

Some of Houston’s Favorite Web sites

April 2003
Rank Web site Unique visitors
1 Yahoo.com 1,783,131
2 MSN.com 1,441,026
3 Microsoft.com 1,260,816
4 AOL.com 1,194,193
5 Google.com 862,173
7 State.tx.us 641,810
13 Digitalcity.com 380,657
18 Chron.com 351,154

Source: comScore Media Metrix.

Some of Phoenix’s Favorite Web sites

April 2003
Rank Web site Unique visitors
1 Yahoo.com 1,393,651
2 MSN.com 1,339,516
3 Microsoft.com 1,124,100
4 AOL.com 1,014,224
5 Google.com 753,950
10 State.az.us 425,231
13 Azcentral.com 359,293
16 Digitalcity.com 317,716

Source: comScore Media Metrix.
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Mountain States

Colorado, Idaho, Montana, Nevada, Utah, Wyoming

The Mountain States area is one of the most highly wired regions of the
country.

By 2002, the Mountain States region had become one of the mogt highly wired in the
entire country. Fully 64% of adults eighteen and over were Internet users. The only
regions with a higher proportion of users are the Pacific Northwest, California, and New
England, with 68%, 65%, and 66% of adults online respectively. At 64%, the rate of
access in the Mountain States is 5 percentage points higher than the national average of
59%. This rate of access is aso the result of strong growth in the size of the cohort of
Internet users in the Rockies, up from 61% in 2001 and 56% of adults in 2000. Internet
usersin the six states of this region a so share several distinctions:

B They make up one of the most experienced user populationsin the country.

The proportion of women Internet users is one of the highest in the country; the
proportion of African-American usersisthelowest.

B Except for email, usersin the Mountain States engage in many of the Internet’s most
popular activities at alower rate than their peers nationwide.

B The Mountain States have the highest rate of home access to the Internet of any
region in the country.

Mountain States Internet users are a lot like other American users, except they have
dightly more experience online. The Mountain States are home to some of the nation’s
most veteran users; fully 47% of those online in the Rockies have been using the Internet
for three or more years. While this proportion is only dightly higher than nationa
average of 44%, only the Capital region, California, and the Pacific Northwest have
larger proportions of veteran users. Meanwhile, 32% of users in the Rockies have been
onlinefor two to three years, which is just under the national average (34%). At the same
time, 20% of users in the Rockies are relatively new to the Internet: About 13% have
about a year's worth of online experience, and about 7% are Web rookies with six
months or less online. Nationally, the proportions are much the same: 8% are Internet
rookies, and 15% of users have been online for about 12 months.
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There are fewer wealthy Internet users in the Mountain States than

elsewhere in the country.

In terms of household income and education, Internet users in the Rocky Mountain States
tend to mirror their peers across the nation. About 35% of users in the region possess
college degrees, which is just under the national average (36%). Likewise, 32% have had
some college experience, about 28% are high school graduates, and 5% have less than a
high school education. These proportions are virtualy the same as the national averages,
which show 30% of users with some college experience, 29% with a high schoal
diploma, and about 6% without a high school education. Of note is the relatively low
proportion of college graduates; only the South (28%) and the Border States (31%) have
smaller proportions of college-educated users. At 35%, the Rockies are well behind New

Who'’s Online in the Mountain States
Percentage of each demographic group in the

region who use the Internet
Mountain

States National
Sex
Male 60% 59%
Female 62 54
Race
White, non-Hispanic 62 59
Black, non-Hispanic 33 42
Hispanic 63 54
Other 70 60
Age
18-24 79 76
25-34 67 72
3544 70 66
45-54 59 61
55-64 64 46
65+ 19 15
Household income
Under $30,000 39 38
$30,000 - $50,000 62 61
$50,000 - $75,000 84 77
Over $75,000 88 86
Refused to answer 55 42
Education
Less than HS 31 22
HS grad 50 45
Some college 66 70
College grad or more 83 82

Source: Pew Internet & American Life Project 2001 surveys.

N=788 (Mountain states respondents). Margin of error is +4%.

Internet Use by Region in the United States

England (41%) and the Capitad Region (41%).
Looked at another way, those Mountain state
residents with less education (those without high
school diplomas and those who have graduated
from high school) are more likely to have used the
Internet  than similarly educated people
nationwide. Almogst a third (31%) of Rocky
Mountain residents without a high school diploma
have used the Internet, compared with 22% of
such people nationaly. There is aso a five-
percentage point gap among high school
graduates.

In terms of household income, Internet users in
the Mountain states tend to be concentrated in the
middle brackets. In fact, the Mountain states have
the smallest proportion of wedthy users (those
who live in households earning more than
$75,000 per year) of any region in the country. At
the same time, there are dso an equally modest
percentage of low-income users. However, about
50% of users in the Rockies are concentrated in
the middle-income brackets — 27% earn between
$30,000 and $50,000 per year, and another 24%
live in households earning between $50,000 and
$75,000 a year. By comparison, 41% of users
nationwide are found in the middle-income
brackets (22% earn between thirty and fifty
thousand, and 19% earn between fifty and seventy
five thousand a year). The proportion of usersin
the Rockies living in households earning between
$50,000 and $75,000 a year is the largest in the
country. At the same time, 18% of users in the
Mountain states earn modest incomes under
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$30,000 a year, just under the 19% of users nationally who earn the same amount. At the
other end of the scale, only about 18% of users in the Rockies are high wage earners of
$75,000 or more. Thisis the smdlest proportion of such usersin the country and is well
under the percentage of smilar users nationaly (23%) Bl

A large proportion of the users in the region are white.

The Mountain States have one of the larger proportions of white usersin the country, as
well as the smallest proportion of African-American users. About 85% of usersin the
Rockies are white, about 7 percentage points higher than the nationa average of 78%.
The Upper Midwest has the largest proportion of white users (93%), while California has
the smallest (62%). Only 1% of users in the Mountain States are African-American,
miniscule compared to the nationd average of 8%. Regions such as the Upper Midwest
(1%), and New England (1%) have similarly tiny proportions of black users. The
Nationa Capital region (17%) has the largest proportion. Meanwhile, 9% of usersin the
Mountain States are Hispanic™; equaling the nationa average of 9%; 5% of users are of
other races and ethnicities. Hispanics in the Rocky Mountain states are aso more likely
to use the Internet than Hispanics across the country. Some 63% of Higpanics in the
Mountain States have gone online, making them, in relative terms, the most wired ethnic
group in the region. On the flip Sde, African-Americansin the region are less likdly than
the national average to use the Internet. Only about at third (33%) of African-Americans
in the Rockies have gone online, compared with about 42% of African-Americans
nationaly.

More Internet users in the region are female than male.

The user population of the Mountain States includes more women than men. About 53%
of Internet users in the region are women, the second largest proportion in the country
(the leader is the Mid-Atlantic region, with 54%). Nationdly, the ratio is 50-50. Women
in the Rockies are also more likely to use the Web than other women across the country,
as wedl as more likely than their male counterparts in the Mountain states. Some 62% of
women are online in the Rockies, compared with 54% of women nationaly. At the same
time, 60% of men usethe Internet in the Mountain states.

The age breakdown of Web users in the Mountain States is similar to that
of the national user population.

In this region, 20% of users are between 18 and 24, 19% are between 25 and 34, about
25% are aged 35 to 44, about 19% are between 45 and 54, and 17% are over 55

22 16% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer thisquestion.

2 Hisgpanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who spesk English tend to skew higher in terms of
Internet use.
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(including 5% who are seniors over 65). Of note is that the proportion of young adult
users between 18 and 24 in the Mountain States is among the largest in the country.
While dightly larger than the national average of 17%, the proportion of such young
users in the region is tied with Cdifornia (20%) for the lead. Also notable is the rather
large proportion (17%) of users over 55 in the Mountain States. Nationally, 14% of users
are that age, but only the Pacific Northwest (18%) has a larger proportion than the
Mountain States. The proportions of users in the middle age brackets in the Rockies are
similar to the averages; nationally, 23% are between 25 and 34, 26% are aged 35 to 44,
and 20% are between 45 and 54.

In terms of employment, about 60% of users in the Mountain States work full time and
14% have part-time jobs. Nationaly, 64% of users are employed full time and 14% part
time. The proportion of users with full-time jobs is among the lowest in the country,
perhaps reflecting the preponderance of younger adults and seniors in the user
population.

Users in the Mountain States engage in some of the Web’s most popular
activities at lower rates than their peers across the country.

Whether they are looking up hedth information, catching up on news, or buying
something online, users in the Mountain States appear to engage in some of the Web's
most popular activities at alower rate than their peers across the country.

However, users in the region are very enthusiastic about email.

Emall is by far the most popular activity on the Web, and users in the Mountain States
have wholeheartedly embraced it. About 91% of users there have email accounts, the
largest proportion of any region in the country (the proportion for the Pacific Northwest
isalso 91%). Nationally, about 88% of users have sent or received email.

The act of getting the news online, while popular across the country, is not as common in
the Mountain States. Only about 51% of users in the region have done this, well below
the national average of 59%, and the lowest rate of any region in the country. The only
region with as small a proportion of online news gatherers is the Pecific Northwest, with
53%. By comparison, 64% of users in the Border States have gotten the news on the
Web.

Searching for financial information online is not among the Web's more popular
activities, only about 38% of users nationaly say they have done this. In the Mountain
States, this activity is also relatively unpopular. About 35% of users have sought financial
information on the Web, and only the Lower Midwest (31%) has a smaller proportion of
users who have done this. At the other end of the spectrum, 43% of usersin the National
Capital region have gone onlinefor financid information.
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Going on to the Web to look for information about hedth is an increasingly popular
Internet activity, and about 56% of users nationally have done this. However, only 47%
of users in the Mountain States have done o, easily the smdlest proportion in the
country. Looking at other regions, only in the Pacific Northwest have less than half
(49%) of Internet users sought health information online. By comparison, 61% of usersin
the South use the Web to get health information.

Surfing the Internet “just for fun” is another of the Web's more popular activities, but
again it is not as prevalent in the region. While 61% of users nationaly have gone online
for no particular reason, only 53% of users in the Mountain States have done so. Only
users in the Pacific Northwest, at 49%, are less inclined to pass time idly online. On the
other hand, 70% of usersin the Midwest have gone online for no particular reason.

There are a few activities that Mountain States Web users enjoy at the
same rate as their peers across the country.

When it comes to buying things on the Internet, about 45% of users nationwide have
done this. In the Mountain States, the proportion of users who have bought something
from a Web gteis exactly the same. The proportion of users using the Web to purchase
things runs from a high of 55% in New England to alow of 37% in the Midwest.

Getting information from the Internet about one's favorite hobbies is one of the Net's
most popular activities. Fully 78% of users nationaly have gone online at one time or
another to seek information about their hobbies, arate equaled in the Mountain States. At
the same time, this cohort of online hobbyists is exceeded only by users in California
(83%), the Mid-Atlantic, and New England (both 81%).

Using the Web at work for research on the job is a fairly common activity, and about
41% of users nationally have done this. In the Mountain States, 39% of users use the
Web for this purpose. Along the same lines, 74% of users in the Rockies have gone
online when they needed the answer to a particular question.

Mountain States users log on as frequently as those in several other
regions, but they do so more often from home than others.

On an average day, 57% of Internet users in the Mountain States will access the Web.
Thisis exactly the same proportion as the national average and places the region squarely
in the middle among regions of the country when it comes to daily usage of the Internet.
At the high end, 63% of usersin the Pacific Northwest log on to the Web on an average
day; at the low end, only 51% of Southerners use the Internet daily. The rate of daily
usage in the Mountain States is the same as in Cdifornia (58%), the Midwest (58%), the
National Capital Region (59%), and the Border States (58%).
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Internet users usually log on either at home or at their workplace. Nationaly, 86% of
Internet users have gone online from home, and about 50% have done so from their
workplace. In the Mountain States, 90% of users have logged on a home and about 49%
have done so a work. This rate of home access is the highest of any region in the
country. By comparison, in the Lower Midwest, the region with the lowest rate of home
access, only 82% of users have logged on at home. The region with the next highest rate
(88%) of home access is Cdifornia. Meanwhile, the rate of work access by usersin the
Mountain States is squarely in the middle. The highest rate of work access is in the
Capitd region (56%), while the lowest is in the Pacific Northwest, where only 46% of
users have accessed the Web at the workplace.

On an average day, 76% of American Internet users who have access to the Web at home
go online from that home-based computer and the percentage for the Rocky Mountain
States (78%) is dightly higher than the nationd rate. This puts the Rockies in the middie
when compared with other regions of the country. At the high end, 84% of daily users
who will access the Net on an average day will do so from home in the Pecific
Northwest. At thelow end, only 71% of those in the Nationa Capital Region will do so.

Of those who go on the Internet on an average day, 40% nationaly will log on to the
Internet from their workplace. In the Mountain States, the rate is 39%. This rate of daily
work accessis one of the lowest in the country. The highest rate isin the Nationa Capital
Region (52%) and the lowest rate is in the Pacific Northwest, with 34%. The only other
regions with alower rate of daily work access are the aforementioned Pacific Northwest
(34%) and Cdlifornia (37%).

When usersin the Mountain States go online, about 35% log on severa times aday, and
26% do s0 about once a day. Nationaly, 37% use the Web more than once a day, while
about 26% access the Internet a single time. These rates of daily usage fall behind those
of highly wired regions such as the National Capital Region (45% more than once a day)
and Cdifornia (40% more than once a day). Meanwhile, 16% of users in the Mountain
States log on to the Internet three to five times a week, 13% do so once or twice a week,
and about 7% log on less than that. These rates of access are similar to the nationa
averages. Nationdly, 16% of userslog on to the Internet three to five times a week, about
12% go online once or twice aweek, and about 6% use the Web even less often.

When they do go online on an average day, about 64% of usersin the Mountain States
spend an hour or less on the Web. About 27% stay online for thirty minutes or less, while
36% use the Internet for about thirty minutes to an hour. Meanwhile, 62% of users
nationwide will spend an hour or less online on atypica day, with 26% staying on for
thirty minutes or less and 36% spending thirty minutes to an hour in cyberspace. Among
the heavy daily usersin the region, 9% spend an hour or two per day on the Internet, 12%
log on for two to three hours aday, 5% stay online for three to four hours, and 10% spend
on average four or more hours a day on the Web. In comparison, 8% of users nationally
spend an hour to two hours on the Web, 12% are online for two to three hours a day,
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about 5% use the Internet for three to four hours, and about 11% are online for four hours
or more.

Most of the region’s home users have a standard dial-up connection.

When usersin the Mountain States connect to the Internet from home, 86% of them use a
standard dial-up connection. This rate is higher than the nationa average of 82% and is
one of the highest in the country. Meanwhile, 4% use a DSL line and 5% connect to the
Web via a cable modem. Nationally, 5% of users have DSL and 10% have cable-modem
access.

There were a few changes in demographics, usage patterns, and activity
levels between 2000 and 2001 in the Mountain States.

Of particular note is that the absolute proportions of users engaging in amogt al of the
Internet activities we asked about showed drops between the two years. Except for
looking for hobby information online, the drops were acrass the board, and significantly
S0 in some cases. This can be partialy explained by an influx of new Internet users who
have not yet begun to engage in some of the these online activities.

In terms of the demographic makeup of the region’s user population, there was a solid
increase in the proportion of women, which led to the Rockies' having one of the largest
proportions of female usersin the country.

Usage patterns stayed the same. There was a solid increase in the proportion of users
spending less than thirty minutes online, perhaps pointing to more efficient use of the
Internet by an increasingly veteran user population. There was also asolid increase in the
proportion of users logging on to the Web at home, contributing to the region’s claim to
have the highest percentage of home users of any region in the country.

Some of the Mountain States popular Web sites

The table below lists the top five Web sitesin Denver in April 2003. Those sites are also

the top five in the nation and they do not vary much region-by-region. In addition, the

table highlights severa regional sitesthat are in the top 25 most heavily used sitesin the

region during that month. A full listing of the top 25 Stes in the region can be found in

the spreadsheet that is available here:
ttp://vww.pewinternet.org/rel eases/rel ease.aspAd=66
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Some of Denver’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 1,215,666
2 MSN.com 1,131,322
3 Microsoft.com 958,785
4 AOL.com 859,400
5 Google.com 717,139
14 State.co.us 283,143
17 Digitalcity.com 262,064

Source: comScore Media Metrix.
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Pacific Northwest

Oregon, Washington

The Pacific Northwest is the most wired region in the country.

Users in the two states in the region, Oregon and Washington, stand out for severa
reasons.

B They make up the most experienced regiona user population in the country.
Among them isthe largest proportion of older users (age 55+) in the country.

B They arelesslikdy than their peers e sawhere to engage in many of the Web's more
popular activities, with the exception of email.

B Usersin the Northwest are more likely to spend thirty minutes or less online per day
than usersin any other region.

In 2002, the Pacific Northwest was the most wired region in America; fully 68% of
adults in Washington and Oregon use the Internet. This is substantialy higher than the
national average of 59%. The Pacific Northwest has long been the country’s most wired
region - in 2001, 66% of its adults online, as opposed to 56% of adults nationwide. Asfar
back as 2000, 57% of adults in the Northwest were online, seven percentage points
higher than the then national average of 50%.

Many of the region’s Internet users are highly experienced.

It follows that since the Pacific Northwest has the most wired Internet population, it aso
has many veteran Web users. Haf (50%) of the users in the Northwest have three or
more years experience online. Only one region, the National Capital region, has as many
veteran users (50%); nationdly, about 44% of users are Web vets. Back in the Northwest,
32% of users have two to three years of online experience, about 12% have been online
for about a year, and 6% are Internet rookies with less than six months of Web
experience. By comparison, 34% of users nationdly have been online for one to two
years, 15% have used the Internet for about a year, and 8% are new to the Internet.
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Despite the correlation between Internet use and income, Internet users
in the Pacific Northwest are not a particularly wealthy group of people.

Who’s Online in the Pacific Northwest
Percentage of each demographic group in the

region who use the Internet
Pacific

Northwest National
Sex
Male 68% 59%
Female 64 54
Race
White, non-Hispanic 66% 59%
Black, non-Hispanic NA* 42
Hispanic NA* 54
Other NA* 60
Age
18-24 81 76
25-34 76 72
3544 76 66
45-54 68 61
55-64 69 46
65+ 23 15
Household Income
Under $30,000 47 38
$30,000 - $50,000 65 61
$50,000 - $75,000 84 77
Over $75,000 92 86
Refused to answer 58 42
Education
Less than HS 35 22
HS grad 50 45
Some college 76 70
College grad or more 90 82

Source: Pew Internet & American Life Project 2001 surveys.
N=691 (Pacific Northwestern respondents). Margin of error is

+4%.
*Insufficient N.

In terms of household income, Internet users in
Washington and Oregon are much like their peers
across the country. About 23% of them earn
household incomes over $75,000 a year, which is
exactly the same as the naiona average. By
comparison, other regions of the country with
high Internet penetration rates aso have large
cohorts of wedthy users, such as New England,
Cdlifornia, and the Nationa Capital region. At the
same time, the Pacific Northwest shares its
digtinction with the Mountain States, which aso
has a high Internet penetration rate, but a
relatively small cohort of wedthy users. As for
the other income brackets, the breakdown of users
in the Pacific Northwest is much like the national
breakdown. About 17% of users in the Northwest
earn between $50,000 and $75,000 a year, another
26% take home between $30,000 and $50,000 a
year, and about 17% earn modest household
incomes under $30,000. By comparison, 19%,
22% and 19% of users nationwid n the same
incomes respectively.® Befitting Tts status as a
connected region, people of al income bracketsin
the Pacific Northwest are more likely to use the
Internet than their peers nationaly. The gap is
most pronounced among those with household
incomes under $30,000 a year, where amost half
(47%) of those in the Pecific Northwest are
online, whereas about 38% of such people with
similar household incomes nationally are online.

Compared with other parts of the country, Internet
usersin the Pacific Northwest asa group arefairly
well educated. About 38% have college diplomas,
compared with 36% of Web users across the
country. Only New England (41%), the Capita

Internet users in the Pacific Northwest are well educated.

Region (41%), and Cdlifornia (40%) have larger proportions of college graduates as

24 19% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.
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users. Meanwhile, 32% of users in Washington and Oregon have had some college
experience, just under a quarter (24%) have high school diplomas, and about 6% have
less than a high school education. Among users across the nation, about 30% have some
college coursework, 29% graduated from high school, and about 6% never finished high
school. Much the same as it is with income levels, people of al education levels in the
Pacific Northwest are more likely to be online than their peers nationwide, especialy
among those without a high school diploma. Some 35% of people in the Pacific
Northwest without a high school degree use the Internet, as compared to only 22% of
such people nationwide.

There are few minority Internet users in the region.

Web users in the Pecific Northwest are overwhelmingly white (87% of the user
populatior&] and the proportions of minority users, especiadly African-Americans and
Higpanics,~ are quite small. Only 3% of users in Washington and Oregon are African-
American, compared with 8% nationally. Hispanics account for 6% of those online in the
Pacific Northwest, but they make up 9% of the national Internet population. About 4% of
Web usersin the Northwest are of other races and ethnicities. Nationaly, a similar 5% of
Web users are of other races and ethnicities. Compared with other regions of the country,
the Pacific Northwest has one of the smallest percentages (13%) of minority users— only
the Upper Midwest (7%)has a smdler one. By comparison, Cdifornias Internet
population is 38% minorities.

There are slightly more men online in the region and a lot more seniors
logging on.

The Internet population in Washington and Oregon has dightly more men than women —
52% to 48%. Nationdly, there is a 50-50 split between men and women using the Web.

The Pacific Northwest has the largest percentage of older users (55 and up) of any region
in the country. About 19% of those going online in Washington and Oregon are 55 or
older, including 5% of users who are 65 or older. Nationaly, 14% of users are 55 or
older, with 4% 65 or older. The proportion of users between 55 and 64 in the Northwest
(14%) isthe largest in the country, and has one of the largest proportions (5%) of seniors
(those 55 and older) online. Meanwhile, 16% of users in Washington and Oregon are
young adults between 18 and 24, about 22% are between 25 and 34, and 22% are
between 35 and 44. These proportions are very smilar to those in the nationa Internet
population, where 17% are between 18 and 24, 23% are between 25 and 34, and 26% are
between 35 and 44.

% Higpanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who gpesk English tend to skew higher in terms of
Internet use.
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In keeping with its status as the region with the highest percentage of older people in its
Internet population, the Pacific Northwest also has the highest proportion of retirees using
the Internet of any region in the country. About 10% of users are retired, much higher
than the nationa average of 7%. Meanwhile, 60% of users in Washington and Oregon
hold down full-time jobs, compared with 64% of users across the country (this
percentage of users in full-time employment is the smdlest in the country; by
comparison, 70% of those online in the Capital Region are working full time). About
15% of Web usersin the Northwest have part-time jobs.

Aside from email, Internet users in Washington and Oregon engage in
many Internet activities at lower rates than in other regions of the
country.

It has been suggested in other Pew Internet Project reports that more experienced users
tend to be more efficient and focuﬁ when they are online and only engage in Internet
activities that are important to them.““Keep in mind that the Pacific Northwest has one of
the most experienced Internet user populationsin the country.

The primary evidence of this efficiency is the proportion of users who go online “just for
fun.” While 61% of users across the country have gone online for no particular reason,
only 49% of users in the Pacific Northwest have done so. This is lowest rate of any
region in the country. The next lowest is the Mountain States region (53%). At the other
end of the spectrum, 70% of users in the Lower Midwest have gone online for no
particular reason, and the Lower Midwest has a rdatively less experienced user
population.

It is clear that the users in Washington and Oregon have made the Internet an important
part of their lives. Users in the Northwest may have little time for surfing, but they are
prolific emailers. Fully 91% of users in Washington and Oregon have sent or received
emails, the Web's most popular activity. Nationally, about 88% of users have done so.
The proportion of emailers in the Pacific Northwest is one of the largest in the country,
tied with the 91% of usersin the Mountain States region.

Another indicator of how important the Internet is to people in the region is how often
they turn to the Internet when they need a question answered. In the Northwest, 80% of
users have made use of the Web to answer a question. This is the second highest
proportion of users to do so in the country, behind New England (89%), another region
with many veteran users. Meanwhile, three quarters of users nationwide use the Internet
to look for the answer to a question.

One of the Web's most popular activities islooking for information about hobbies. Fully
78% of users across the nation have done this at one time or another, and the proportion
in the Pacific Northwest is 76%. While other regions of the country have higher

% See“ Getting Serious Onling” Pew Internet & American Life Project, March 2002.
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proportions (California, the leader, has 83%), this is one of the few Internet activities in
which usersin the Northwest engage a closeto the samerate as users nationally.

Another such activity is looking online for financia information. About 38% of
American Internet users use the Web to look for financial information; the proportion in
the Pacific Northwest is dightly higher (40%). As for buying products online, 45% of
users nationdly have bought something through a Web site, compared with about 41% in
the Pacific Northwest. The highest rateisin New England (55%).

Asfor other online activities, it is remarkable that users in the Northwest do not partake
in them at the same rates as their peers elsewhere. For instance, getting news online is
one the Web's most popular activities — amogt three-fifths (59%) of American Internet
users have gotten news online, led by 64% of usersin the Border States. However, in the
Northwest, only 53% of users have done this, one of the smalest proportions of any
region in the country (other regions that score low in this category are the Mountain
States at 51% and the Upper Midwest at 55%). Yet another popular online activity is
looking for health-care information — about 56% of users nationwide have done this, but
only 49% of users in Washington and Oregon. Only the Mountain States (47%) have a
lower percentage. Finaly, while 41% of users nationdly use the Internet for research
while on the job, only 38% of users in the Northwest have done so. Thisis the smallest
proportion for any region in the country. By contrast, 45% of usersin New England have
donethis.

The region has the highest proportion of users online on an average day
of any region in the country.

Typica of aveteran user population, a significant proportion of Web users in the Pacific
Northwest (63%) are online on any given day. The next closest is New England (60%); at
the other end of the scale is the South, where a mere 51% of users log on dally.
Nationally, 57% of users are online on a given day. Of course, there is some correlation
between experience levels and daily usage: More veteran Internet populations (such as
those found in New England and the Pacific Northwest) are more likely to use the Web
on adaily basis than |ess experienced users (such as those found in the South).

The rate at which users access the Internet from work is the lowest in the
country.

When Web userslog on, they typically do so from either the home or their place of work.
Nationally, 86% of Internet users have gone online from home, and about 50% have done
so from their workplace. In the Pacific Northwest, Web users are dmost as likely to go
online from home (87%), but are less likely to have done so from their office (46%). In
fact, this rate of work access to the Internet is the lowest of any region in the country.
This is not surprising since the Pacific Northwest aso has the lowest proportion of
Internet users who are employed full time.
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Of those users nationally who go online on atypical day, 76% do so from home. In the
Pacific Northwest, fully 84% of those who log on to the Web on an average day do so
from home. Thisis by far the largest proportion of such users anywhere in the country;
the next highest region is the Southeast, with 80%.

Meanwhile, 40% of those users nationally who use the Web on an average day will log
on at the office. In Washington and Oregon, the rate of accessis 34%. Aswith the overdl
percentage of users in the Northwest who use the Web at work, this proportion of daily
usersisthe smallest in the country. At the other end of the scale, 51% of those onlineon a
typical day in the National Capital Region log on at work.

As is typica of a veteran Internet user population, a high proportion of users in the
Northwest go online every day. In fact, 65% of users say they log on to the Web every
day, and this includes 38% of users who use the Internet several times a day. Nationally,
63% of users go online at least once aday, and 37% use the Internet severd times a day.
There are other parts of the country, however, with more prolific users. For instance, 45%
of users in the National Capita Region go online severd times a day, and taking into
account another 23% who use the Internet at least once a day, that brings total usage in
the National Capital region to 67%. Meanwhile, about 13% of usersin the Northwest use
the Internet three to five days a week, 13% log on about one or two days a week, and
about 6% use the Internet less often than that. These rates of access are smilar to the
national averages. Nationdly, 16% of users log on to the Internet three to five times a
week, about 12% go online once or twice a week, and about 6% use the Web even less
often.

When they do log on to the Web on an average day, 65% of usersin the Northwest spend
an hour or less online. About 32% spend thirty minutes or less online, and 32% use the
Net for thirty to sixty minutes aday. Of note isthat the proportion of users spending less
than thirty minutes online is the highest in the country. In fact, 18% of daily usersin the
Northwest spend fifteen minutes or less online. This again supports the notion illustrated
earlier that more veteran users, of which the Pacific Northwest has many, are more
efficient in their Internet usage. In the nation as a whole, 62% of users spend an hour or
less online on a typical day, with 26% staying on for thirty minutes or less and 36%
spending thirty minutes to an hour in cyberspace. Of the heavier daily users in the
Northwest, 8% spend an hour or two online, an additional 11% spend two to three hours
on the Web, about 5% are online for three to fours a day, and 10% spend four or more
hours a day in cyberspace. In comparison, 8% of users nationaly spend an hour to two
hours on the Web, 12% are online for two to three hours a day, about 5% use the Internet
for three to four hours, and about 11% are online for four hours or more.

On thetechnica side of things, 83% of usersin the Northwest who log on from home use
a standard dia-up connection when using the Internet, 6% have a DSL line, and about
10% use cable modems. Nationaly, 82% of users have did-up connections, 5% use
DSL, and about 10% have cable modem hook-ups.
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There were several changes of note in usage patterns, demographics,
and activity levels in the Pacific Northwest between 2000 and 2001.

The mogt significant changes came in the proportions of Northwestern users engaging in
amogt dl of the online activities we asked about in both 2000 and 2001. In particular,
there were large drops in the proportion of users buying products online, logging on just
for fun, and using the Web for research at work.

Demographically, there was a dight increase in the proportion of women users in the
region.

As for usage patterns, a dightly smaller proportion of users went online from work. At
the same time, there was a dight increase in the proportion of those users who log on at
home who used the Web at home on an average day.

Some popular Web sites in the Pacific Northwest

The table below lists the top five Web sites in Segttle in April 2003. Those sites are dso
the top five in the nation and they do not vary much region-by-region. In addition, the
table highlights severa regional sitesthat are in the top 25 most heavily used sitesin the
region during that month. A full listing of the top 25 sites in the region can be found in

the spreadsheet that is available here:
Some of Seattle’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 MSN.com 1,549,449
2 Yahoo.com 1,530,507
3 Microsoft.com 1,163,946
4 AOL.com 990,968
5 Google.com 937,993
10 Wa.gov 441,513
16 Nwsource.com 308,543
19 Digitalcity.com 301,681

Source: comScore Media Metrix.
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California

California continues to be one of the most highly wired states in the
nation.

Compared with other regions of the country, California stands out for severa reasons.

B |ts Internet users make up one of the most experienced regional user populations in
the country.

B They includethe nation’ s largest proportion of minority users.

B Cdifornians are more likely to shop online than almost anyone else, and most likely
to look for information about their hobbies.

B Cdifornia is particularly well served by high-speed Internet access. It leads the
nation in the use of broadband.

In 2002 fully 65% of its adults had been online at one time or another, making it the third
most wired region in the country, behind the Pacific Northwest and New England. This
rate of accessis about 6 percentage points higher than the national average of 59%. At the
same time, Web penetration in Californiain 2002 represents a large increase from 2001,
where 60% of adult Californians had used the Internet.

California has one of the most experienced user populations in the
country.

Almost half (49%) of dl Internet users in the state are Web veterans with three or more
years of online experience. An additional 31% of Cdifornia users have been online at
least two years. By comparison, 44% of users nationdly have three or more years
experience and an additional 34% have been online for two to three years. The proportion
of users with three or more years experience is exceeded only in the National Capital
region (50%), dthough the Pacific Northwest has the same proportion as Caifornia
(49%). All three regions are highly wired and have high rates of Internet penetration.
Meanwhile, 14% of usersin Californiaare relatively new to the Internet, with ayear or so
of experience, and an additiona 6% are Web rookies with less than six months online.
Both proportions are dightly smaller than the national averages, which show 15% of
users with about a year's Web experience and an additional 8% with lessthan six months.
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California’s Internet users are among the most highly educated in the
country and there are relatively few users with only modest incomes.

Fully 40% possess college degrees, and an additiona 32% have had some college class
work. Among users nationally, 36% have graduated from college and another 30% have
spent some time in college. The proportion of users with college diplomasin Cadliforniais
one of the largest in the country, behind New England (41%) and the National Capita

Who’s Online in California

Percentage of each demographic group in
California who use the Internet

California National
Sex
Male 65% 59%
Female 58 54
Race
White, non-Hispanic 67 59
Black, non-Hispanic 47 42
Hispanic 51 54
Other 65 60
Age
18-24 78 76
25-34 70 72
3544 71 66
45-54 68 61
55-64 50 46
65+ 19 15
Household Income
Under $30,000 41 38
$30,000 - $50,000 63 61
$50,000 - $75,000 75 77
Over $75,000 86 86
Refused to answer 49 42
Education
Less than HS 31 22
HS grad 47 45
Some college 71 70
College grad or more 82 82

Source: Pew Internet & American Life Project 2001 surveys.

N=1944 (Californians). Margin of error is £2%.

region (41%). Meanwhile, 23% of users in
Cdlifornia have a high school education, while
6% did not graduate from high school. Among
users across the country, 29% have high school
diplomas, and another 6% have less than a high
school education. Cdifornia has the smallest
proportion of high school educated users in the
country, but this is probably explained by the
large proportion of users who have been to
college. At the same time, Cdifornians without
high school diplomas are much more likely to be
online than similarly educated people nationwide.
Almost a third of Cdlifornians without their high
school diploma are Internet users, compared with
22% of Americans nationwide.

Befitting a relatively experienced user population,
Cdlifornia has a subsgtantial proportion of high-
household income users, as well as one of the
smallest proportions of users earning modest
household incomes. The proportions of middle-
income Internet usersin Californiaare on par with
the national averages. About 29% of users in
Cdifornia are high-wage earners of $75,000 or
more in household income per year. This is the
third largest cohort of such users in the country,
behind the 33% of such users in New England,
and the 31% of users in the Capita region.
Nationaly, about 23% of users are high-wage
earners. At the other end of the scale, only 16% of
Californian users earn modest household incomes
under $30,000 per year. This is one of the
smallest proportions of such users in the country,
and is under the 19% of users nationwide who

earn sSmilar household incomes. Meanwhile, about 19% of Cdifornian users earn
between $30,000 and $50,000 a year and another 18% earn between $50,000 and
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$75,000. These two middle-income proportions are smilar to the nationa averages,
which are 22% and 19%, r&pectively.

The proportion of Hispanic Internet users is second only to that in the
Border States.

Californi@ along with the Border States, has one of the largest proportions (21%) of
Hispanic™ users in the country. The national proportion of Hispanic users is just 9%.
Cdlifornia dso has the largest proportion of non-white users in the entire country; fully
38% of Cdifornians online are African-American, Hispanic, or of other races and
ethnicities. African-Americans account for 6% and other races and ethnicities account for
11%; the latter category most likely includes many Asian Americans. Across the country,
8% of usersare African-American, 9% are Hispanic, and about 5% are of other races and
ethnicities. The 62% of users in Cdifornia who are white represent a much smaller
proportion than the nationa average of 76%, and isthe smallest proportion of white users
in the country. This sets Cdifornia apart from such regions as the Upper Midwest, where
93% of users are white, and the Midwest (87%). The region of the country that comes
closest to Cdifornia in its proportion of minority users is the Border States (Texas,
Arizona, and New Mexico), with 34%. At the other end of the scadle is the Upper
Midwest, where a mere 7% of users are members of minority groups. Meanwhile, both
whites and African-Americans in Cdifornia are more likely to be using the Internet than
whites and blacks nationwide. Two thirds (67%) of Californian whites and amost haf
(47%) of African-American Cdlifornians are online, compared with 59% of whites and
42% of African-Americans across the country.

There are slightly more men and slightly more young adults online in
California.

The user population in California has dightly more men than women — about 52% to
48%. Nationaly, there is a 50-50 split between men and women using the Web.

The age breakdown of the Cdlifornia user population mirrors that of the nation as a
whole, except that California has a larger proportion of younger adult users — those
between 18 and 24. Nationwide, 17% of users are in this age group, but Cdifornia has
20%, one of the largest proportions in the entire country. Meanwhile, 20% of users in
Cdlifornia are between 25 and 34, about 26% are between 35 and 44, 20% are aged
between 45 and 54, and about 13% of users are 55 or older. Across the rest of the
country, the proportions of users in these age brackets are much the same: 23% are

2718% of respondents refused to divulge their household income. Of the entire sample, 17% of respondents
refused to answer this question.

28 Higpanics are salf-identified and spesk English. Hispanics referred to in thisreport were surveyed as part of
the Pew Project’ s genera daily tracking poll. Hispanics who spesk English tend to skew higher in terms of
Internet use.
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between 25 and 34, about 26% are between 35 and 44, 20% are aged between 45 and 54,
and about 14% are 55 or older.

In Cdlifornia, about 61% of those using the Internet hold down full-time jobs, and 17%
work part time. Across the nation, about 64% of users are employed full time and 14%
part time.

For the most part, Web users in California are as likely to engage in
popular online activities as other users across the country.

There are two notable exceptions: Californians love to make online purchases, and they
love to use the Web to pursue their hobbies.

Across the country, about 45% of Web users have bought a product online. Online
shopping correlates strongly with experience online — for instance, 55% of the highly
experienced New England Internet population has shopped online, whereas only 37% of
the less experienced user population in the Midwest has done so. Given the relatively
high experience level of California’s Web users, it follows that many of them like to shop
online, and 53% of them have done so a one time or another. Only New England has a
larger proportion of online shoppers.

Using the Internet to look for information about a hobby is one of the most popular
activities online — 78% of all Web users nationwide have done this. In Cdifornia, users
are more enthusiastic about using the Web to pursue their hobbies than users anywhere
elsein the nation. Fully 83% of Californians online have done this, the largest proportion
of such users in the country. The only online activity more popular with Californiansis
email, which is everyone' sfavorite online activity.

Fewer Californians go online for no particular reason.

It has been suggested in a previous Pew Internet & American Life Project report that as
users gain more experience, they tend to become more efficient when they are online,
restricting the scope of their online activities and focusing on those that are important to
them.™ Evidence of this existsin the proportion of usersin Californiawho go online“just
for fun.” While 62% of users nationwide have gone online for no particular reason, only
54% of usersin California have done so. Looking at other parts of the country, only users
in the Upper Midwest (55%), the Mountain States (53%), and the Pacific Northwest
(49%) are lessinclined to waste time online. At the other end of the scale, 70% of users
intherelatively inexperienced Midwest have gone online just for the fun of it.

While Cdifornians make more time for online shopping and looking for information
about their hobbies, and less time for surfing the Web, they engage in most other online
activities at the same rates as their peers across the country. Emailing is the Web's most

2 See“Getting Serious Onling” Pew Internet & American Life Project, March 2002.
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popular activity, and 88% of users nationwide use email. In California, about 88% of
users have sent or received an email, putting the state squarely in the middle of the
national experience.

Users across the country frequently go online to get information. Nationwide, 59% of
users have gone online to get news, 56% have looked for information about health issues,
and 38% have sought information about financial matters. In California, users are dightly
less likely to look for news online (54%) or seek hedth information (53%). On the other
hand, they are dightly more likely to look for financia information (41%).

Two similar activities that users commonly engage in online are performing job-related
research (41% of users nationwide) and using the Internet to answer a question (75%).
Web usersin Californiaare aslikely to engage in these two activities astheir peers—38%
of Cdifornians have done job research online, and 76% use the Internet when they
needed to answer a question.

Californians are as likely as other Americans to go online on a given day.

On atypical day, 58% of Cdifornid's Internet users will go online. This rate of daily
access is virtualy the same as the national average (57%). Compared with other parts of
the country, Cdiforniaisin the middle. At the high end of the scale, 63% of usersin the
Northwest will log on to the Web on an average day. At the other end, only 51% of
Southern users will do so.

The rate at which Californians access the Internet from work is the
highest in the country.

When logging on to the Internet, users generdly do so either from home or from their
place of work. Nationally, 86% of Internet users have gone online from home, and about
50% have done so from their workplace. In Cadifornia, users are dightly more likely to
go online from the home (88%) and from their office (51%). The rate of home accessin
Cdlifornia is one of the highest in the country, behind only the 90% of users in the
Mountain States. The rate of work access in California is also among the highest in the
country, and only the National Capital Region (56%) and the Border States (52%) have a
similarly large proportion of work users.

Of those users nationwide who typically use the Internet on an average day, 76% log on
from their home. In Cdlifornia, the rate is 80%. This is the second highest rate of daily
home access, behind the Pacific Northwest (84%) and tied with the Southeast (80%). At
the other end of the scaleisthe National Capita Region, with 71%.

At the same time, of those users who log on during an average day, 40% nationwide will
do so from their workplace. In Caifornia, the rate of access is 37%. This is the second
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lowest rate of daily work access in the country, after 34% in the Northwest. By contrat,
51% of work usersin the Capitd Region log on a work on an average day.

About two-thirds of users in the state go online every day.

Asistypica of areatively experienced user population, 66% of Californianswho usethe
Internet go online everyday. This includes 40% of users who log on severd times a day.
Nationally, 63% of users go online at least once a day, and 37% use the Internet severa
times a day. The proportion of users going online more than once a day in Cdiforniais
one of the largest in the country; the state ranks behind the Nationad Capital Region, with
45%. Meanwhile, 14% of California s Web users go online three to five times aweek, an
additional 12% use the Web once or twice a week, and 6% log on even less often than
that. These rates of access are similar to the national averages. Nationdly, 16% of users
log on to the Internet three to five times a week, about 12% go online once or twice a
week, and about 6% use the Web even less often.

When Web users in Cdifornia do go online, about 64% spend an hour or less in
cyberspace. About 24% log on for thirty minutes or less, and 39% use the Internet for
thirty minutes to an hour. In the nation as a whole, 62% of users spend an hour or less
online on atypica day, with 26% staying on for thirty minutes or less and 36% spending
thirty minutes to an hour online. Of those who use the Web more heavily in Caifornia,
6% spend an hour to two hours online, an additional 12% log on for two to three hours,
about 5% stay on for three to four hours, and 13% spend more than fours online on a
typica day. The proportion of users spending more than fours online a day is one of the
largest in the country, trailing only the Border States (14%). At the same time, 8% of
users nationally spend an hour to two hours on the Web, 12% are online for two to three
hours a day, about 5% use the Internet for three to four hours, and about 11% are online
for four hours or more.

California leads the nation in the use of broadband in the home.

Cadlifornia has the smallest proportion (77%) of Internet users who use standard dia-up
connections when they log on from home; 10% of users use DSL, twice the national
average, and 9% use cable modems. Nationaly, 82% of users have dia-up connections,
5% use DSL, and about 10% have cable modem hook-ups.

Californians value the Internet, especially the ability to shop and search
for information online.

In March 2000, users were asked severa questions about the extent to which the Internet
had helped them improve aspects of their daily life — shopping, getting health
information, managing finances, connecting with family and friends, learning new things,
and pursuing a hobby.
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As mentioned earlier, Caifornianslike to shop online. With that in mind, athird (33%) of
users there credited the Internet with improving their ability to shop either a lot or
somewhat. About 22% said the Web had helped only alittle, and 44% said it had had no
effect whatsoever. These findings were virtually the same asthose for users nationwide.

Also mentioned was that Californians love to use the Internet to look for information
about hobbies. Fully 47% of them aso credited the Internet with improving their ability
to do this, about the same as the national average of 50%.

Given that usersin Cdifornia are dightly more likely to get financia information online
than the average user, it follows that Californians would grant the Web more credit when
it comes to managing their finances. While 27% of users nationwide say that the Internet
has improved the way they handle their finances, 31% of Californian users say the same
thing.

When it comes to getting hedth care information online, Caifornian users credit the
Internet & much the same rate as users across the country — 34% say the Web has
improved their ability to get hedlth care information a lot or somewhat. Nationaly, 36%
of users say the same thing.

The very firgt report from the Pew Internet & American Life Project showed that the
Internet and email were having a strong, positive effect on relationships between family
members and among friends. Among Cdifornian users, 53% said the Web had improved
connections to members of their family to some extent or a lot, and 57% said the same
thing about their relaionships with friends. By comparison, about 55% of users
nationally saw an improvement with members of their family and 61% saw a similar
improvement in their connectionsto their friends.

Just about everyone says that learning new things online is one of the most important
things about the Internet. In Cdifornia, 78% of users say that the Web has improved their
ability to discover and learn new things to some extent or alot. Thisisvirtualy the same
proportion of users nationally (79%) who say the same thing.

There were a few changes of note in online activities, Internet usage, and
demographics in California between 2000 and 2001.

Among demographic indicators, there was a dight increase in the proportion of Hispanics
using the Internet, as well as adight bump up in the proportion of young adult users (18-
24).

Asfor online activity levels, there was a strong increase in the proportion of userslooking
up hobby information, with a dight up tick in the percentage of users shopping online.
Meanwhile, there were drops in the percentages of California users using email, looking
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for health and financial information, using the Web for job research, and logging on just
for fun.

In terms of usage patterns, there were strong increases in the proportions of Cdifornians
online accessing the Web both at home and a work. Of note also was a solid increase in
the percentage of users who spent less than fifteen minutes online on an average day.

Some popular Web sites in California

The tables below ligt the top five Web sites in Los Angeles and San Francisco in April
2003. Those sites are a so the top five in the nation and they do not vary much region-by-
region. In addition, the table highlights several regional sites that are in the top 25 most
heavily used sites in the region during that month. A full listing of the top 25 sitesin the
region can be found in the <Soreadsheet that is avalable here

Some of Los Angeles’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 5,098,322
2 MSN.com 4,291,395
3 AOL.com 3,833,150
4 Microsoft.com 3,522,449
5 Google.com 2,778,263
11 Digitalcity.com 1,383,203
12 Ca.gov 1,352,083
14 State.ca.us 1,327,367

Source: comScore Media Metrix.

Some of San Francisco’s Favorite Web sites
April 2003
Rank Web site Unique visitors
1 Yahoo.com 2,434,211
2 MSN.com 1,788,596
3 AOL.com 1,686,032
4 Microsoft.com 1,464,883
5 Google.com 1,428,662
10 Ca.gov 653,796
11 State.ca.us 652,103
14 Digitalcity.com 531,650

Source: comScore Media Metrix.
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Methodology

This Pew Internet & American Life Project report is based on the findings of a daily
tracking survey on Americans use of the Internet. The results in this report are based on
data from telephone interviews conducted by Princeton Survey Research Associates in
2000, 2001, and 2002. For results based on the total sample (n=26094 (2000); n=18371
(2001); n=14252 (2002)), one can say with 95% confidence that the error attributable to
sampling and other random effects is plus or minus 1 percentage point. For results based
on Internet users (Nn=13978 (2000); n=10879 (2001); n=8829 (2002)), the margin of
sampling error is plus or minus 1 percentage point. In addition to sampling error, question
wording and practicd difficulties in conducting telephone surveys may introduce some
error or biasinto the findings of opinion polls.

The sample for this survey is arandom digit sample of telephone numbers salected from
telephone exchanges in the continental United States. The random digit aspect of the
sample is used to avoid “listing” bias and provides representation of both listed and
unlisted numbers (including not-yet-listed numbers). The design of the sample achieves
this representation by random generation of the last two digits of telephone numbers
sdlected on the basis of their area code, telephone exchange, and bank number.

New sample was released daily and was kept in the field for at least five days. This
ensures that complete call procedures were followed for the entire sample. Additionally,
the sample was released in replicates to make sure that the telephone numbers cdled are
distributed appropriately across regions of the country. At least 10 attempts were made to
complete an interview at every household in the sample. The calls were staggered over
times of day and days of the week to maximize the chances of making contact with a
potentia respondent. Interview refusals were re-contacted at least once in order to try
again to complete an interview. All interviews completed on any given day were
considered to be the final samplefor that day.

Non-response in telephone interviews produces some known biases in survey-derived
estimates because participation tends to vary for different subgroups of the population,
and these subgroups are likely to vary also on questions of substantive interest. In order to
compensate for these known biases, the sample data are weighted in analysis. The
demographic weighting parameters are derived from a specid analysis of the most
recently available Census Bureau's Current Population Survey (March 2001). This
analysis produces population parameters for the demographic characterigtics of adults age
18 or older, living in households that contain a telephone. These parameters are then
compared with the sample characteristics to construct sample weights. The weights are
derived using an iterative technique that smultaneoudy balances the distribution of al
weighting parameters.

Internet Use by Region in the United States -94 - Pew Internet & American Life Project



Part 12. California

PSRA cdculates a response rate as the product of three individud rates: the contact rate,
the cooperation rate, and the completion rate. Of the residential numbers in the sample,
71.5 percent were contacted by an interviewer and 48.6 percent agreed to participate in
the survey. Eighty-eight percent were found eligible for the interview. Furthermore, 92.2
percent of eigible respondents completed the interview. Therefore, the final response rate
is32.1 percent.

Regions

Much of the analysis of the demographic data for each region was derived from 2001
data, while Internet penetration rates came from 2000, 2001, and 2002. For the primary
demographic analysis, sample sizes and margin of error for each region are shown.

Sample Sizes and Margins of Error for Regional Data
Margin of

Total Internet User Error Margin of Error

Region Number Number (Total) (Internet Users)
New England 879 541 +4% +5%
Mid-Atlantic 2255 1354 +2% +3%
National Capital Region 839 522 +4% +5%
Southeast 2301 1346 +2% +3%
South 2031 1026 +2% +3%
Industrial Midwest 2657 1543 +2% +3%
Upper Midwest 982 560 +3% +5%
Lower Midwest 1290 728 +3% +4%
Border States 1714 1054 +3% +3%
Mountain States 788 499 +4% +5%
Pacific Northwest 691 468 +4% +5%
California 1944 1238 +2% +3%
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	Internet penetration continues to be unevenly distributed across the country.
	Regional variations in Internet use reflect differences in education and income levels.
	The race, age, and gender of Internet users also exhibit some distinct regional variations.
	Some online activities such as email are universally popular, but others, including online shopping, are favored only in certain regions.
	Experienced Internet users throughout the country log on more often during the day but limit their time online.
	Each region has its own online character.
	New England: Wealthier, more educated, and more likely to shop and search for answers online
	Mid-Atlantic: Online shoppers and hobbyists
	National Capital Region: Enthusiastic, experienced users who log on from work
	Southeast: Home-based users who focus on family and friends
	South: Surfers in search of fun, news, and health information
	Upper Midwest: Middle-aged, educated, and lukewarm about the Net
	Lower Midwest: Older, lower-income adults who use the Internet for fun
	Border States: Enthusiastic users with highly varied backgrounds
	Mountain States: Experienced, home-based users
	Pacific Northwest: Older, experienced, efficient Web users
	California: Experienced users with high-speed connections who shop and pursue their hobbies online

	New England is one of the most wired regions in the United States, but there are proportionally fewer young adults online here than elsewhere.
	There was a significant increase in the percentage of New England adults online and the region continues to be among the most wired in the country.
	New England Internet users are experienced, relatively wealthy, and well educated, and more men are online than women.
	When New Englanders go online, they like to engage in many of the same activities as users in other regions.
	New Englanders are among the most likely to go online on a typical day.
	New Englanders are slightly more likely to connect from work, but a high proportion of home users have cable modems.
	New Englanders are about average in the amount of time they spend online.
	There were a few changes, both upward and downward, in Internet usage in New England between 2000 and 2001.
	Boston’s Favorite Web Sites
	The Mid-Atlantic continues to be among the most wired regions and has the highest proportion of female adult Internet users in the country.
	Growth in Internet usage has leveled off in the Mid-Atlantic.
	The online experience of users in the Mid-Atlantic almost exactly mirrors that of the national user population.
	Users in the Mid-Atlantic states enjoy the same online activities as their peers in other regions.
	Mid-Atlantic users are average in their daily use of the Internet.
	They access the Internet from home through dial-up connections.
	There were some changes between 2000 and 2001 in the makeup of the user population and in Internet usage in the Mid-Atlantic.
	The Mid-Atlantic’s favorite Web sites
	The National Capital is another of the country’s more wired areas.
	The user population in the Capital region is the most experienced of any region in the United States and is also well educated and relatively wealthy.
	The National Capital has the highest proportion of African-American Internet users.
	The region’s users reflect their peers nationwide in gender and age.
	More of the region’s users work full time.
	For the most part, Internet users in the National Capital engage in the same online activities as their peers across the country.
	More users in the National Capital access the Internet from work than anywhere else, but the region’s typical user still logs on from home using a dial-up connection.
	National Capital users are online for about the same amount of time as others around the country.
	There were some minor changes in Internet usage patterns in the National Capital region, both upward and downward, between 2000 and 2001.
	Favorite Web Sites in Washington, DC
	The population of Internet users has grown strongly in the Southeast in recent years.
	Users in the Southeast comprise an interesting mix of Web veterans and rookies, but match the national profile for education and income.
	The Southeast region has one of the more racially and ethnically diverse user groups in the country.
	Internet users in the Southeast include slightly more men and seniors.
	Users are more likely to log on from home than those in other parts of the country.
	Some popular Web sites in the Southeast
	
	
	
	
	
	Some of Atlanta’s Favorite Web sites






	The South has the nation’s least experienced Internet user population, and has the highest proportion of novice users.
	The South is the least wired region in the country.
	Southern users have the country’s lowest levels of education and household income.
	The South has one of the largest groups of African-American users in the country.
	Women in the South are less likely to be online than women elsewhere.
	For the most part, users in the South share the same fervor for Internet activities as their peers in other regions of the country.
	Southerners follow the national pattern: they log on from home and spend an average amount of time online.
	Southerners agree with other Americans that the Internet has had a positive impact on their family relationships and friendships.
	Southerners are less enthusiastic about shopping or getting financial information online.
	The demographics of the Southern Internet population remained about the same between 2000 and 2001.
	Some popular Web sites in the South
	The Industrial Midwest is one of the more wired regions in the United States and the percentage of novice users here is one of the highest nationwide.
	As in some other regions, growth in the user population in the Industrial Midwest has slowed substantially.
	The experience level of Internet users in the four states of the Industrial Midwest looks very similar to that of the national user population.
	The Upper Midwest is close to the national average in the percentage of its population that uses the Internet.
	As in several other regions, Internet penetration in the Upper Midwest has steadily increased among adults since 2000.
	Most Internet users in the Upper Midwest have a moderate amount of experience online.
	The Upper Midwest has a substantial proportion of middle-income users.
	The region has the highest proportion of white Internet users of any in the country.
	Women in the region are more likely to be online and men are less likely.
	A higher proportion of Internet users in the region are middle-aged.
	Surfing the Net for fun, online shopping, and Internet news are not as popular in the Upper Midwest as elsewhere.
	Most users in the region log on from home.
	Users in the region spend an average amount of time online.
	Users in the region are the least enthusiastic about using the Internet to improve their relationships with family and friends.
	There was a significant increase in the proportion of adults online in the Upper Midwest between 2000 and 2001.
	Some popular Web sites in the Upper Midwest
	Lower Midwesterners rank slightly below the national average in Internet usage.
	There is a growing gap between Internet use in the region and the rest of the nation.
	Internet users in the Midwest are generally well educated and middle income.
	The user population of the Lower Midwest is predominantly white, but the region also has a larger share of African-American users compared with its neighbors.
	More women than men in the region are online.
	The region’s Internet users mirror national patterns for age, except for the large proportion of seniors.
	Lower Midwesterners do have some clear likes and dislikes compared with users elsewhere.
	Users in the region are slightly more likely to log on during an average day.
	There is high use of high-speed cable modems at home.
	But Lower Midwesterners are the least likely to log on from home.
	There was significant growth in the proportion of adults using the Internet in the region between 2000 and 2001.
	Some popular Web sites in the Lower Midwest
	The Border States make up one of the more highly wired regions of the country.
	Internet users in this region have average levels of online experience, but their income and education levels are lower.
	There is a large proportion of Hispanic Internet users here.
	The user population is slightly more female and slightly younger than elsewhere.
	Users in the Border States have some distinct preferences when they use the Internet.
	There are some interesting regional variations in Internet use in the Border States.
	Users in the Border States mirror national trends in their use of the Internet.
	The region has the largest number of people who are online for more than four hours a day.
	Border States users are highly enthusiastic about the Internet’s impact on their lives, particularly their ability to learn new things.
	There were a few changes of note in the demographic makeup of the Border States user population, as well as in Internet usage patterns between 2000 and 2001.
	Some popular Web sites in the Border States
	The Mountain States area is one of the most highly wired regions of the country.
	There are fewer wealthy Internet users in the Mountain States than elsewhere in the country.
	A large proportion of the users in the region are white.
	More Internet users in the region are female than male.
	The age breakdown of Web users in the Mountain States is similar to that of the national user population.
	Users in the Mountain States engage in some of the Web’s most popular activities at lower rates than their peers across the country.
	However, users in the region are very enthusiastic about email.
	There are a few activities that Mountain States Web users enjoy at the same rate as their peers across the country.
	Mountain States users log on as frequently as those in several other regions, but they do so more often from home than others.
	Most of the region’s home users have a standard dial-up connection.
	There were a few changes in demographics, usage patterns, and activity levels between 2000 and 2001 in the Mountain States.
	Some of the Mountain States popular Web sites
	The Pacific Northwest is the most wired region in the country.
	Many of the region’s Internet users are highly experienced.
	Despite the correlation between Internet use and income, Internet users in the Pacific Northwest are not a particularly wealthy group of people.
	California continues to be one of the most highly wired states in the nation.
	California has one of the most experienced user populations in the country.
	California’s Internet users are among the most highly educated in the country and there are relatively few users with only modest incomes.
	The proportion of Hispanic Internet users is second only to that in the Border States.
	There are slightly more men and slightly more young adults online in California.
	For the most part, Web users in California are as likely to engage in popular online activities as other users across the country.
	Fewer Californians go online for no particular reason.
	Californians are as likely as other Americans to go online on a given day.
	The rate at which Californians access the Internet from work is the highest in the country.
	About two-thirds of users in the state go online every day.
	California leads the nation in the use of broadband in the home.
	Californians value the Internet, especially the ability to shop and search for information online.
	There were a few changes of note in online activities, Internet usage, and demographics in California between 2000 and 2001.
	Some popular Web sites in California
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